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This file includes supplementary photographic material and evidence of the virtual 

enterprise activities implementation. The content of this supplemental data file consists 

of ten Figures S1-S10. 

 Figure S1 consists of a composition of photos of non-marketable, residual and 

leftover food usable in the production of animal feed. 

  

 
 

Figure S1 Samples of non-marketable, residual and leftover food usable in the production of animal feed 

 

Figure S2 presents the organisational chart of the students’ enterprise. Every 

student undertook a role according to his/her individual skills. 
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Figure S2 The organisational chart of the enterprise 

 

Figure S3 presents the share of €1 of the virtual enterprise. One hundred shares of 

nominal value were issued.  

 

 
 

Figure S3 The enterprise share 
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 The graphs in Figures S4a, b, c, d, and e describe the socio-economic 

characteristics of the market survey participants. 

 

 
 

(a) (b) 

 
 

(c) (d) 

 
(e) 

Figure S4 Graphs for socio-economic characteristics of survey participants in percent (N=81) (a) gender (b) age 
(c) education level (d) annual family income (e) profession, unmarried 71.6% & without children 72.8% 

 
 

 The graphs in Figures S5a, b, c, d, e and f describe the pet ownership and 

consumption habits of the market survey participants. 
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(a) (b) 

 
 

(c) (d) 

  
(e) (f) 

Figure S5 Graphs for depiction of pet ownership and consumption habits of survey participants in percent (N=81) 
(a) ownership of a pet or domestic animal (b) feed selection criteria (c) selection of feed market (d) range of 

significance of criteria feed selection (e) frequency of online animal feed purchases (f) payment method 

 

The graphs in Figures S6a, b, c, and d describe the attitudes of the market survey 

participants. 

 

  

Negative         Neutral   Positive attitude 
 

(a) (b) 
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(c) (d) 

  

Figure S6 Graphs for depicting the attitudes of survey participants in percent (N=81) (a) towards environmental 
friendliness of the product (b) their willingness to change consuming habits (c) their willingness to purchase 

innovative products against industrial ones (d) frequency of participation in actions for an environmentally friendly 
lifestyle 

 

Figure S7 consists of a composition of photos of production process. 

 

 
Figure S7 Production process 

 

Figure S8 presents a sample of the products labels. 
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Figure S8 Samples of products labels 
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Figure S9 presents the products of the enterprise and the composting bin Bokashi. 

 

  
(a)                                                                                  (b) 

Figure S9 The products (a) animal feed and (b) compost bin of Bokashi method 
 

Figure S10 presents samples of videos for the promotion of the products. 

 

  
 

Figure S10 Samples of promo videos for products 
 

 

 

 


