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The backlash avoidance model (BAM) suggests women insufficiently self-promote because they fear backlash for behavior which is incongruent with traditional gender roles. Avoiding self-promoting behavior is also potentially related to associating success with negative consequences. In two studies we tested whether self-promotion and fear of success will be predictors of lower salaries and anticipation of lower chances of success in an exam. In study 1, prior to the exam they were about to take, we asked 234 students about their predictions concerning exam results and their future earnings. They also filled scales measuring their associations with success (fear of success) and tendency for self-promotion. The tested model proved that in comparison to men, women expect lower salaries in the future, anticipate lower test performance and associate success with more negative consequences. Both tendency for self-promotion and fear of success are related to anticipation of success in test performance and expectations concerning future earnings. In study 2 we repeated the procedure on a sample of younger female and male high school pupils (N = 100) to verify whether associating success with negative consequences and differences in self-promotion strategies are observable in a younger demographic. Our results show that girls and boys in high school do not differ with regard to fear of success, self-promotion or agency levels. Girls and boys anticipated to obtain similar results in math exam results, but girls expected to have higher results in language exams. Nevertheless, school pupils also differed regarding their future earnings but only in the short term. Fear of success and agency self-ratings were significant predictors of expectations concerning future earnings, but only among high school boys and with regard to earnings expected just after graduation.
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INTRODUCTION

Compensation statistics gathered in Europe and the United States (Blau et al., 2014; Eurostat, 2016; Kijewska, 2017) invariably suggest a significant pay gap between men and women. In the literature, two primary explanations account for this gap: the human capital theory and compensation differentials between women and men. The human capital theory suggests different skill levels and economy locations (by occupation and industry) account for over one half of the gender wage gap and existing gender discrimination in the labor market (Levanon et al., 2009; Blau and Kahn, 2016). Recent research also suggests that differences in personality traits provide a useful explanation for existing gender pay gap. Men tend to value money, have greater self-esteem, take greater risks, feel more personal control over their lives and pursue competitive situations more often than women (Blau and Kahn, 2016). On the other hand, the differences in personality traits are strongly linked to existing gender stereotypes - Bertrand et al. (2015) relate the existing gender pay gap to cultural gender stereotypes and address the effects of traditional gender roles on the financial outcomes of men and women.

Gender stereotypes link femininity with communality and interdependence and masculinity with agency and independence (Williams and Best, 1990). Since gender stereotypes typically influence male and female identity, these stereotypes also define acceptable male and female behavior. People tend to meet these norms to avoid social and economic backlash for gender incongruent behavior (Rudman and Fairchild, 2004; Akerlof and Kranton, 2010). In our article we focus on two psychological characteristics of women and men, such as willingness to self-promote and seeing one's successes as having negative consequences—these two variables potentially relate to women's expectations concerning their future earnings and chances for success in general. Both modest self-promotion and fearing that success can have negative consequences are related to prescriptive contents of female gender roles stereotypes.

Both men and women tend to estimate higher salaries for men. This phenomenon is known as the “salary estimation effect” (Williams et al., 2010). Women typically require less compensation than men, and since they demand less, they get paid less. Major et al. (1984b) demonstrated that job applicants who had lower salary expectations were paid significantly less money by their employers than equally qualified applicants who demanded higher financial compensation—hence when you demand less you receive less. It is important to note that lack of self-confidence is not the cause of women's under-compensation, rather, women tend to accept lower compensation than men (Small et al., 2007). Their lower salary demands might be also related to women's comparatively modest self-presentation skills (Moss-Racusin and Rudman, 2010)—research shows that women are ready to accept less not due to assumed lack of ability but rather out of their concern for violating gender norms which orders them to be modest and not to brag too much (Moss-Racusin and Rudman, 2010).

GOOD GIRLS ARE MODEST

The societal adage “Good girls don't brag,” aligns with gender stereotypes linking manhood with personal agency encouraging men to emphasize their successes, whereas femininity is stereotypically linked with communality, encouraging women to stay modest (Moss-Racusin and Rudman, 2010). If adhering to cultural stereotypes, where women are expected to be acquiescent and modest, results in social acceptance, women may be unmotivated to self-promote in an effort to seem humble. The backlash avoidance model (BAM) (Moss-Racusin and Rudman, 2010) suggests women insufficiently self-promote because they fear backlash for such behavior that is incongruent with their traditional gender roles (Eagly and Karau, 2002). Not being gender congruent can lead to interpersonal and economic sanctions against “deviants,” as women who self-promote and brag about their successes are seen as not fitting the gender prescriptions for women. As a result gender atypical women are not liked and are seen undeserving promotion or a raise (Rudman, 1998; Heilman et al., 2004; Rudman and Fairchild, 2004; Moss-Racusin and Rudman, 2010; Rudman and Phelan, 2010). Self-promotion is key to not only finding jobs, but well-paying jobs (Rudman, 1998; Eagly and Karau, 2002; Heilman and Okimoto, 2007), but women who actively promote themselves are perceived as equally competent as men, but with less social skills. Nevertheless, only among female candidates (not male ones) perceived social skills are potentially a stronger predictor for hiring decisions than perceived competency (Phelan et al., 2008).

Women seem to be aware of the potentially negative consequences of counter-stereotypical gender behavior and they demonstrate more modest self-presentation strategies than men (Carli, 1990; Tannen, 1994). For fear of being perceived as too demanding women use strategies that allow them to avoid directly detailing why they deserve a higher salary and they seem to accept the first salary offer they hear during a job interview and they (Stuhlmacher and Walters, 1999; Babcock and Laschever, 2003). Also studies show that managers prefer working with amicable women, who do not negotiate offers during the interview processes, but accept that behavior among men (Bowles et al., 2007). It thus seems that women's tendency to adopt more modest presentation skills is more demanded by managers.

Nevertheless, these are career-climbers that get promoted because they often emphasize their strengths (Babcock and Laschever, 2003). Summing up, while self-promotion is essential for women to overcome negative stereotypes about possible perceived incompetence and lack of leadership skills, they must also navigate the double standard that self-promoting behavior is more acceptable for men than for women (Moss-Racusin and Rudman, 2010). As a result women may feel they must choose between a successful career, and social acceptance (Heilman, 2001; Phelan et al., 2008; Moss-Racusin and Rudman, 2010).

GENDERED SELF-DESCRIPTIONS ARE CHANGING

Agency is dimension of social perception stereotypically related to being successful and associated with being a man (Vandello and Bosson, 2013). Its core entails efficacy and effectiveness and is demanded from men and not from women (Prentice and Carranza, 2002; Kosakowska-Berezecka, 2012; Rudman et al., 2012). However, recent meta-analyses of self-descriptions of men and women in U.S. across two time frames (Donnelly and Twenge, 2017) show that women's agency ratings increased significantly between 1993 and 2012, whereas their communion ratings remained relatively stable. No significant changes were observed for men. This trend of women's increase in endorsement of agency in their self-descriptions is anticipated to continue (Twenge, 1997; Diekman and Eagly, 2000; Diekman et al., 2005; Morton et al., 2011). Hence self-promotion may not be as unacceptable for women as research previously indicated. Nevertheless, several studies indicate that personal agency in women should be accompanied with communality as women are evaluated more favorably when they display a mix of agentic and communal qualities (Carli et al., 1995; Carli, 2001). For example, self-promoting, yet non-domineering, women were not at risk for backlash (Rudman and Glick, 2001). Nevertheless, while women may need to be both agentic and communal to avoid backlash, solely agentic men are rewarded both socially and economically (Phelan et al., 2008; Moss-Racusin and Rudman, 2010) hence men's tendency to self-promote is more expected and more demanded from them.

SELF-PROMOTION, FEAR OF BACKLASH AND ANTICIPATION OF SUCCESS

Being not so stereotypically inclined to self-promote women might also underestimate their chances to succeed and reach high performance. Sharon Sandberg, chief operating officer at Facebook from 2008, in her presentation for TED.com in January 2010 mentions a story about her and her female friend who felt dissatisfied with their performance in a test, whereas her brother, who actually spent less time on preparation was 100% positive that he will receive the highest score in the class (Sandberg, 2010). Several studies conducted in the 80s indicate that women underestimate their skills and opportunities to succeed more than men do (Gold et al., 1980; Erkut, 1983) and this is the result of their self-stereotyping (Ehrlinger and Dunning, 2003).

As both wealth and success are typically linked with masculinity, women might also potentially fear the negative consequences of agency, dominance and success. In the 1970's, Matina Horner asked men and women to finish the story about a character, a male or female student, who scored well on a test in a typically masculine or feminine field. Her results showed that women, more often than men, finished the story in a pessimistic way, anticipating the female character would not be socially accepted. This is connected to the fear of success (FOS) (Horner, 1972; Cherry and Deaux, 1978), which manifests itself in anticipating negative consequences of success due to gender incongruence, such as losing femininity, self-esteem and social acceptance (Horner, 1972). FOS results from cultural stereotypes or beliefs (Feather and Raphelson, 1974; Hyland et al., 1985) and this fear of a backlash for gender incongruent behavior such as, e.g., self-promotion is due to an awareness of proscribed behavior for women. FOS may be related to less effective self-promotion techniques and lower expectations of success among women and thus could also influence women to take lower paying jobs (Major et al., 1984a; Major and Forcey, 1985; Major and Testa, 1989).

People evaluate their own and other persons' abilities all the time (Freund and Kasten, 2012). There also exist a well-documented effect of gender differences with regard to the level of self-estimates of cognitive abilities, usually suggesting that women tend to underestimate and men tend to overestimate their own levels of ability (Szymanowicz and Furnham, 2011). This effect is often associated with gender stereotype threat—activation of a negative stereotype for members of a group (in our case women, not being able enough) may both (1) impede their actual test performance but also (2) lead to a bias into the self-estimation process and inaccurate and unstable assessment of one's cognitive abilities (Steele, 1997; Aronson and Inzlicht, 2004).

On the other hand meta-analysis performed by Freund and Kasten (2012) seems to indicate that women actually do not differ from men in self-appraisals concerning their skills (Freund and Kasten, 2012). Our research thus aims to verify whether women's lower expectations concerning their future earnings and chances for success may be the result of adopted modest self-presentation strategies and fearing negative consequences of success. As gender stereotypes strongly link wealth with men (Williams et al., 2010), similarly success is linked to men and thus the field of success might not be congruent with women's social roles and as such might be potentially avoided by them.

Past studies have put more emphasis on women as being more predisposed socially to experience fear of success (Feather and Raphelson, 1974; Zuckerman and Allison, 1976; Pedersen and Conlin, 1987; Fried-Buchalter, 1997). However, Cherry and Deaux (1978) suggest that associating success with negative consequences mainly reflects a reasonable fear of the consequences of violating gender-appropriate ways, and can be seen in both women and men—women fear success more and are more inclined to avoid it (see also (Hyde, 1996)). On the other hand psychologists of women have concluded that there is no solid research evidence to support the idea that women are any more or less driven toward success than men, given similar opportunities for advancement (Yoder, 1999), so in our study we also aim to analyze gender differences with regard to levels of fear of success.

Our work expands upon previous studies by analysing how men and women anticipate their own future salaries and success in performance (Studies 1 and 2) and we relate it to both women's and men's anticipation of negative consequences of success and inclination to self-promote. We analyzed whether lower propensity to self-promote and fear of success were related to lower expectations for future earnings and academic performance for two demographics—college students and high school pupils. We expected men and women would differ in their inclinations to manifest self-promotion strategies and that they will differ with regard to the extent they associate success with negative consequences—women would be less willing to self-promote and would fear success more than men. We also tested the hypothesis that fear of success and self-promotion will be predictors of lower salaries and anticipation of lower chances of success in an exam.

Study 1 focused on Polish students of management and economics. Graduates of these two prominent fields are expected to have high salaries and reach high positions in their careers. The number of female students studying both management and economics is rising every year and in 2016 women constituted over 60% of students in economics departments (Concise Statistical Yearbook of Poland, 2016), nevertheless these are male graduates who earn more than female graduates and reach higher positions in their careers (Kijewska, 2017). We recorded the students' predictions concerning their academic success and their future earning potential and we measured our participants' levels of tendency for self-promotion and fear of success. In Study 2, we conducted our study among high school students to verify whether associating success with negative consequences and differences in self-promotion strategies manifests itself in a younger demographic. As there is a considerable gap in gender studies with non-American population samples we also wanted to test our assumptions in a European context, which adds value to presented line of research.

We suspected that in both studies 1 and 2 women will demonstrate lower expectations concerning their future earnings than men (hypothesis 1a) and will anticipate lower chances for success in an exam (hypothesis 1b) in comparison to men. As research indicates that women do not differ from men in their self-appraisals concerning their abilities (Freund and Kasten, 2012) but following backlash avoidance model (Moss-Racusin and Rudman, 2010) we expect that men and women will differ with regard to self-presentation strategies and that women will tend to be more modest than men and less likely to self-promote (hypothesis 2) (Moss-Racusin and Rudman, 2010) and that women will associate success with more negative consequences and will rate their fear of success as higher than men (hypothesis 3) (Feather and Raphelson, 1974; Zuckerman and Allison, 1976; Pedersen and Conlin, 1987; Fried-Buchalter, 1997). We also suspected that the adopted self-presentation strategies will be predictors of both anticipation of one's earnings (hypothesis 4a) and success in exam performance (hypothesis 4b). We also predicted that the fear of success would predict both participants anticipated future salary (hypothesis 5a) and their anticipated success in test performance (hypothesis 5b).

As contemporary women, in comparison to 1970's are more likely to endorse agentic traits in their self-descriptions (Donnelly and Twenge, 2017) hence we might assume that differences between women and men with regard to inclination to self-promote and fear of success might be less visible among younger groups than older groups (hypothesis 6). In order to verify this hypothesis we conducted our studies in two age groups – students (study 1) and high school pupils (study 2).

STUDY 1

Method

Participants

We analyzed the results of the questionnaire collected from 234 undergraduate students (108 men and 126 women, age: M = 22.32, SD = 2.23) recruited from the Faculty of Management and Faculty of Economics at a prominent Polish university.

Procedure

This study was carried out in accordance with the recommendations of Institutional Review Board of the Institute of Psychology, University of Gdansk ethical committee. Prior to taking the exam, students were asked to participate in the study on a voluntary basis and were informed that their participation was anonymous and had no influence on their future exam results. The questionnaire included an information sheet that informed the participants that their completion of the questionnaire will be understood as consent for the use and publication of the data.

Materials

To measure the variables, we used a questionnaire composed of the following scales:

Anticipated exam results

Participants were asked to predict their exam results on a scale from 1 to 6 (such as What will be the percentage of correct answers you'll have in the exam you are about to take?), where 1 meant “less than 50%” and 6 meant “from 90 to 100%.”

Anticipated future earnings

Participants were asked to predict the level of their monthly salaries in three time periods: (1) right after graduation, (2) 5 years after graduation, and (3) 10 years after graduation. While answering questions regarding these three time periods, the participants used a 6-point scale indicating the level of their monthly salaries (1 = less than 1,500 PLN, approximately 500 U.S. dollars (USD); 6 = more than 5,500 PLN, approximately 1,800 USD).

Fear of success

To measure the extent to which men and women associated success with negative consequences Polish translation of the 27-item Fear of Success Scale (FOSS), developed by Zuckerman and Allison (1976), assessed individual differences in motivation for avoiding success. Answers were given on a 7-point Likert scale from 1 (strongly disagree) to 7 (strongly agree). The FOSS contained items measuring the benefits of success (such as Achievement commands respect), the presumed costs of success (such as Often the cost of success is greater than the reward) and the relative value of success in comparison to their alternatives (such as The rewards of a successful competition are greater than those received from cooperation). By generating a single score, Zuckerman and Allison implicitly assumed all FOSS items represented a single fear of success construct, but so far the factor analysis results do not support this assumption (Metzler and Conroy, 2004). Using exploratory factor analyses, Fried-Buchalter (1992) found nine factors with eigenvalues greater than 1.00 but interpreted a three-dimensional model of fear of success scores comprising: (a) negative impacts on self-evaluation and affect (b) external costs of success, and (c) positive perceptions of competition. The first two components of this multidimensional model of FOSS scores converged with recent theoretical developments (Metzler and Conroy, 2004). Using data from our studies we conducted a series of confirmatory factor analyses (CFA) using WLSMV estimator (for ordinal data) to test models of FOSS scores from the literature. We specified a one-factor model by loading all items onto one latent factor. We also specified three-factor model mentioned above. Finally, we decided to accept a one-factor model consisting of 13 items from two subscale (negative impacts on self-evaluation and affect and external costs of success) found by Fried-Buchalter (1992) [see Table A1, Appendix A (Supplementary Material)] with the best-fit measures: χ2(df) = 136.55 (65), CFI = 0.90, RMSEA (90% C.I) = 0.058 (0.044–0.071), SRMR = 0.054. The reliability of 13-items FOSS in the Study 1 was 0.79. Since the data is ordinal we used the factor score of variable to enable the use of parametric tests in subsequent analyses.

Self-presentation: self-promotion and self-depreciation

The Self-presentation Style Questionnaire (SSQ), developed by Wojciszke (2002), assessed the individual's tendency to self-promote and self-depreciate. The original questionnaire consisted of 30 items (15 for each of the two subscales, e.g., I emphasize my abilities (self-promotion); I underestimate the importance of my achievements (self-depreciation). Answers were given on a 5-point scale from 1 (never) to 5 (very often). We used the factor score of variable in subsequent analyses. Using data from our both studies we conducted a confirmatory factor analyses (CFA) using WLSMV estimator to test two-factor model of self-presentation [see Table A2, Appendix A (Supplementary Material)]. From both scales we removed items with the lowest factor loadings. The final 17-item model was well fitted to the data: χ2(df) = 186.69 (117), CFI = 0.91, RMSEA (90% C.I) = 0.043 (0.031–0.055), SRMR = 0.060. The reliability of self-promotion and self-depreciation scales in the Study 1 was 0.76 and 0.73 respectively.

Data Analysis

In Study 1, single questions with ordinal response scale were used to measure anticipated exam results and anticipated future earnings in three time perspectives. Therefore, non-parametric test such as the rank-based Mann-Whitney-Wilcoxon was used to compare the way men and women estimate their chances for success in the exam and how much they will earn in the future (hypotheses 1a and 1b). For testing gender differences in fear of success, self-promotion and self-depreciation (hypotheses 2 and 3) we used the factor scores to enable the use of parametric procedure (t-test). Finally, we used ordinal logistic regression to predict the anticipated exam results and the anticipated future earnings in three time perspectives (ordinal dependent variables) given gender, fear of success, and self-promotion as predictors (hypotheses 4 and 5). In order to capture the ordered nature of dependent variables we based on cumulative odds ordinal logistic regression with proportional odds, which uses cumulative categories. For calculations, we used the R environment (R Core Team, 2017) with the lavaan package (Rosseel, 2012) as well as the IBM SPSS Statistics 24 software.

Results

Tables 1, 2 displays the distribution of answers to questions about anticipated exam results and anticipated earnings it three time perspectives in a group of male and female. The results of Mann-Whitney-Wilcoxon test showed that the distribution of anticipated exam results as well as distributions of anticipated earnings in three time periods were significantly different among men and women. As expected, female students estimated their future exam results and earnings at lower levels compared to their male counterparts.


Table 1. Distribution of answers to questions about anticipated exam results in the Study 1.
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Table 2. Distribution of answers to questions about anticipated earnings in the Study 1.
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As shown in Table 3, women showed a greater fear of success than men. However, there were no significant differences in the self-promotion and self-depreciation strategies between men and women. Additionally, the correlation analysis showed that the higher fear of success than higher self-depreciation (r = 0.30, p < 0.01). There was no significant correlation between fear of success and self-promotion.


Table 3. Gender differences in fear of success, self-promotion and self-depreciation in the Study 1.
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Table 4 contains the estimated coefficients for the predictor variables in tested models. For all four dependent variables, the coefficient for gender (coded −1 = male, 1 = female), the independent variable in the model, for the value of −1 is positive. That means women anticipated poorer performance on the exam and lower future earnings compared to men. As we predicted self-promotion was significant predictor of both anticipated exam results and future earnings. Regardless of gender, higher self-promotion is associated with expected higher success. It is worth noting that self-promotion rather than self-depreciation is a significant predictor of predicting future successes (in the models that we tested the relationships between self-depreciation and other dependent variables were not statistically significant). The fear of success was a significant predictor only for anticipated earnings right after graduation. After removing the other two variables (gender and self-promotion) from the models, the fear of success actually predicted anticipated earnings.


Table 4. Results of ordinal logistic regression analyses for the anticipated exam results and earnings in three time periods in the Study 1.
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Discussion

Study 1 demonstrated that female students estimated both their future exam results and earnings at lower levels compared to their male counterparts (thus confirming hypothesis 1a and 1b). At the same time, their fear of success in general was greater than for men, confirming hypothesis 3. However, we observed no differences in self-promotion strategies between men and women, which indicates that our female participants were not more modest than our male participants with regard to their self-promoting strategies. Nevertheless, our results also showed that self-promotion is predictor of both anticipated exam results and future earnings for both female and male students of economics and management.

As self-promotion can be linked to one's ratings of agency (Prentice and Carranza, 2002; Kosakowska-Berezecka, 2012; Rudman et al., 2012), we wanted to verify whether individuals self-stereotyped by prioritizing communality or agency in Study 2 (Phelan et al., 2008; Moss-Racusin and Rudman, 2010). These prioritizations might also be potential predictors of both anticipation of future earnings and exam results. Several studies indicate that differences between women and men in their self-descriptions are decreasing especially with regard to their self-rated agency, hence the way they describe themselves might be different for younger generations (Donnelly and Twenge, 2017). Therefore, Study 2 was conducted among high school pupils to verify whether (1) at this point of life women and men already manifest differences with regard to anticipation concerning future earnings and academic success and (2) their anticipation of future earnings and academic success will be predicted by their self-promotion strategies, agency vs. communality self-descriptions and fear of success.

STUDY 2

In Study 2, we sought to establish whether self-promotion strategies, along with agentic and communal self-stereotyping and fear of success were related to anticipating future earnings and academic success. As Study 2 was conducted with younger students, we wanted to verify whether similar relationships as in Study 1 will be observed among younger pupils and that FOS, self-promotion strategies, along with self-ratings of agency and communality, would predict a school pupils' anticipation of academic and financial success and whether this would be moderated by their gender (see hypotheses 1-5 from study 1). We also tested hypothesis 6, in which we wanted to see whether self-stereotyping (agency and communality) will be also predictors of anticipated future earnings and academic success. In this study we have analyzed pupils perceived chances for success in two fields: stereotypically female congruent field of language and stereotypically male congruent field of mathematics (Halpern et al., 2007)—both courses are obligatory in Polish high school and in order to graduate from high schools pupils are taking mathematics and language exams. The results from these exams later determine their university options.

Method

Participants

We analyzed the results of the questionnaire collected from 100 high school pupils (40 men and 60 women, age from 18 to 19 years old) recruited from one of the schools in Pomerania, Poland—the graduates of this school are also potential students of economics and management, the group where study 1 was conducted.

Procedure

This study was carried out in accordance with the recommendations of Institutional Review Board of the Institute of Psychology, University of Gdansk ethical committee. Prior to taking the exam, students were asked to participate in the study on a voluntary basis and were informed that their participation was anonymous and had no influence on their future exam results. The questionnaire included an information sheet that informed the participants that their completion of the questionnaire will be understood as consent for the use and publication of the data.

The data were collected 3 weeks before their end-of-year final exams. As mentioned before these results would determine their university options. All pupils were asked to participate in the study on a voluntary basis and complete the questionnaire. They were informed that their participation was anonymous and their answers in the questionnaires provided will have no influence on their future exam results. The questionnaire also included an information sheet that informed the participants that their completion of the questionnaire would be understood as consent for the use and publication of the data. The school authorities also approved the content of the questionnaire.

Materials

To measure the variables, we used a questionnaire composed of the following scales:

Anticipated exam results

Participants were asked to predict, on a percentage scale, the results of their final high school exam for two obligatory subjects: language and mathematics.

Anticipated earnings

Participants were asked to predict their monthly salaries (in PLN) in three time periods: right after graduation, 5 years after graduation and 10 years after graduation.

Self-stereotyping scale

To measure personal self-stereotyping regarding agency and communality we employed a Polish version of a 13-item agentic (7 items, e.g., I am assertive, competent, self-confident) and communal (6 items, e.g., I am warm, caring, sensitive) scale based on measurements by Laurin et al. (2011). The participants were asked to decide using a 1–9 Likert type scale the extent to which they agree that a given trait describes them (from 1, strongly disagree to 9, strongly agree). The scale was translated into Polish using a back-translation process. Since the data is ordinal we used the factor score of variable to enable the use of parametric tests in subsequent analyses. Using data from Study 2 we conducted a confirmatory factor analyses (CFA) using WLSMV estimator to test two-factor model of self-stereotyping [see Table A3, Appendix A (Supplementary Material)]. The original model was well fitted to the data: χ2(df) = 78.92 (64), CFI = 0.92, RMSEA (90% C.I) = 0.049 (0.001–0.081), SRMR = 0.083. The reliability of agency and communality scales in the Study 2 was 0.83 and 0.79 respectively.

To measure fear of success and self-presentation strategies we used the same measures as in Study 1: FOSS and SSQ. The reliability of FOSS in the Study 2 was 0.81 and the reliability of self-promotion and self-depreciation scales in the Study 2 was 0.79 and 0.70 respectively.

Data Analysis

Compared to the Study 1, in the Study 2 we used continuous single-item scales to measure all dependent variables: anticipated exam results and anticipated future earnings in three time perspectives. Therefore, parametric test (t-test) was used to compare the way men and women estimate their chances for success in the exam and how much they will earn in the future. For testing gender differences in fear of success, self-presentation (self-promotion and self-depreciation) and self-stereotyping (agentic and communal) we used the factor scores of the variables to enable the use of parametric procedure (t-test). Finally, we used linear regression to predict the anticipated exam results and the anticipated future earnings in three time perspectives (dependent variables) given gender, fear of success, and agentic and communal as predictors.

Results

Table 5 display means, standard deviations, and correlations of all dependent variables. As we can see, the average expected result of the language test is lower than the math test. The average salary expected by the students right after graduation (M = 2,724.76; approximately 850 USD) was more than three times lowers than those expected 10 years after graduation (M = 8,792.22 PLN; approximately 2,750 USD). It is worth noting that long-term expectations far outweigh the average remuneration in Poland (4,353.55 PLN; Central Statistical Office of Poland, 2016). The anticipated result on the exams does not correlate or low correlate with the anticipation of future earnings. Both measures can therefore be regarded as independent indicators of success.


Table 5. Descriptive statistics and intercorrelations of dependent variables in the Study 2.
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Table 6 present gender differences in all tested variables in the Study 2 (results of the t-test for independent sample). As expected, younger women estimated their future earnings at lower levels than younger men, but only for periods immediately after school and 5 years after graduation. In the 10 years perspective, there were no differences between women and men in their levels of anticipated earnings. While there were no gender differences for the expected result in the final math exam, high school girls expected higher scores in their language exams than high school boys. The study also found no significant gender differences regarding self-promotion, self-depreciation, and fear of success or agency self-ratings. At the same time, high school girls rated their communality higher than high school boys and showed stronger inclination for.


Table 6. Gender differences in measured variables in Study 2.
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The correlation analysis confirmed that the higher fear of success than higher self-depreciation (r = 0.38, p < 0.01) and there was no significant correlation between fear of success and self-promotion, agency and communality. Agency self-rating positively correlated with self-promotion (r = 0.42, p < 0.01) and communality self-rating (r = 0.48, p < 0.01) and negatively with self-depreciation (r = −0.25, p < 0.05). There was no significant relationship between communality and both self-presentation strategies.

In the group of high school students, we found that fear of success and agency were predictors of anticipated future earnings right after graduation and 5 years after graduation. The results of the hierarchical regression analysis are presented in Tables 7, 8.


Table 7. Results of hierarchical regression analyses for the anticipated future earnings right after graduation.

[image: image]




Table 8. Results of hierarchical regression analyses for the anticipated future earnings 5 years after graduation.
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As Tables 7 shows, fear of success and agency were significant predictors of anticipated earnings just after graduation (Model 1). Additionally our results show an interaction effect between gender and agency in predicting future earnings (Model 2). Regression analysis performed separately in the group of women and men showed that the agency (taking into account FOS in the model) is a significant anticipation of future earnings but only for young men (β = 0.47, p < 0.01). In the group of women there was no significant relationship between the agency and the predictions concerning future earnings (β = 0.06, p = 0.64). Very similar results were obtained for anticipated earnings 5 years after graduation: β = 0.47 and 0.20 respectively. The results of our study have shown that neither self-promotion nor self-depreciation are significant predictors of expected success (note that self-depreciation strongly correlates with FOS, which may indicate a common variance in predicting the dependent variable).

Discussion

Study 2 results show that high school boys and girls anticipate to obtain similar results with regard to their math exam results. We have also showed that school girls view their chances for success in the language exam as higher than school boys, thus following gender congruent expectations concerning girls higher language skills (Halpern et al., 2007). They also seem to differ regarding their future earnings but only in the short term. For the 10-year marker, there were no observable differences between anticipated earnings for girls and boys. Our results also show that girls and boys do not differ with regard their expectations that success will bring negative consequences and have similar self-ratings within self-promotion and agency, but girls rate themselves as more communal than men. As for anticipating future earnings, only fear of success (strongly correlating with self-depreciation) and agency, but only for young men, were significant predictors of earnings, but only after graduation. Neither self-promotion nor self-depreciation were significant predictors of expected success in an exam.

Our results might find a potential explanation in the fact that school pupils have not yet experienced what is it like to be in the labor market and their perceptions concerning their situation in the labor market might be too abstract in comparison to students. Another study analyzed the perception of gender pay gap in high schools, and it showed that high school pupils actually do not consider gender pay gap as their problem (Kosakowska-Berezecka et al., forthcoming). Additionally these results could be analyzed in the context of generational gap comparisons—younger generations of Polish women might feel more entitled to be successful than older ones, on equal levels of men. Analysing Polish culture through the lens of ongoing transit of values from more collectivistic values of modesty, it might be visible that young people in Poland are being discouraged from direct self-promotion and instead encouraged to endorse more individualistic attitude to life and career. Younger generations, as opposed to the older ones, are more expected to manifest their skills and talents (Spector et al., 2001; Zawadzka et al., 2016).

GENERAL DISCUSSION

The most visible gender pay gap in the labor market is observed among women and men occupying managerial positons—women earn 68% of what men earn at these positions in Poland (Kijewska, 2017). When it comes to lower positions in companies women earn 92% of what men earn. Women seem to be aware of this existing gender pay gap. In the 1980s, with a sample of 50 management students, Major and Konar (1984) found that when pre-career women and men predicted the level of pay they expected to receive upon entering their careers and at career peak, the expectations of women were lower than those of men for both time periods. It was found that the early - career pay expectations of women were only 83.5% of what men expected to be paid, and women's peak-career pay expectations were only 54% of men's. More than 30 years later women's predictions haven't changed—they still predict they will earn less than men as our study results imply, especially when looking at the results obtained among students sample of economy and management. Economy and management female students expected to earn less and achieve less in an exam than male students, and these results were predicted by their declared levels of self-promotion and fear of success, with the latter rated as higher by women than by men.

Women's pay expectations are potentially lower than those of men because women and men have different social comparison standards, have different perceptions regarding the value of their work effort (Major et al., 1984a). Predictions concerning one's future financial success that originate in negative stereotypes about oneself are accompanied by the awareness of the gender pay gap and segregation of the labor market with respect to sex. This in turn might maintain women's position as underpaid workers (Walton and Cohen, 2007; Walton and Spencer, 2009). If we also take into consideration the fact that the fear of being perceived as too demanding and dominant is an accurate explanation for differences in the efficiency of negotiations carried out by men and women (Amanatullah and Morris, 2010) focusing not only on women's self-promotion strategies but also reducing the impact of experienced fear of success are exemplars of themes for potentially effective interventions aiming at empowering women in the labor market (Bowles and Babcock, 2013). Being bold can aid men's competence but hinder women's—one of the goals of educational system should focus on changing this belief among women, as this might increase their anticipated level of success and in turn make the success in their career more tangible. Such educational interventions should take place during individuals educational path—between the high school and university—e.g., one of such activities could be career planning classes for women and men to be familiar with the existing gender stereotypes influencing women's and men's chances for success. Apart from self-promotion, fear of success also functions as a cultural stereotype potentially impeding their chances for success—changing women's beliefs and behavior will not be sufficient for addressing gender inequality in the labor market (in some cases, might have the opposite effect, reducing too demanding and too dominant women's chances for success (Bowles et al., 2007; Phelan et al., 2008). Policy makers should take into consideration the fact that women base their behavior on the existing payment standards, which show women as underpaid workers. What's more women's behavior in which they manifest less self-promotion and demand less is reasonable. If they violate cultural gender norms they experience negative appraisals.

Social status that encompasses success and wealth might be more central to the male than the female gender role (Bosson and Michniewicz, 2013). Gender stereotypes that link men with success, agency and self-promotion and women with communality and being modest are not only descriptive but also prescriptive (Prentice and Carranza, 2002). As a result girls and boys learn that they need to manifest socially accepted gender traits and behaviors (Rudman et al., 2012). Nevertheless, as indicated by more recent research, men's and women's self-descriptions are potentially becoming similar, as women are more likely to endorse agentic traits in their self-descriptions (Donnelly and Twenge, 2017), thus modest self-promotion strategies are also less suitable for women and not that much expected from them. This is also reflected in the results from our study 2 where agency ratings for women and men were not significantly different as well girl's predictions concerning their final language exam scores. The communality scores were higher among schoolgirls but agency was an important predictor for the anticipation of earnings, but only for young men. There might be other potential predictors for anticipation of future success in their earnings and in their performance among school girls and future studies could explore that. Overall high school boys and girls in study 2 expected similar results with regard to their math exam and girls anticipated to have higher scores than boys from their language exams. Both the fact of their lack of professional experience and awareness of situation of women in the labor marker, along with the fact that young people in Poland are more and more expected to manifest their skills and talents (Spector et al., 2001; Zawadzka et al., 2016) might account for the results obtained. On the other hand female students of economics and management do show that FOS and self-promotion play role in their anticipation of future earnings and success, hence being more exposed to labor market, increasing your knowledge about the economic reality of women might increase your tendency to follow gender congruent prescriptions of modest in self-promotion and fear of success. Alternatively (and tentatively), our results might indicate a current generational change that may be occurring, and women may soon ask for more financial compensations than in the past, thus becoming more similar to men with regard to their expected salaries and chances for success.

Our conclusions are limited by the fact that our design did not include the measurement of women's and men's actual performance results. Only with regard to high school pupils we know that overall there were no significant gender differences with regard to their actual math and language exams results. The two groups are not fully comparable as they belong to different groups at different moments of their lives and their awareness of labor market is different. We have also not controlled for levels of test difficulty, importance and perceived gender (in)congruity, hence it would be useful to conduct a similar study but including these three as additional variables. We also have not tested whether women experienced stereotype threat, which could potentially impede their actual performance. Additionally our study was carried out among students of management and economy and pupils of relatively good high school, not yet having full contact with the professional reality of women and more samples varying with their levels of professional experience and different fields of studies should be taken under consideration. Nevertheless, economy and management students too seem to be fully aware of the existing gender stereotypes and they predict their chances for their financial success as lower than their male counterparts and fear success more. Hence, self-promotion won't directly lead to improved career outcomes for women if there's no support from the effective policies, guaranteeing equal pay for both women and men, and not only allowing them equal educational opportunities.

Women's anticipating lower financial success and lower chances for success in an exam is showing that both gender pay gap and lower chances for success are serious and hard-to-solve problem already anticipated by female university students. As they think they will earn and succeed less they will eventually earn less and succeed less (Major et al., 1984b; Small et al., 2007). There is a strong need to give support to women by institutional environment when studying at the university, e.g., by providing trainings for women and men that would protect women from fear of success and lower self-promotion (for examples of interventions promoting gender equality at the university see: de Lemus et al., 2014). But not only institutional support is needed. These are often men who are rather reluctant to accept evidence of gender biases in their organizational environment (Handley et al., 2015) and their role in bringing gender equality cannot be overlooked, especially since they are the ones who hold positions of power. Although majority of gender equality efforts are aimed at women, many studies suggest, that these are men who may inhibit the gender equality in a family or in the organization (Beede et al., 2011; Kosakowska-Berezecka et al., forthcoming). Hence this is important to include men as targets of interventions fostering an emerging culture of gender equality (Holter, 2014). And of the ways to achieve is through showing the benefits of gender equality.

Endorsing less stereotypical approach to women and men in organizations such as universities can clear the air of talent-inhibiting gender stereotypes and allow space for higher performance and innovation.

ETHICS STATEMENT

Institutional Review Board approval was obtained from the Institute of Psychology, University of Gdansk ethical committee.

AUTHOR CONTRIBUTIONS

NK, PJ, TB contributed to the study design. NK and SB collected the data. PJ performed the data analysis and interpretation under the supervision of NK and TB. NK drafted the manuscript, and PJ, TB, and SB provided critical revisions.

SUPPLEMENTARY MATERIAL

The Supplementary Material for this article can be found online at: https://www.frontiersin.org/articles/10.3389/fpsyg.2017.01884/full#supplementary-material

REFERENCES

 Akerlof, G. A., and Kranton, R. E. (2010). Identity Economics: How Our Identities Shape Our Work, Wages, and Well-Being. Princeton: Princeton University Press.

 Amanatullah, E. T., and Morris, M. (2010). Negotiating gender roles: gender differences in assertive negotiating are mediated by women's fear of backlash and attenuated when negotiating on behalf of others. J. Pers. Soc. Psychol. 98, 256–267. doi: 10.1037/a0017094

 Aronson, J., and Inzlicht, M. (2004). The ups and downs of attributional ambiguity: stereotype vulnerability and the academic self-knowledge of African American college students. Psychol. Sci. 15, 829–836. doi: 10.1111/j.0956-7976.2004.00763.x

 Babcock, L., and Laschever, S. (2003). Women Don't Ask: Negotiation and the Gender Divide. Princeton, NJ: Princeton University Press.

 Beede, D., Julian, T., Langdon, D., McKittrick, G., Khan, B., and Doms, M. (2011). Women in STEM: A Gender Gap to Innovation (ESA Issue Brief No. #04–11). U.S. Department of Commerce, Economics and Statistics Administration. Available online at: http://www.esa.doc.gov/sites/default/files/reports/documents/womeninstemagaptoinnovation8311.pdf

 Bertrand, M., Pan, J., and Kamenica, E. (2015). Gender identity and relative income within households. Q. J. of Econ. 130, 571–614. doi: 10.1093/qje/qjv001

 Blau, F. D., Ferber, M. A., and Winkler, A. E. (2014). The Economics of Women, Men and Work, 7th Edn. Pearson: Prentice Hall.

 Blau, F. D., and Kahn, L. M. (2016). The Gender Wage Gap: Extent, Trends, and Explanations. Cambridge: National Bureau of Economic Research.

 Bosson, J. K., and Michniewicz, K. S. (2013). Gender dichotomization at the level of ingroup identity: what it is, and why men use it more than women. J. Pers. Soc. Psychol. 105, 425–442. doi: 10.1037/a0033126

 Bowles, H. R., and Babcock, L. (2013). How can women escape the compensation negotiation dilemma? Relational accounts are one answer. Psychol. Women Q. 37, 80–96. doi: 10.1177/0361684312455524

 Bowles, H. R., Babcock, L., and Lai, L. (2007). Social incentives for gender differences in the propensity to initiate negotiations: sometimes it does hurt to ask. Organ. Behav. Hum. Dec. Process. 103, 84–103. doi: 10.1016/j.obhdp.2006.09.001

 Carli, L. L. (1990). Gender, language, and influence. J. Pers. Soc. Psychol. 59, 941–951. doi: 10.1037/0022-3514.59.5.941

 Carli, L. L. (2001). Gender and social influence. J. Soc. Issues 57, 725–741. doi: 10.1111/0022-4537.00238

 Carli, L. L., LaFleur, S. J., and Loeber, C. C. (1995). Nonverbal behavior, gender, and influence. J. Pers. Soc. Psychol. 68, 1030–1041. doi: 10.1037/0022-3514.68.6.1030

 Central Statistical Office of Poland (2016). Róznice w wynagrodzeniach kobiet i mezczyzn w Polsce [Gender Pay Gap in Poland]. Available online at: http://stat.gov.pl/obszary-tematyczne/rynek-pracy/pracujacy-zatrudnieni-wynagrodzenia-koszty-pracy/roznice-w-wynagrodzeniach-kobiet-i-mezczyzn-w-polsce-stan-w-2014-roku,12,1.html

 Cherry, F., and Deaux, K. (1978). Fear of success vs. fear of gender-inappropriate behavior. Sex Roles 4, 97–101. doi: 10.1007/BF00288380

 Concise Statistical Yearbook of Poland (2016). Central Statistical Office of Poland. Available online at: http://stat.gov.pl/obszary-tematyczne/roczniki-statystyczne/roczniki-statystyczne/maly-rocznik-statystyczny-polski-2016,1,17.html

 de Lemus, S., Navarro, L. J., Velásquez, M., Ryan, E., and Megías, J. L. (2014). From sex to gender: a university intervention to reduce sexism in argentina, spain, and el salvador. J. Soc. Issues 70, 741–762. doi: 10.1111/josi.12089

 Diekman, A. B., and Eagly, A. H. (2000). Stereotypes as dynamic constructs: women and men of the past, present, and future. Pers. Soc. Psychol. Bull. 26, 1171–1188. doi: 10.1177/0146167200262001

 Diekman, A. B., Eagly, A. H., Mladinic, A., and Ferreira, M. (2005). Dynamic stereotypes about women and men in Latin America and the United States. J. Cross Cult. Psychol. 36, 209–226. doi: 10.1177/0022022104272902

 Donnelly, K., and Twenge, J. (2017). Masculine and feminine traits on the Bem Sex-Role Inventory, 1993–2012: a cross-temporal meta-analysis. Sex Roles 76, 556–565. doi: 10.1007/s11199-016-0625-y

 Eagly, A. H., and Karau, S. J. (2002). Role congruity theory of prejudice toward female leaders. Psychol. Rev. 109, 573–598. doi: 10.1037/0033-295X.109.3.573

 Ehrlinger, J., and Dunning, D. (2003). How chronic self-views influence (and potentially mislead) estimates of performance. J. Pers. Soc. Psychol. 84, 5–17. doi: 10.1037/0022-3514.84.1.5

 Erkut, S. (1983). Exploring sex differences in expectancy, attribution, and academic achievement. Sex Roles 9, 217–231. doi: 10.1007/BF00289625

 Eurostat (2016). Gender Pay Gap Statistics in Europe. Available online at: http://ec.europa.eu/eurostat/statistics-explained/index.php/Gender_pay_gap_statistics

 Feather, N. T., and Raphelson, A. C. (1974). Fear of success in Australian and American student groups: motive or sex-role stereotype? J. Pers. 42, 190–201. doi: 10.1111/j.1467-6494.1974.tb00669.x

 Freund, P. A., and Kasten, N. (2012). How smart do you think You Are? A meta-analysis on the validity of self-estimates of cognitive ability. Psychol. Bull. 138, 296–232. doi: 10.1037/a0026556

 Fried-Buchalter, S. (1992). Fear of success, fear of failure, and the imposter phenomenon: a factor analytic approach to convergent and discriminant validity. J. Pers. Assess. 58, 368–379. doi: 10.1207/s15327752jpa5802_13

 Fried-Buchalter, S. (1997). Fear of success, fear of failure, and the imposter phenomenon among male and female marketing managers. Sex Roles 37, 847–859. doi: 10.1007/BF02936343

 Gold, A. R., Brush, L. R., and Sprotzer, E. R. (1980). Developmental changes in self-perceptions of intelligence and self-confidence. Psychol. Women Q. 5, 231–239. doi: 10.1111/j.1471-6402.1980.tb00959.x

 Halpern, D. F., Benbow, C. P., Geary, D. C., Gur, R. C., Hyde, J. S., and Gernsbacher, M. A. (2007). The science of sex differences in science and mathematics. Psychol. Sci. Public Interest 8, 1–51. doi: 10.1111/j.1529-1006.2007.00032.x

 Handley, I. M., Brown, E. R., Moss-Racusin, C. A., and Smith, J. L. (2015). Quality of evidence revealing subtle gender biases in scienceis in the eye of the beholder. Proc. Natl. Acad. Sci. U.SA. 112, 13201–13206. doi: 10.1073/pnas.1510649112

 Heilman, M. E. (2001). Description and prescription: how gender stereotypes prevent women's ascent up the organizational ladder. J. Soc. Issues 57, 657–674. doi: 10.1111/0022-4537.00234

 Heilman, M. E., and Okimoto, T. G. (2007). Why are women penalized for success at male tasks? The implied communality deficit. J. Appl. Psychol. 92, 81–92. doi: 10.1037/0021-9010.92.1.81

 Heilman, M. E., Wallen, A. S., Fuchs, D., and Tamkings, M. M. (2004). Penalties for success: reactions to women who succeed at male gender- typed tasks. J. Appl. Psychol. 89, 416–427. doi: 10.1037/0021-9010.89.3.416

 Holter, Ø. G. (2014). “What's in it for men?” Old question, new data. Men Mascul. 17, 515–548. doi: 10.1177/1097184X14558237

 Horner, M. S. (1972). Toward an understanding of achievement-related conflicts in women. J. Soc. Issues 28, 157–175. doi: 10.1111/j.1540-4560.1972.tb00023.x

 Hyde, J. S. (1996). Half the Human Experience: The Psychology of Women, 5th Edn. Toronto, ON: D.C. Heath and Company.

 Hyland, M., Curtis, C., and Mason, D. (1985). Fear of success: motive and cognition. J. Pers. Soc. Psychol. 49, 1669–1677. doi: 10.1037/0022-3514.49.6.1669

 Kijewska, B. (2017). Kobiety na pomorskim rynku pracy – wybrane aspekty [eng. Women in Pomeranian Labour Market]. Report prepared by Department of social development. City Hall of Gdansk.

 Kosakowska-Berezecka, N. (2012). “Kiedy kobiety i mężzczyźni i tracą w oczach innych? - czyli o karach społecznych za niestereotypowe zachowanie słów kilka [When women and men lose in the eyes of others—On social punishments for counterstereotypical behavior],” in Podróże Między Kobiecością a Męskością, eds N. Kosakowska-Berezecka, A. Chybicka, and P. Pawlicka (Kraków: Oficyna Wydawnicza Impuls), 125–146.

 Kosakowska-Berezecka, N., Zadkowska, M., Gjerstad, B., Swidrak, J., Kwiatkowska, A., Odden, G., et al. (forthcoming). “Changing country, changing gender roles—migration transformation of gender roles within the family—a case of Polish migrants in Norway,” in Parenting from Afar: The Reconfiguration of Family Across Distance, eds M. R. T. de Guzman, J. Brown, C. P. Edwards (New York, NY: Oxford University Press).

 Laurin, K., Kay, A. C., and Shepherd, S. (2011). Self-stereotyping as a route to system justification. Soc. Cogn. 29, 360–375. doi: 10.1521/soco.2011.29.3.360

 Levanon, A., England, P., and Allison, P. (2009). occupational feminization and pay: assessing causal dynamics using 1950-2000 census data. Soc. Forces 88, 865–892. doi: 10.1353/sof.0.0264

 Major, B., and Forcey, B. (1985). Social comparisons and pay evaluations: preferences for same-sex and same-job wage comparisons. J. Exp. Soc. Psychol. 21, 393–405. doi: 10.1016/0022-1031(85)90038-1

 Major, B., and Konar, E. (1984). An investigation of sex differences in pay expectations and their possible causes. Acad. Manage. J. 27, 777–792. doi: 10.2307/255878

 Major, B., McFarlin, D. B., and Gagnon, D. (1984a). Overworked and underpaid: on the nature of gender differences in personal entitlement. J. Pers. Soc. Psychol. 47, 1399–1412. doi: 10.1037/0022-3514.47.6.1399

 Major, B., and Testa, M. (1989). Social comparison processes and judgments of entitlement and satisfaction. J. Exp. Soc. Psychol. 25, 101–120. doi: 10.1016/0022-1031(89)90007-3

 Major, B., Vanderslice, V., and McFarlin, D. B. (1984b). Effects of pay expected on pay received: the confirmatory nature of expectations. J. Appl. Soc. Psychol. 14, 399–412. doi: 10.1111/j.1559-1816.1984.tb02247.x

 Metzler, J. N., and Conroy, D. E. (2004). Structural validity of the fear of success scale. Measur. Phys. Educ. Exercise Sci. 8, 89–108. doi: 10.1207/s15327841mpee0802_4

 Morton, T. A., Rabinovich, A., and Postmes, T. (2011). Who we were and who we will be: the effects of temporal focus on the content of women's ingroup stereotypes. Br. J. Soc. Psychol. 51, 346–362. doi: 10.1111/j.2044-8309.2010.02013.x

 Moss-Racusin, C. A., and Rudman, L. A. (2010). Diruptions in women's self-promotion: the backlash avoidance model. Psychol. Women Q. 34, 186–202. doi: 10.1111/j.1471-6402.2010.01561.x

 Pedersen, D. M., and Conlin, T. (1987). Shifts in fear of success in men and women from 1968 to 1987. Psychol. Rep. 61, 36–38. doi: 10.2466/pr0.1987.61.1.36

 Phelan, J. E., Moss-Racusin, C. A., and Rudman, L. A. (2008). Competent yet out in the cold: shifting criteria for hiring reflect backlash toward agentic women. Psychol. Women Q. 32, 406–413. doi: 10.1111/j.1471-6402.2008.00454.x

 Prentice, D. A., and Carranza, E. (2002). What women and men should be, shouldn't be, are allowed to be, and don't have to be: the contents of prescriptive gender stereotypes. Psychol. Women Q. 26, 269–281. doi: 10.1111/1471-6402.t01-1-00066

 R Core Team (2017). R: A Language and Environment for Statistical Computing. R Foundation for Statistical Computing. Available online at: http://www.R-project.org/

 Rosseel, Y. (2012). lavaan: an R package for structural equation modeling. J. Stat. Softw. 48, 1–36. doi: 10.18637/jss.v048.i02

 Rudman, L. A. (1998). Self-promotion as a risk factor for women: the costs and benefits of counterstereotypical impression management. J. Pers. Soc. Psychol. 74, 629–645. doi: 10.1037/0022-3514.74.3.629

 Rudman, L. A., and Fairchild, K. (2004). Reactions to counterstereotypical behavior: the role of backlash in cultural stereotype maintenance. J. Pers. Soc. Psychol. 87, 157–176. doi: 10.1037/0022-3514.87.2.157

 Rudman, L. A., and Glick, P. (2001). Prescriptive gender stereotypes and backlash toward agentic women. J. Soc. Issue 57, 743–762. doi: 10.1111/0022-4537.00239

 Rudman, L. A., Moss-Racusin, C. A., Phelan, J. E., and Nauts, S. (2012). Status incongruity and backlash effects: defending the gender hierarchy motivates prejudice against female leaders. J. Exp. Soc. Psychol. 48, 165–179. doi: 10.1016/j.jesp.2011.10.008

 Rudman, L. A., and Phelan, J. (2010). The effect of priming gender roles on women's implicit gender beliefs and career aspirations. Soc. Psychol. 41, 192–202. doi: 10.1027/1864-9335/a000027

 Sandberg, S. (2010). Why We Have Too Few Women Leaders. Ted Talk. Available online at: http://www.ted.com/talks/sheryl_sandberg_why_we_have_too_few_women_leaders.html

 Small, D., Gelfand, M., Babcock, L., and Gettman, H. (2007). Who goes to the bargaining table? The influence of gender and framing on the initiation of negotiation. J. Pers. Soc. Psychol. 93, 600–613. doi: 10.1037/0022-3514.93.4.600

 Spector, P. E., Cooper, C. L., and Sparks, K. (2001). An international study of the psychometric properties of the Hofstede Values Survey Module 1994: a comparison of individual and country/province level results. Appl. Psychol. 50, 269–281. doi: 10.1111/1464-0597.00058

 Steele, C. M. (1997). A threat in the air: how stereotypes shape intellectual identity and performance. Am. Psychol. 52, 613–629. doi: 10.1037/0003-066X.52.6.613

 Stuhlmacher, A. F., and Walters, A. E. (1999). Gender differences in negotiation outcome: a meta-analysis. Personnel 52, 653–677. doi: 10.1111/j.1744-6570.1999.tb00175.x

 Szymanowicz, A., and Furnham, A. (2011). Gender differences in selfestimates of general, mathematical, spatial and verbal intelligence: four meta analyses. Learn. Indiv. Diff. 21, 493–504. doi: 10.1016/j.lindif.2011.07.001

 Tannen, D. (1994). Talking from 9 to 5: How Women's and Men's Conversational Styles Affect Who Gets Heard, Who Gets Credit, and What Gets Done at Work. New York, NY: Morrow.

 Twenge, J. M. (1997). Attitudes toward women, 1970–1995. Psychol. Women Q. 21, 35–51. doi: 10.1111/j.1471-6402.1997.tb00099.x

 Vandello, J. A., and Bosson, J. K. (2013). Hard won and easily lost: a review and synthesis of theory and research on precarious manhood. Psychol. Men. Masculin. 14, 101–113. doi: 10.1037/a0029826

 Walton, G. M., and Cohen, G. L. (2007). A question of belonging: race, social fit, and achievement. J. Pers. Soc. Psychol. 92, 82–96. doi: 10.1037/0022-3514.92.1.82

 Walton, G. M., and Spencer, S. J. (2009). Latent ability: grades and test scores systematically underestimate the intellectual ability of negatively stereotyped students. Psychol. Sci. 20, 1132–1139. doi: 10.1111/j.1467-9280.2009.02417.x

 Williams, J. E., and Best, D. L. (1990). Measuring Sex Stereotypes: A Multination Study. Thousand Oaks, CA: Sage Publications.

 Williams, M. J., Paluck, E. L., and Rodgers, J. (2010). The masculinity of money: automatic stereotypes predict gender differences in estimated salaries. Psychol. Women Q. 34, 7–20. doi: 10.1111/j.1471-6402.2009.01537.x

 Wojciszke, B. (2002). Autopromocja i autodeprecjacja: Kwestionariusz StylówAutoprezentacji [Self-promotion and self-depreciation. Self-presentation Questionnaire]. Psychologia Jakosci Zycia [Psychol. Quality Life] 1, 145–171.

 Yoder, J. D. (1999). Women and Gender: Transforming Psychology. Upper Saddle River, NJ: Prentice Hall.

 Zawadzka, A. M., Kosakowska-Berezecka, N., and Niesiobedzka, M. (2016). Self-esteem, readiness for self-improvement and life satisfaction in Indian and Polish femalestudents. Polish Psychol. Bull. 47, 179–185. doi: 10.1515/ppb-20160021

 Zuckerman, M., and Allison, S. N. (1976). An objective measure of fear of success: construction and validation. J. Pers. Assess. 40, 422–430. doi: 10.1207/s15327752jpa4004_12a

Conflict of Interest Statement: The authors declare that the research was conducted in the absence of any commercial or financial relationships that could be construed as a potential conflict of interest.

Copyright © 2017 Kosakowska-Berezecka, Jurek, Besta and Badowska. This is an open-access article distributed under the terms of the Creative Commons Attribution License (CC BY). The use, distribution or reproduction in other forums is permitted, provided the original author(s) or licensor are credited and that the original publication in this journal is cited, in accordance with accepted academic practice. No use, distribution or reproduction is permitted which does not comply with these terms.

OPS/images/fpsyg-08-01884-t005.jpg
Variable N ] sD 2 3
1. Anticipated result on the exam—language 100 69.45 12,13

2. Anticipated result on the exam—math 100 83.14 1361 =

3. Anticipated eamings right after graduation 87 272476 165127 026" -

4. Anticipated earmings 5 years after graduation % 5098.33 372621 012 052"

5. Anticipated eamings 10 years after graduation 0 879222 6,137.91 047 051 083"

“p < 0.05; *p < 0.01.






OPS/images/fpsyg-08-01884-t006.jpg
Variable

Anticipated resut on the exam—language
Anticipated resut on the exam—math
Anticipated eamings after graduation
Anticipated eamings 5 years after graduation
Anticipated eamings 10 years after graduation
Fear of success®

Self-promotion®

Self-depreciation®

Agency®

Communality®

aN = 40. BN

M

6453
8133
317567
6,143.24
981622
-022
-001
-0.03
-0.07
032

*p < 0.01. SFactor score of variables.

Male®

s

1258
14.66
1,669.20
4,941.47
6,39156

061
056
029
108
091

M

72.73
84.35

2,406.47
4,360.38
8,077.36

047
-022
0.03
0.05
021

Female®

D

10.72
12.85
1,392.47
2,351.05
591028
054
057
0.43
093
075

350"
-1.09
2340
229"
133
045
180
-072
~060
347





OPS/images/fpsyg-08-01884-t003.jpg
Variable

Fear of success
Selt-promotion
Self-depreciation

aN = 108.°N = 126.

Male?
M sp
-002 056
0.08 0.49
—001 034

Female®

0.47
008
000

053
059
036

01. We used the factor score of all variables.

261"
-0.04
039





OPS/images/fpsyg-08-01884-t004.jpg
Dependent variable Predictors

Anticipated exam results (Model 1) Fear of success
Self-promotion
Gender = —1 (male)
Anticipated eamings right after graduation (Model 2) Fear of success
Sef-promotion
Gender = —1 (male)
Anticipated eamings 6 years after graduation (Model 3) Fear of success
Sef-promotion
Gender = ~1 (male)
Anticipated eamings 10 years after graduation (Model 4) Fear of success
Self-promotion
Gender = —1 (male)

Model 1: Goodness of fit x2(af) = 1,114.38 (1,107),

Pseudo R = 0.15.

Estimate

-0.16
057
072

-051
055
0.89

-0.20
0.90
1.02

-030

74
113

SE.

022
022
025
023
023
026
022
023
0.26
023
028
0.26

Wald

053
661
852
4.83
550
11.84
078
15.23
1598
1.68
10.14
1853

= 0.43, Cox and Snell Pseudo R2 = 0.07; Model 2: Goodhess of it x2(al) = 1,096.31 (1,102, p = 0.54, Cox and Snell Pseudo
R? = 0.10; Model 3; Goodness of fit x2(al) = 869.39 (877), p = 0.57, Cox and Snell Pseudo R = 0.15; Mode! 4: Goodness of fit x?(dl) = 895.56 (869, p

26, Cox and Snell





OPS/images/fpsyg-08-01884-t007.jpg
Model  Predictors B

1 (Constant) 2,688.89
Gender -337.19
Fear of success ~591.44
Agency 42459
2 (Constant) 2,686.19
Gender -358.80
Fear of success ~627.60
Agency a19.12
Gender*Agency  ~311.41

P <0.05; *'p < 0.01; Model 1 f:

SE.

164.59
157.12
268.90
161.34
161.83
154.86
265.01
158.65
159.08

Beta

027

023
024

0.26
.20

t

1634
-2.15"
—2.20°

263

1659
—2.32"
-237"

264+
~1.96"

=5.66(p <0.01); R=0.41; Adjusted R = 0.14;

Mode! 2 fi: Fiagey = 5.35 (0 < 0.01); R = 0.46; Adjusted R% = 0.17 (AR = 0.04;p <

0.08).





OPS/images/fpsyg-08-01884-t008.jpg
Model  Predictors B
1 (Constant) 5,153.68
Gender -904.19
Fear of success  —1660.70
Agency 1,33251
2 (Constant) 5,146.66
Gender -978.17
Fear of success 176277
Agency 1,31483
Gender “Agency  ~795.53

SE

37257
355.99
61244
368.67
364.45
349,63
60087
360.72
361.78

-024
~026
034

026
-027

034
-020

t

1383
-254"
—271
361
1412+
—2.78"
-293*
3.65"
-220°

D <0.05;'p <0.01; Model 1 ft:F s = 9.32 (o < 0.01); R=0.49; Adfusted R = 0.22;

Model 2 fi: Fi, 60 = 851 (o < 0.01); R
0.05).

.54; Adjusted R = 0.26 (AR =

04 p <





OPS/images/fpsyg-08-01884-t001.jpg
Anticipated exam results. Male? Female® Total®

% % %

1/kess than 50% 46 119 85
2/50-60% 204 34.1 278
3/60-70% 176 167 171
4/70-80% 213 159 18.4
5/80-00% 167 87 124
6/90-100% 194 12.7 158
Median 40 30 30

126; °N = 234,





OPS/images/fpsyg-08-01884-t002.jpg
Anticipated earnings

1/less than 1,500 PLN
2/1,500-2,500 PLN
3/2,500-3,500 PLN
4/3,500-4,500 PLN
5/4,500-5,500 PLN
6/more than 5,500 PLN

Median

N ptaio = 708; N Fomate.

%

65
389
278
120

09
139

30

Right after graduation

Female

%

152
4838
272
64
08
16

20

Toty = 234,

Total
%

112
442
275
20
09
73

20

Five years after graduation

Male

%

00
84
280
187
168
280

40

Female

%

00
192
368
248
120
72

30

Total

%

00
142
328
220
142
168

40

Ten years after graduation

Male

%

00
57
104
13
19.8
528

60

Female

%

00
73
298
194
169
266

40

Total

%

00
65
209
157
183
387

50





OPS/images/cover.jpg
’ frontiers
in Psychology

Self-Presentation Strategies, Fear
of Success and Anticipation of
Future Success among University
and High School Students









OPS/images/crossmark.jpg
©

2

i

|





OPS/images/logo.jpg
, frontiers
in Psychology





