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Editorial on the Research Topic
 Non-traditional methodologies for social change and health prevention: Game-, music- and theatrical-based interventions




One of the greatest challenges of health communication is making messages relevant to the day-to-day realities of individuals impacted by the issues being communicated. The challenge increases further when we consider audiences from communities that are traditionally ignored or marginalized by leaders and structures. This includes low-income and minoritized groups such as rural communities isolated by distance from urban centers, racial and ethnic minorities isolated by linguistic barriers and systemic bias, and other groups that do not typically see themselves in media and outreach campaigns (Villar, 2021). Stemming from a universalist perspective (Servaes, 2007), a viewpoint that promotes the norms of the dominant groups onto marginalized populations, these groups can inadvertently (or not) perpetuate power structures that negate community voices with content decided for instead of with community members, thus reinforcing exclusion and disenfranchisement.

Culture – which extends beyond race, ethnicity and country of origin and also includes age, class, stigma, health status, history of victimization, and power relative to other groups – plays a critical role in the formation and maintenance of attitudes and behaviors toward health and science (Kreuter and McClure, 2004). Additionally, worldviews, as expressions of culture, relating to the causes of illness, science communication (Aguirre Rios and de Regules, 2022), and trust in authorities and institutions (e.g., Gabay, 2015) greatly impacts how health communication messages will be interpreted (Yang et al., 2017). Similarly, interest in a health issue will vary based on perceived impact on one's own community (e.g., Elder et al., 2009). For health communication campaigns to be efficacious it is essential that the target audience's attitudes, behaviors, and beliefs are understood prior to the development of intervention materials, particularly health messages (e.g., Torres-Ruiz et al., 2018; Kim et al., 2022). Communication and media studies have demonstrated that different media channels and the framing of issues impact groups differently (Noar, 2006; Noar et al., 2007; Kreuter et al., 2013; Wendorf Muhamad and Yang, 2017), thus it is critical that substantial research be conducted on relevant populations in order to accurately match media (format, communication channel), messages, and audiences (Silk et al., 2011).

The articles in this special edition present examples of health communication efforts tailored to different communities through various media and non-traditional delivery. Non-traditional methods are a promising way to engage communities as they enable the co-creation of content (theater, photovoice, games, fotonovelas) by individuals that are typically excluded from the development of health and science information (e.g., Castleden et al., 2017; Jull et al., 2017), as well as not requiring advanced technology equipment and/or skills which lead to higher uptake and sustainability.

The article by Marino et al., presents a case of a radio talk show produced in a psychiatric hospital in Toulouse, France with the aim of reducing stigma and giving voice to the patients living in the hospital. Based on a model developed in Argentina, Les Haute Parleurs (The Loud Speakers) is a weekly audio recording (later disseminated online like a podcast) in which individuals with chronic mental health conditions serve as the on-air hosts and discuss how they want to be understood by others. Through sharing their unique experiences they aim to create a bridge to others while advocating and empowering themselves. The article by Bowman et al., examines the literature on video games and their impact on violence among those who play them, but emphasizes the co-creation of meaning between the game content and the players. The authors argue that video games that involve players in violent situations can be reflective spaces, and ultimately contribute to the prevention of violence through simulated choices by victims, perpetrators, and bystanders. This contribution is extremely important in a context where violence prevention is rightfully focused on potential perpetrators and bystanders rather than potential victims. The study by Malova et al., situates graduate students, particularly international students, as a vulnerable group when it comes to access to healthy food choices. Photovoice is a participatory methodology that elicits storytelling and personal narratives that reflect participants' lived experiences via the use of photographs taken and described by individuals in the target communities. Beyond generating knowledge about an issue, the groups' findings were shared with policymakers in order to advocate for improved food choices. The fourth article by Villar and Johnson reports on several projects that used non-traditional media (fotonovelas, radio stories, community theater, games) to communicate health information that was co-created with community members through a participatory research process.

These works illustrate the importance of health communicators working in partnership with and for audiences in the co-creation of content that resonates with target audiences and that holds intended meaning and where individuals feel identified and their voices heard. Whether through narrative and storytelling, games, or photo narratives, these projects highlight the role of lived experiences, local knowledge, and non-traditional methods as tools for problem solving rehearsal, cognitive and affective elaboration, and simulation of barriers and opportunities of action/inaction in a safe context. Most importantly, these works emphasize the importance of collaboration between those impacted by health issues, health communicators, and policymakers to make health-related content accessible, relevant, entertaining, and owned by communities. We hope these examples encourage health and science communicators not only to use non-traditional methods like those presented in the articles, but most importantly to work with their audience as equal partners.


Author contributions

Both authors listed have made a substantial, direct, and intellectual contribution to the work and approved it for publication.



Conflict of interest

The authors declare that the research was conducted in the absence of any commercial or financial relationships that could be construed as a potential conflict of interest.



Publisher's note

All claims expressed in this article are solely those of the authors and do not necessarily represent those of their affiliated organizations, or those of the publisher, the editors and the reviewers. Any product that may be evaluated in this article, or claim that may be made by its manufacturer, is not guaranteed or endorsed by the publisher.



References

 Aguirre Rios, C., and de Regules, S. (2022). Responsible science communication in Latin America: Reflections on challenges. J. Sci. Commun. 21, C03. doi: 10.22323/2.21040303

 Castleden, H., Hart, C., Cunsolo, A., Harper, S., and Martin, D. (2017). “Reconciliation and relationality in water research and management in Canada: Implementing indigenous ontologies, epistemologies, and methodologies,” in Water Policy and Governance in Canada (Cham: Springer), 69–95.

 Elder, J. P., Ayala, G. X., Parra-Medina, D., and Talavera, G. A. (2009). Health communication in the Latino community: issues and approaches. Ann. Rev. Public Health 30, 227–251 doi: 10.1146/annurev.publhealth.031308.100300

 Gabay, G. (2015). Perceived control over health, communication and patient-physician trust. Patient Educ. Counsel. 98, 1550–1557. doi: 10.1016/j.pec.2015.06.019

 Jull, J., Giles, A., and Graham, I. D. (2017). Community-based participatory research and integrated knowledge translation: Advancing the co-creation of knowledge. Implement. Sci. 12, 1–9. doi: 10.1186/s13012-017-0696-3

 Kim, M. T., Heitkemper, E. M., Hebert, E. T., Hecht, J., Crawford, A., Nnaka, T., et al. (2022). Redesigning culturally tailored intervention in the precision health era: Self-management science context. Nurs Outlook. 1–15. doi: 10.1016/j.outlook.2022.05.015. [Epub ahead of print].

 Kreuter, M. W., Farrell, D. W., Olevitch, L. R., and Brennan, L. K. (2013). Tailoring Health Messages: Customizing Communication With Computer Technology. New York, NY: Routledge. doi: 10.4324/9781315045382

 Kreuter, M. W., and McClure, S. M. (2004). The role of culture in health communication. Ann. Rev. Public Health 25, 439–455. doi: 10.1146/annurev.publhealth.25.101802.123000

 Noar, S. M. (2006). A 10-year retrospective of research in health mass media campaigns: where do we go from here? J. Health Commun. 11, 21–42. doi: 10.1080/10810730500461059

 Noar, S. M., Benac, C. N., and Harris, M. S. (2007). Does tailoring matter? Meta-analytic review of tailored print health behavior change interventions. Psychol. Bull. 133, 673–93. doi: 10.1037/0033-2909.133.4.673

 Servaes, J. (2007). Communication for Development and Social Change. Thousand Oaks, CA: SAGE Publications India. doi: 10.4135/9788132108474

 Silk, K. J., Atkin, C. K., and Salmon, C. T. (2011). “Developing effective media campaigns for health promotion,” in The Routledge Handbook of Health Communication (New York, NY: Routledge), 230–246.

 Torres-Ruiz, M., Robinson-Ector, K., Attinson, D., Trotter, J., Anise, A., and Clauser, S. (2018). A portfolio analysis of culturally tailored trials to address health and healthcare disparities. Int. J. Environ. Res. Public Health 15, 1859. doi: 10.3390/ijerph15091859

 Villar, M. E. (2021). Community engagement and co-creation of strategic health and environmental communication: collaborative storytelling and game-building. J. Sci. Commun. 20, C08. doi: 10.22323/2.20010308

 Wendorf Muhamad, J., and Yang, F. (2017). Framing autism: A content analysis of five major news frames in US-based newspapers. J. Health Commun. 22, 190–197. doi: 10.1080/10810730.2016.1256453

 Yang, Q., Chen, Y., and Wendorf Muhamad, J. (2017). Social support, trust in health information, and health information-seeking behaviors (HISBs): A study using the 2012 Annenberg National Health Communication Survey (ANHCS). Health Commun. 32, 1142–1150. doi: 10.1080/10410236.2016.1214220







OPS/images/crossmark.jpg
(®) Check for updates





OPS/xhtml/Nav.xhtml




Contents





		Cover



		Editorial: Non-traditional methodologies for social change and health prevention: Game-, music- and theatrical-based interventions



		Author contributions



		Conflict of interest



		Publisher's note



		References

















OPS/images/cover.jpg
& frontiers | Frontiers in Communication

Editorial: Non-traditional
methodologies for social
change and health prevention:
Game-, music- and
theatrical-based interventions





OPS/images/logo.jpg
& frontiers | Frontiers in Communication





