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A Corrigendum on

Pictorial Campaigns on Intimate Partner Violence Focusing on Victimized Men: A Systematic

Content Analysis

by Reis, E., Arriaga, P., Moleiro, C., and Hospital, X. (2020). Front. Psychol. 11:1450.
doi: 10.3389/fpsyg.2020.01450

In the original article, there was a mistake in Figure 1 as published. In the section that lists the
number of full-text articles excluded and the reasons for exclusion, 15 articles listed as “Out of
topic” were missing. By including these 15 articles, the total amount of articles excluded adds up to
the stated 57. The corrected Figure 1 appears below.

The authors apologize for this error and state that this does not change the scientific conclusions
of the article in any way. The original article has been updated.
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FIGURE 1 | Flowchart of article search and screening process.
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