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Editorial on the Research Topic
 Women and Entrepreneurship




INTRODUCTION

Entrepreneurship is an important driver of economic development and social progress, however, most research has focused on sectors that are male dominated and embody a male perspective (Marlow and McAdam, 2013; Henry et al., 2016), paying little attention to gender issues (Zampetakis et al., 2016).

Although emerging literature has recognized the significant role of women in the broader entrepreneurial phenomenon and economic development (Sarfaraz et al., 2014), there is still a limited understanding of how a female perspective can contribute to entrepreneurship research. For example, there is a paucity of research examining what inspires women to choose an entrepreneurial career, or how female entrepreneurs respond to innovation processes (Brush et al., 2019; Ladge et al., 2019).

In a broader view, the research needs to broaden existing theoretical concepts to better explain the uniqueness that distinguishes female entrepreneurship as an object of independent investigation. This need, however, appears important given the emerging flow of research documenting how men and women choose divergent paths when they decide to pursue a professional career (Ding and Choi, 2011), but also when they find themselves having to play a managerial role (Diaz-Garcia et al., 2013; Kim and Starks, 2016; Ruiz-Jiménez et al., 2016).

For these reasons, this Research Topic has focused attention on the intersection of entrepreneurship and gender, aiming to stimulate academic conversations to build a better understanding of the phenomenon, as well as the challenges that are unique to women and the changes that can be implemented to overturn the phenomenon balance and increase the number of female entrepreneurs.



OVERVIEW OF PAPERS IN THE RESEARCH TOPIC

The papers included in this Research Topic have adopted a wide variety of perspectives and methodologies. In this sense, the first article of the Research Topic by Cardella et al., have critiqued the extant literature related to gender, highlighting the factors that support women's career choices, and also the prejudices and stereotypes that create barriers to the progress of female entrepreneurship. Through a series of recommendations to educational institutions and research to help women overcome these prejudices, the article aims to highlight the efforts made by researchers for a clearer understanding of the phenomenon, as well as the related challenges that have not yet found an answer.

The second article by Kim analyzed the career motivations that drive Korean women to continue their work despite challenges and the difficulties they face every day; among these, the motivation for career persistence was considered as the most important variable. This study is the maiden attempt to conceptualize the career motivations of married women, and serves as a starting point for future research and practice to improve social perceptions and design support systems for women experiencing work-family to conflict.

The last two articles of this topic focused on the facilitators for entrepreneurial in bridging the gap between men and women. Specifically, the study by Botha has stressed on the importance of previous exposure to entrepreneurial action and on the effect of moderation of some variables namely, leadership, innovativeness, curiosity, self-efficacy and motivation. The results evidenced that previous entrepreneurial exposure is particularly important in encouraging women to start a business, underlining the importance of role models in the transition between intention and action and laying the groundwork for important theoretical and practical implications. The fourth article by Ward et al. analyzed the relationship between entrepreneurial potential, gender and entrepreneurial intention. The results showed that the differences between males and females are not significant, and derive only from intentions, perceived behavioral control (PBC) and subjective norm, which are greater in males, while entrepreneurial motivations are greater in females. Furthermore, the present study underlined the motivational variability that distinguishes men and women in their entrepreneurship orientation. There is important paradigm shift in entrepreneurial research: in both males and females, part of their determination toward business is caused by the need to ensure a workplace, suggesting that it is not always true that entrepreneurship is something that men want and that women choose out of necessity.



CONCLUSIONS

This Research Topic is a collection of articles on female entrepreneurship, however, in particular it addresses the topical issue of the gender gap in entrepreneurship. This unique collection opens up scope for more in-depth research addressing questions such as: How to reduce or overcome the gender gap? What are the factors that support the choice of an entrepreneurial career in women? What are the possible obstacles? How can institutions provide organizational support to foster the participation of women in taking up entrepreneurship. These are only few questions addressed with the current Research Topic and thanks to the variety of perspectives shared by the contributors. We have set the ball rolling and our endeavour is to draw attention to this pivotal and under researched field of women and entrepreneurship by future researchers.
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