
Supplementary Material:
Creative Persuasion: A study on adversarial
behaviors and strategies in phishing attacks

1 SUPPLEMENTARY TABLES AND FIGURES

Trial Frequency
0 12
1 11
2 6
3 8
4 8
5 8
6 21
7 21
8 7

Table S1. Frequency of High-value reward across the 8 trials. 0 represents participants who did not receive the high-value rewards.

2 SUPPLEMENTARY MATERIALS

2.1 Phishing Examples Used
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