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A Correction on 


The personality puzzle: a comprehensive analysis of its impact on three buying behaviors
 By Aquino SD and Lins S (2023). Front. Psychiatry. 14:1179257. doi: 10.3389/fpsyt.2023.1179257


The funder was erroneously omitted. The funder “Portuguese Foundation for Science and Technology (UIDB/00050/2020)” was erroneously omitted.

The original version of this article has been updated.
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