Supplementary Table 1

Stimuli validation results. During the validation process participants were asked to watch 15
video clips, randomly selected from the list below, and rate their arousal on a scale from 1 to
9, as well as their six basic emotions on a scale from 1 to 5. The randomization was done so
that each video was presented to 20 participants. The selection was done as follows: For the
“joyful” condition we selected the videos with the highest rating in Joy, while the ratings in
Sadness, Anxiety, Fear and Disgust were minimal. The selected joyful videos are indicated in
the table with a golden background. For the “sad” condition we selected the videos with the
highest rating in Sadness, while the ratings in Joy and Arousal were minimal. The selected sad
videos are indicated in the table with a purple background. For the “neutral” condition we
selected videos with minimal ratings in Joy and Sadness, while the rating in Interest was
moderated. The selected neutral videos are indicated in the table with a gray background.
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The visitors 4.84 1.71 125 1.21 16 52 335 1.36 4.3

?Oe(:'nny and 517 139 184 153 141 554 516 15 452
Life is 579 252 398 246 27 529 278 493 428
Beautiful

When Harry

met Sally 535 219 222 206 178 492 45 162 446
Baraka 306 12 181 167 151 41 216 131  3.07
About

3.2 149 1.86 1.58 1.37 4 1.95 2.86 2.83
endlessness

Used by 261 173 162 149 131 279 189 136 244
others 1
Used by 321 118 151 12 138 272 288 162 166
others 2

Walk 2.34 12 159 121 139 267 186 131 1.67




Dead man

. 6.12 3 499 457 387 487 126 452 3.43
walking

Philadelphia 4.78 201 292 156 182 457 201 3.9 2.75

Three 432 168 198 207 175 489 354 176  3.05
brothers
Baraka 2 258 126 205 125 165 346 261 145 175

How its made  4.39 126 1.29 1.13 125 566 3.1 1.15 3.62

Life is 6.02 313 495 229 354 528 211 571 263
beautiful 2

What men

b g 383 142 139 17 113 475 429 124 35
lvan 45 119 137 121 117 442 423 114 248
Vasilievich ’ ’ ’ ’ ’ ’ ’ ’ :
Den radio 403 225 216 283 173 429 3 144  3.03
HotelGrand 50, 14 003 148 131 444 309 156  2.89
Budapest

Bruce 429 21 142 321 135 415 382 163 28
Manhattan 164 107 116 107 107 223 139 115 1.62
Wildlife 43 143 272 158 197 49 334 222 36
Boats 319 132 246 119 182 429 258 123 383
Gallery 197 163 144 134 105 214 139 125 147
Yamal 351 11 245 12 147 441 299 188  3.36
Avritmija 5 251 467 24 294 398 157 445 243
E‘I’g’gw'tm“t 499 233 28 159 151 373 336 466 353

Interstellar 5.12 154 334 141 221 524 144 504 3.03

Note: The number in the cell represents the average rating of the particular emotion, across
20 individuals.



