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1. Supplementary Figure S1 Percentage of HPO respondents according to the difficulty of 

finding staff for specific occupations (easy, difficult, very difficult). 
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2. Supplementary Figure S2. Percentage of HPO respondents according to the difficulty of 

organizing specific health promotion programmes (easy, managable, very difficult). 

 

Source: Authors 

 

3. Supplementary Figure S3. Percentage of communication platforms used by HPOs.  

 

Source: Authors 
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