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Individual entrepreneurial behaviors will be affected by their attitudes and environmental factors. Therefore, entrepreneurial attitude and entrepreneurial environment interpret the entrepreneurial behavior mechanism of farmers from the perspectives of internal and external factors. This manuscript is based on a survey data of farmers in five western provinces in China. Using structural equation modeling, the mechanism of the effects of farmers’ entrepreneurial attitudes and entrepreneurial environment on entrepreneurial behavior was analyzed empirically. The research results show that individual entrepreneurial attitudes and the external entrepreneurial environment cannot directly affect entrepreneurial behavior, and both will be through entrepreneurial self-efficacy. The sense of entrepreneurship indirectly affects entrepreneurial behavior, and entrepreneurial self-efficacy plays an intermediary role. The “entrepreneurial behavior structure” model proposed in this manuscript points out that cultivating entrepreneurial attitudes and creating an entrepreneurial environment cannot directly promote entrepreneurial behavior of farmers, but must stimulate farmers’ entrepreneurial behavior. The sense of self-efficacy provides a direction for the promotion of policy formulation and practical guidance for farmers’ entrepreneurship.
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INTRODUCTION

The essence of farmers’ entrepreneurship is to match different elements such as resources and opportunities to achieve dynamic balance under the combined effect of internal and external factors (Bouichou et al., 2021). How to promote farmers’ entrepreneurship has become the core issue of farmers’ reform at this stage (Saridakis et al., 2021). The reason why farmers’ entrepreneurship is different from ordinary entrepreneurial activities lies in the peculiarities of farmers’ entrepreneurs, the rural environment, and the heterogeneity of the dynamic capabilities formed by the interaction between the two (Piras et al., 2021). In the process of entrepreneurship, farmers’ characteristics, organizational regulations, and entrepreneurial environment can have a driving effect on entrepreneurial behavior (Bao et al., 2020). Previous scholars have showed that the general external environment, family environment, and personal qualities have a greater impact on farmers’ entrepreneurial behavior (Brush et al., 2008; Liao and Welsch, 2008). The key entrepreneurial behavior constitutes entrepreneurial events (Barbosa et al., 2007; Barakat et al., 2014), and the entrepreneur’s self-efficacy, social background, and economic conditions will trigger the entrepreneurial behaviors, where entrepreneurial self-efficacy is an individual’s subjective level of confidence in his or her ability to achieve entrepreneurial goals (Sequeira et al., 2007). Empirical research showed that different dimensions of entrepreneurial self-efficacy played a partial mediated and fully mediated role between the independent personality and entrepreneurial intention of migrant workers (Chen et al., 1998; Wilson et al., 2007; Kasouf et al., 2015; Tantawy et al., 2021). However, most studies on entrepreneurial self-efficacy have focused on college students and corporate entrepreneurship (Huang et al., 2021; Liu and Yu, 2021; Zelin et al., 2021), and, however, few scholars have studied farmers’ entrepreneurship in the context of rural revitalization in China. The article constructs a mechanistic model of farmers’ entrepreneurial behavior from the perspectives of entrepreneurial attitude and entrepreneurial environment, and uses a structural equation modeling approach to test it empirically in order to provide empirical support for the complex mechanisms among entrepreneurial attitude, entrepreneurial environment, entrepreneurial self-efficacy, and farmers’ entrepreneurial behavior.



THEORETICAL ANALYSIS AND RESEARCH HYPOTHESES


The Influence of Entrepreneurial Attitude on Entrepreneurial Behavior

Individual entrepreneurial attitudes are influenced by individual characteristics. Positive entrepreneurial attitudes make individuals confident in entrepreneurship, have high expectations for completing entrepreneurial behavior, and have a high sense of entrepreneurial self-efficacy. The well-known theory of planned behavior has been studied to confirm that entrepreneurial attitudes, subjective norms, and perceptual behavioral attitudes have a direct effect on entrepreneurial behavior and an indirect effect on entrepreneurial behavior through entrepreneurial intentions. Other researchers have come to similar conclusions that the stronger the entrepreneurial attitude of an individual, the stronger the entrepreneurial intention (Kim and Hall, 2021), which in turn affects entrepreneurial behavior. Empirical research also confirmed through empirical research that entrepreneurial attitudes have direct and indirect effects on entrepreneurial behavior (Wilson et al., 2009). Entrepreneurial attitude has a direct impact on entrepreneurial intention, which in turn affects entrepreneurial behavior, so it can be inferred that positive entrepreneurial attitudes have a positive impact on entrepreneurial behavior (Lindblom et al., 2020). Accordingly, the following research hypothesis is proposed:

Hypothesis (H1). Entrepreneurial attitude is positively related to entrepreneurial behavior.



The Influence of Entrepreneurial Environment on Entrepreneurial Behavior

The entrepreneurial environment refers to the external environment in which farmers’ entrepreneurship is located. The article measures five dimensions: policy support environment, socio-economic environment, scientific and cultural environment, financial service environment, and infrastructure environment. Domestic and foreign scholars’ studies on the relationship between entrepreneurial environment and farmers’ entrepreneurial behavior have mainly focused on political, socio-cultural, economic, and other environmental subjects. The more favorable the local policy is to entrepreneurship, the more rapid the economic development, and the more supportive the cultural background is to entrepreneurship, then farmers will generate entrepreneurial behavior. Farmer entrepreneurs gradually transition from passively receiving policy resource support to subjective demand and evaluation of policies (López et al., 2019). Pricinã (2012) focused on the impact of multidimensional entrepreneurial environment on entrepreneurial behavior by studying the impact of economic goals and traditional culture on farmers’ entrepreneurial behavior under social and economic changes in Romania. Okhomina (2010) showed that individual personality traits are related to entrepreneurial behavior and entrepreneurial environment has an impact on the relationship between the two and it can be hypothesized that entrepreneurial environment has an impact on entrepreneurial behavior. Other researchers studied infrastructure environment, government policy environment, industrial development environment, and financial environment can have a direct impact on entrepreneurial behavior of entrepreneurs. Chandrasekaran (2021) stated that infrastructure environment, government policy environment, industrial development environment, and financial environment can have a direct impact on entrepreneurial behavior of entrepreneurs. Kangogo et al. (2020) showed that the institutional environment affects entrepreneurial behavior through a combination of internal and external effects. It can be seen that a favorable entrepreneurial environment positively affects entrepreneurial behavior. Based on this, the following hypothesis is proposed.

Hypothesis (H2). Entrepreneurial environment is positively related to entrepreneurial behavior.



The Role of Entrepreneurial Self-Efficacy

Entrepreneurship self-efficacy refers to the individual’s confidence and belief in accomplishing entrepreneurial goals, measured in terms of confidence in completing specific entrepreneurial content and confidence in completing the entrepreneurial process, respectively. Entrepreneurship attitude and entrepreneurial environment have a positive effect on entrepreneurial self-efficacy, and entrepreneurial self-efficacy contributes to the generation of entrepreneurial behavior. Entrepreneurship self-efficacy can be influenced by individual entrepreneurial attitudes, which generally vary individually due to individual traits. Entrepreneurial attitudes are individual factors and individuals with personality differences will have different entrepreneurial attitudes (Newbery et al., 2018), resulting in different entrepreneurial self-efficacy. The above results were obtained in the studies of Forbes (2005) and Wilson et al. (2007). An individual’s skill level and entrepreneurial experience and entrepreneurial learning can have an impact on entrepreneurial attitudes and thus act on entrepreneurial self-efficacy (Krueger and Brazeal, 1994). Due to individual differences resulting in personality traits generally innovative, risk-taking and proactive, entrepreneurs with different personality traits necessarily hold different attitudes towards entrepreneurship and have different entrepreneurial self-efficacy (Kautonen et al., 2015). This shows that entrepreneurial attitudes can positively influence entrepreneurial self-efficacy.

When the entrepreneurial environment facilitates entrepreneurship and has a positive effect on entrepreneurship, farmers will have confidence in their ability to solve problems in the subsequent entrepreneurial environment and will have a higher sense of entrepreneurial self-efficacy, which is conducive to the implementation of entrepreneurial behavior. The entrepreneurial environment also influences other factors through entrepreneurial self-efficacy. Oh et al. (2020) showed that entrepreneurial environment and entrepreneurial self-efficacy promote entrepreneurial intentions, and entrepreneurial intentions indirectly cause entrepreneurial behavior, so entrepreneurial self-efficacy promotes entrepreneurial behavior (Oh et al., 2020). There is a significant positive effect of entrepreneurial environment on entrepreneurial self-efficacy, and entrepreneurial self-efficacy mediates between entrepreneurial environment and entrepreneurial intentions (Morgan et al., 2010). Martin and Novicevic (2010) showed that the external environment indirectly acts on entrepreneurial performance through entrepreneurial self-efficacy. Barbosa et al. (2007) showed that the optimization of the external environment has a facilitating effect on entrepreneurial self-efficacy. This shows that the entrepreneurial environment positively influences entrepreneurial self-efficacy.

Entrepreneurship self-efficacy determines the strength of entrepreneurial intention and consequently triggers entrepreneurial behavior. Combining the characteristics of the new generation of farmers, entrepreneurial self-efficacy can be divided into three categories: opportunity recognition efficacy, relationship efficacy, and risk tolerance efficacy (Barbosa et al., 2007). The higher the sense of opportunity recognition efficacy, the more likely farmers are to become entrepreneurs (Wang et al., 2019). Sequeira et al. (2007) showed that personal social networks together with entrepreneurial self-efficacy contribute to entrepreneurial intentions and entrepreneurial behavior. Wilson et al. (2009) showed that entrepreneurial self-efficacy has a significant impact on entrepreneurial interest and career choice. Kasouf et al. (2015) showed that social capital and human capital contribute to entrepreneurial self-efficacy, and entrepreneurial self-efficacy positively influences entrepreneurial behavior. High risk-bearers have higher entrepreneurial intentions, which can trigger entrepreneurial behavior. Based on the fact that entrepreneurial self-efficacy is a key factor that triggers potential entrepreneurs to implement entrepreneurial behaviors, scholars have proposed different research models by combining the characteristics of farmers. The relationship between entrepreneurial self-efficacy and entrepreneurial behavior through theoretical research, and concluded that the study of entrepreneurial self-efficacy can provide an in-depth understanding of entrepreneurial behavior and has a positive effect on improving the entrepreneurial environment (Chen et al., 1998). Tantawy et al. (2021) showed that entrepreneurial self-efficacy influences farmers’ entrepreneurial decisions by affecting entrepreneurial intentions, leading to entrepreneurial behaviors. This shows that entrepreneurial self-efficacy has a facilitating effect on entrepreneurial behavior. Accordingly, the following research hypothesis is proposed:

Hypothesis (H3). Entrepreneurial attitude is positively related to entrepreneurial self-efficacy.

Hypothesis (H4). Entrepreneurial environment is positively related to entrepreneurial self-efficacy.

Hypothesis (H5). Entrepreneurial self-efficacy is positively correlated with entrepreneurial behavior.



Conceptual Model

Based on the above hypotheses, a conceptual model of the relationship between the four latent variables of entrepreneurial attitude, entrepreneurial environment, entrepreneurial self-efficacy, and entrepreneurial behavior was constructed, as shown in Figure 1.
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FIGURE 1. Conceptual model.





MATERIALS AND METHODS


Sampling and Data Collection

The scope of this survey was concentrated in the capital regions of the five western provinces. Farmers in Xi’an Xining, Yinchuan, Lanzhou, and Urumqi are located in special geographical locations. On the one hand, as the capitals of cities in western China, the five regions have relatively rapid economic development and a large proportion of the population with high incomes. However, the income of farmers in the suburbs is still not high, so there will be serious income inequality, which is not conducive to the development of a harmonious society. Entrepreneurship becomes a means of adjustment; on the other hand, the provincial capital city has a superior location and convenient transportation and commerce. Entrepreneurship brings certain advantages. Therefore, it is necessary and feasible to study the entrepreneurial behavior of farmers in the five western provinces.

The survey time is from June to July 2019. The questionnaire was answered by the most widely used questionnaire survey website “Questionnaire Star” in mainland China, and sampling was completed through the Ministry of Agriculture and Rural Affairs and the Shaanxi Provincial State-owned Assets Supervision and Administration Commission. This research takes farmers from five western provinces as the research object. The research area covers Chang’an District and Huyi District of Xi’an City; Xixia District and Xingqing District of Yinchuan City; Honggu District and Chengguan District of Lanzhou City (Six inner suburbs); West District and Chengbei District of Xining City; Shuimogou District and Toutunhe District of Urumqi City (Four outer suburbs). The total number of survey samples is 1000 (“Entrepreneurship” and “Unemployment” are designed according to the ratio of 3:7), and the regional distribution of the sample is determined according to the proportion of the population. After the number of regional samples is determined, random sampling is performed and the questionnaire is filled in with the network ad-dress According to the level from district to sub-district (town/township), to the village, and finally to the survey respondents. The survey received a total of 757 questionnaires, with a recovery rate of 75.7%. According to the research design, this research mainly focuses on “start-up” farmers. The number of valid questionnaires is 292. The regional distribution of the 292 questionnaires is shown in Table 1.


TABLE 1. Distribution of questionnaires on entrepreneurship of rural farmers in the five western provinces.
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Descriptive analysis was used to characterize and understand the status of the survey sample. Descriptive statistics included age, gender, level of education, and income level. The response group consisted of 147 (50.3%) female respondents and 145 (49.7%) male respondents. The population aged 19–25 accounted for 14%, those aged 26–35 accounted for 60.7%, those aged 36–50 accounted for 25.35%; those with a junior high school education and below accounted for 2.1%, high school and technical secondary school accounted for 15.4%, junior college and Bachelor degree accounted for 78.1%, master degree or above accounted for 4.5%; married people accounted for 75.7%, un-married people accounted for 22.6%, divorced accounted for 1.7%; family monthly income of less than 10,000 yuan accounted for 0.7%, 10,000–20,000 yuan accounted for 1.7%, 20,000–50,000 yuan accounted for 18.2%, 50,000–100,000 yuan ac-counted for 23.3%, 100,000–150,000 yuan accounted for 16.1%, 150,000–200,000 yuan accounted for 13.4%, 200,000–250,000 yuan accounted for 9.6%, 250,000–300,000 yuan accounted for 4.1%, 300,000 yuan or more accounted for 13.0%; the number of people with permanent residence in the city accounted for 59.2%, the permanent city, no urban household registration accounted for 32.9%, and the immigrant population accounted for 7.9%.



Measures

The article contains four variables: entrepreneurial attitude, entrepreneurial environment, entrepreneurial self-efficacy, and entrepreneurial behavior. The Likert 7-level scale is used to measure the above variables, and the measurement range is from “very dissatisfied” to “very satisfied” corresponding to the numbers “1” to “7.”

The design of the scale mainly draws on the existing mature scale and modified it under the characteristics of entrepreneurial farmers in the suburbs (suburbs) of cities in the five western provinces. Among them, the entrepreneurial attitude is modified by the characteristics of farmers, and the items are mainly set from the perspectives of cognition and evaluation of entrepreneurship; the entrepreneurial environment measurement scale is mainly combined with Eckert (1999) on the impact of entrepreneurial environment (Eckert, 1999). The research on the impact of entrepreneurial behavior is designed into a scale based on the characteristics of suburban farmers, which is mainly measured from five dimensions: policy support environment, socio-economic environment, technological and cultural environment, financial service environment, and infrastructure environment. For the measurement items of different dimensional variables of the entrepreneurial environment, the item with the highest validity in each dimension is selected as the scale; the entrepreneurial self-efficacy measurement scale mainly combines Armitage and Conner (1999) on entrepreneurship The article on the study of the dimension of self-efficacy is modified under the characteristics of suburban farmers and is mainly measured from the five dimensions of innovation efficiency, risk tolerance, opportunity identification, relationship coordination, and organizational commitment (Armitage and Conner, 1999). For the measurement items of different dimensional variables of entrepreneurial self-efficacy, the item with the highest validity among the variables of each dimension is selected as the scale; entrepreneurial behavior is mainly combined with the article by Ilouga et al. (2020) on the measurement of the dimensional structure of entrepreneurial behavior in industrial clusters. According to the characteristics of suburban farmers, the entrepreneurial behavior is divided into five dimensions in consideration of the different stages of the implementation of entrepreneurial behavior: entrepreneurial opportunity identification, entrepreneurial team formation, entrepreneurial resource integration, entrepreneurial network construction, and imitation behavior (Ilouga et al., 2020). For the measurement items of different dimensions of entrepreneurial behavior, the item with the highest validity among the variables of each dimension is selected as the scale.




ANALYSIS RESULTS

The article uses the structural equation model (SEM) to study the direct and indirect complex relationships between farmers’ entrepreneurial behavior and entrepreneurial attitude, entrepreneurial environment, and entrepreneurial self-efficacy in the suburban areas of the five western provinces (Hair et al., 2011). The state-of-the-art partial least squares structural equations (PLS-SEM) were not used in this study because of: (1) lack of consistency results; (2) lack of model fit metrics (Henseler et al., 2014). Structural equation modeling is a multivariate statistical technique that combines factor analysis and path analysis (Podsakoff et al., 2003; Hair et al., 2012). It can handle the relationship between multiple causes and multiple results in a system and make up for the shortcomings of traditional statistical methods (Hair et al., 2019). It is an important tool for multivariate data analysis.


Reliability and Validity Test

The scale used in the article draws on a relatively mature scale and is modified based on the characteristics of farmers in the suburbs of the five western provinces. To ensure that the scale is reliable and effective, and the follow-up empirical analysis results are true and meaningful, the reliability and validity of the scale are tested first.

Reliability analysis is an indicator to evaluate the consistency and stability of measurement results. The article uses the α reliability coefficient method for reliability analysis. By analyzing the size of the Cronbach’s α coefficient, it is determined whether the measurement scale has credibility, and the combined reliability (CR) is tested to test whether there is internal consistency between the observed variable and the latent variable. The overall Cronbach’s α coefficient of the scale is greater than 0.7, indicating that the overall reliability of the scale is high. The Cronbach coefficient of each variable is greater than 0.7, indicating that the reliability of each variable is good, and the CR is greater than 0.6, indicating that the observed variable and the latent variable there is internal consistency. After reliability testing, it is showed that the reliability of each variable and the overall reliability are greater than 0.8 (>0.7), the overall Cronbach’s α coefficient is 0.940, and the CR is greater than 0.6, indicating that the measurement results are stable, consistent and credible. The specific values are shown in Table 2.


TABLE 2. Test results of reliability and validity of variables.

[image: Table 2]
Validity analysis is a test of how close the measured value is to the actual value. The higher the validity, the more consistent the measurement result is with the actual value. The article uses factor analysis to analyze the validity of the scale and determines whether the measurement results of the scale are highly consistent with the actual values by analyzing the factor loading of each item. The factor analysis first needs to judge the applicability, and then analyze the content validity and structure validity separately to complete the validity test of the scale.

First, the applicability of factor analysis is verified by the Bartlett Ball degree test and KMO test. Relevant research shows that when the Bartlett Ball degree test is significant and KMO > 0.8, the method of factor analysis is applicable. After research, it is showed that the Bartlett Ball degree test is significant, and KMO = 0.932 (>0.8), indicating that the method of factor analysis is applicable. Then, the validity test is carried out to test the content validity and structural validity of the scale, respectively. Because each item of the scale refers to the existing mature scale, it has good content validity. When the factor loading is greater than 0.6, the average extracted variance value (AVE) is greater than 0.5, and the KMO value is greater than 0.7, it indicates that the scale has good structural validity. In the article, each variable factor load satisfies greater than 0.6 (see Table 2). The average extracted variance is greater than 0.5. Only the average extracted variance of entrepreneurial self-efficacy is 0.480, but the combined reliability of this variable is 0.822, which is still It can be considered that it has good convergent validity, and the KMO value is 0.932 (>0.8), which all meet the conditions, indicating that the convergent validity is good, and the validity of the scale has passed the test.



Structural Equation Model Test

After the reliability test and the validity test are passed, SPSS and AMOS are used to analyze the path of the model. Import the data imported from SPSS into AMOS, and after model correction, the common method deviation is eliminated. The final fitness index is shown in Table 3. By observing the index fit table, it is showed that the model and the sample fit well. The path fit results are shown in Table 4, and the standardized path coefficient diagram is shown in Figure 2. It can be showed that the hypotheses H1 and H2 have not passed the test, and the hypotheses H3, H4, and H5 have passed the test. The results show that entrepreneurial attitude and entrepreneurial environment cannot directly promote entrepreneurial behavior, and need to indirectly promote entrepreneurial self-efficacy as an intermediate variable.


TABLE 3. Index fit.
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TABLE 4. SEM related path inspection index.
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FIGURE 2. Structural equation model path diagram. *** means significant at the 0.001 level.




Mediating Effect Analysis

The mediating effect of entrepreneurial self-efficacy is analyzed according to the mediating effect test procedure proposed by Maitlo et al. (2020). First, divide the path into two groups, and then regress the independent variable X and the dependent variable Y, the independent variable X and the intermediate variable M, the independent variable X and the intermediate variable M and the dependent variable Y, and test the significance level of the regression coefficient. The results are shown in Table 5.


TABLE 5. Mediating effect test.
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The regression results show that in the two paths, the total effect c of the independent variable X on the dependent variable Y is significant, the regression coefficients a and b are tested in turn, and the indirect effect is significant; the regression coefficient c’ is tested, and the intermediate variable M is controlled. After the influence of, the direct effect of the independent variable X on the dependent variable Y is significant; a, b, and c’ have the same sign, and the mediation effect is established. And in these two sets of path relationships, the mediating effect accounted for 77.3% and 76.7% of the total effect, respectively. It can be seen that entrepreneurial self-efficacy plays a very important role in promoting entrepreneurial behavior.




DISCUSSION AND CONCLUSION


Theoretical Contribution

The results of the empirical study showed that hypotheses H3, H4, and H5 were verified, while hypotheses H1 and H2 were not. The conclusions can thus be summarized into three points.

First, Farmers’ entrepreneurial attitudes cannot directly influence entrepreneurial behavior; entrepreneurial attitudes need to act indirectly on entrepreneurial behavior through entrepreneurial self-efficacy, which plays a mediating role. On the one hand, entrepreneurial attitudes can promote entrepreneurial behavior through entrepreneurial self-efficacy. When farmers think that entrepreneurship is valuable and not difficult, i.e., they have positive entrepreneurial attitudes, they will have interest and confidence in entrepreneurship and confidence in entrepreneurship and have confidence in solving problems in the process of entrepreneurship by themselves in the future, i.e., they will have a higher sense of entrepreneurial self-efficacy, which will contribute to the generation of entrepreneurial behavior. On the other hand, positive entrepreneurial attitudes do not directly generate entrepreneurial behavior. Because even if there is a positive entrepreneurial attitude, if the local external social environment does not provide favorable entrepreneurial facilities in the process of entrepreneurship, and if the entrepreneur does not have enough confidence in solving entrepreneurial problems by himself, i.e., does not have a high entrepreneurial self-efficacy, it will not contribute to the generation of entrepreneurial behavior.

Second, the entrepreneurial environment in which farmers live cannot directly influence farmers’ entrepreneurial behavior; the entrepreneurial environment needs to act indirectly on entrepreneurial behavior through entrepreneurial self-efficacy, which plays a mediating role. On the one hand, a favorable entrepreneurial environment can promote entrepreneurial behavior through a sense of entrepreneurial self-efficacy. The entrepreneurial environment includes many dimensions such as policy support, economic development, and social culture. When farmers in the five western provinces are in an atmosphere conducive to entrepreneurship such as policy support, rapid economic development, and a strong social and cultural atmosphere, the convenient environment will provide help to solve the problems encountered on the way to future entrepreneurship, and prompted by personal character traits will make individuals have confidence in themselves and a higher sense of entrepreneurial self-efficacy, thus promoting entrepreneurial behavior. On the other hand, the entrepreneurial environment will not have a direct impact on entrepreneurial behavior. Because the entrepreneurial environment is an external factor, if an individual does not have the willingness to start a business and has a low tolerance for the risks encountered in the process of starting a business, it will not drive individuals to implement entrepreneurial behavior. Therefore, even if the environment is superior, entrepreneurial behavior will not occur.

Third, in the model, entrepreneurial attitude is a personal factor and entrepreneurial environment is an external factor, both of which cannot directly influence entrepreneurial behavior, but indirectly through entrepreneurial self-efficacy. As a special group, farmers themselves know less about entrepreneurship, have less relevant knowledge base and less experience. As a result, they cannot quickly identify potential opportunities in the entrepreneurial process, have lower risk tolerance, and are not capable of agreeing on complex relationships in all aspects of the entrepreneurial process, which results in the immature development of key intrinsic drivers in the entrepreneurial process, and even with a positive entrepreneurial attitude and a favorable entrepreneurial environment created by the government, it does not mean that they will eventually implement entrepreneurial behavior. Thus, the key to driving farmers to implement entrepreneurial behavior becomes the intrinsic drivers that motivate farmers to start their own businesses. These intrinsic drivers make up the different dimensions of entrepreneurial self-efficacy. Based on this, entrepreneurial self-efficacy becomes a key variable to motivate farmers’ entrepreneurship. It has a positive significance in promoting the generation of farmers’ entrepreneurial behavior. Entrepreneurial self-efficacy measures confidence in self-solving in the entrepreneurial process in different dimensions, is a comprehensive variable that integrates personal characteristics and environmental factors, is the result of considering both intrinsic and extrinsic factors together, and is a key variable with a large mediating effect as a proportion of the total effect.



Management Implications

Based on the above findings, it can be seen that entrepreneurial attitudes and entrepreneurial environment act indirectly on entrepreneurial behavior through entrepreneurial self-efficacy. Entrepreneurship is a dynamic, multifaceted, and complex process that is influenced by a variety of factors, including the internal self and the external environment (Hrytsaienko et al., 2019). Entrepreneurial self-efficacy is an entrepreneur’s self-evaluation and recognition of his or her personal accomplishment of entrepreneurial goals (Dias et al., 2019a,b). This study supports the findings of Sargani et al. (2021a,b), and the results support the design hypotheses and clarify that personal traits play an important role in supporting sustainable entrepreneurship. Therefore, in a complex entrepreneurial context, after taking personal and environmental factors into account, entrepreneurial self-efficacy can be divided into five dimensions from different perspectives, which are innovation efficacy, risk tolerance, opportunity recognition, relationship coordination, and organizational commitment. Among them, innovation efficacy refers to the entrepreneur’s subjective evaluation of self-innovation ability in the process of entrepreneurship. Risk tolerance efficacy refers to the entrepreneur’s self-approval of his or her ability to resolve uncertainties such as conflicts encountered in entrepreneurship. Opportunity recognition efficacy refers to the entrepreneur’s self-approval of grasping market opportunities in the process of entrepreneurship. Relationship coordination efficacy refers to the entrepreneur’s self-approval of coordinating complex interpersonal relationships in entrepreneurship (Kong et al., 2019). Organizational commitment efficacy refers to the entrepreneur’s self-approval of implementing actions and continuing to run the business (Xie et al., 2021). Entrepreneurial attitude and entrepreneurial environment can indirectly act on entrepreneurial behavior through the five different dimensions of entrepreneurial self-efficacy.

In this manuscript, the process of entrepreneurial behavior generation is divided into three levels–primary, secondary, and ultimate. Combining the above statements, a structural model of entrepreneurial behavior is proposed (see Figure 3). The first level, which belongs to the primary level. The factors at this level cover both personal factors - entrepreneurial attitude and environmental factors–entrepreneurial environment. The second level, belongs to the intermediate level. This level covers entrepreneurial self-efficacy–the result of both personal and environmental factors. The third level covers, belongs to the ultimate level, and this level covers entrepreneurial behavior–the behavior that the entrepreneur ultimately implements. “The Structural Model of Entrepreneurial Behavior” indicates that fostering entrepreneurial attitudes and creating an entrepreneurial environment do not directly contribute to farmers’ entrepreneurial behavior, but rather stimulate farmers’ sense of self-efficacy, thus providing a direction for efforts to promote farmers’ entrepreneurial policy formulation and practical guidance. It can be seen that fostering entrepreneurial attitudes and entrepreneurial environment is only the first level of work to promote farmers’ entrepreneurship, and this level of work should promote the formation of farmers’ sense of self-efficacy rather than the direct goal of promoting the generation of agricultural entrepreneurial behaviors. Accordingly, the sense of entrepreneurial self-efficacy formed through the first level of work can effectively promote the formation of farmers’ entrepreneurial behaviors and realize the progression of farmers’ entrepreneurship promotion layer by layer (Arafat et al., 2020).
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FIGURE 3. Structural model of entrepreneurial behavior.


Therefore, the five dimensions of entrepreneurial self-efficacy can be targeted to specifically develop specific measures to foster entrepreneurial attitudes and create an entrepreneurial environment. Extends the results of Sargani et al. (2020, 2021a) applied Theory of Planned Behavior study. In other words, improving the sense of innovation efficacy, risk tolerance efficacy, opportunity recognition efficacy, relationship coordination efficacy, and organizational commitment efficacy is the focus of formulating innovation and entrepreneurship policies, improving the entrepreneurial environment, and fostering entrepreneurial attitudes.



Limitations and Future Research

This study solved some gaps in the literature, but there are still some limitations that need further discussion. First, the data used in this study was collected only in China. Since different research Settings and other samples may lead to different findings, researchers may wish to use data from other emerging economies to examine various entrepreneurial actions. Secondly, this study can use the fuzzy set qualitative comparative analysis method to study the antecedents of entrepreneurial behavior, and obtain the path of high entrepreneurial behavior.




DATA AVAILABILITY STATEMENT

The original contributions presented in the study are included in the article/supplementary material, further inquiries can be directed to the corresponding author/s.



AUTHOR CONTRIBUTIONS

HD and BW: methodology, software, and formal analysis. XC: resources and data curation. HD and PZ: investigation. HD: writing—original draft preparation, supervision, and project administration. HD and XC: writing—review and editing. JH: significant revisions to the research hypotheses in the full text were proposed, and comments were provided to support the validation of the methodological analysis. JH also coordinated the subject fund support. All authors have read and agreed to the published version of the manuscript.



FUNDING

This work was supported by the Humanities and Social Sciences Project of the Ministry of Education in 2019: A comparative research on Sino-German vocational education integration of industry and education and inheritance of craftsman spirit (19YJC880010, Ministry of Education, China).



REFERENCES

Arafat, M. Y., Saleem, I., Dwivedi, A. K., and Khan, A. (2020). Determinants of agricultural entrepreneurship: a GEM data based study. Int. Entrep. Manag. J. 16, 345–370. doi: 10.1007/s11365-018-0536-1

Armitage, C. J., and Conner, M. (1999). Distinguishing perceptions of control from self-efficacy: predicting consumption of a low-fat diet using the theory of planned behavior1. J. Appl. Soc. Pyschol. 29, 72–90. doi: 10.1111/j.1559-1816.1999.tb01375.x

Bao, H., Dong, H., Jia, J., Peng, Y., and Li, Q. (2020). Impacts of land expropriation on the entrepreneurial decision-making behavior of land-lost peasants: an agent-based simulation. Habitat Int. 95:102096. doi: 10.1016/j.habitatint.2019.102096

Barakat, S., Boddington, M., and Vyakarnam, S. (2014). Measuring entrepreneurial self-efficacy to understand the impact of creative activities for learning innovation. Int. J. Manag. Educ. 12, 456–468. doi: 10.1016/j.ijme.2014.05.007

Barbosa, S. D., Gerhardt, M. W., and Kickul, J. R. (2007). The role of cognitive style and risk preference on entrepreneurial self-efficacy and entrepreneurial intentions. J Lead Organ. Stud. 13, 86–104. doi: 10.1177/10717919070130041001

Bouichou, E. H., Abdoulaye, T., Allali, K., Bouayad, A., and Fadlaoui, A. (2021). Entrepreneurial intention among rural youth in moroccan agricultural cooperatives: the future of rural entrepreneurship. Sustainability 13:9247. doi: 10.3390/su13169247

Brush, C. G., Manolova, T. S., and Edelman, L. F. (2008). Properties of emerging organizations: an empirical test. J. Bus. Ventur. 23, 547–566. doi: 10.1016/j.jbusvent.2007.09.002

Chandrasekaran, P. R. (2021). Remaking “the people”: immigrant farmworkers, environmental justice and the rise of environmental populism in California’s San Joaquin Valley. J. Rural Stud. 82, 595–605. doi: 10.1016/j.jrurstud.2020.08.043

Chen, C. C., Greene, P. G., and Crick, A. (1998). Does entrepreneurial self-efficacy distinguish entrepreneurs from managers? J. Bus. Ventur. 13, 295–316. doi: 10.1016/S0883-9026(97)00029-3

Dias, C. S. L., Rodrigues, R. G., and Ferreira, J. J. (2019a). Agricultural entrepreneurship: going back to the basics. J. Rural Stud. 70, 125–138. doi: 10.1016/j.jrurstud.2019.06.001

Dias, C. S. L., Rodrigues, R. G., and Ferreira, J. J. (2019b). What’s new in the research on agricultural entrepreneurship? J. Rural Stud. 65, 99–115. doi: 10.1016/j.jrurstud.2018.11.003

Eckert, A. (1999). African rural entrepreneurs and labor in the cameroon littoral. J. Afr. Hist. 40, 109–126. doi: 10.1017/S0021853798007385

Forbes, D. P. (2005). The effects of strategic decision making on entrepreneurial self–efficacy. Entrep. Theory Pract. 29, 599–626. doi: 10.1111/j.1540-6520.2005.00100.x

Hair, J. F., Ringle, C. M., and Sarstedt, M. (2011). PLS-SEM: indeed a silver bullet. J. Mark. Theory Pract. 19, 139–152. doi: 10.2753/MTP1069-6679190202

Hair, J. F., Risher, J. J., Sarstedt, M., and Ringle, C. M. (2019). When to use and how to report the results of PLS-SEM. Eur. Bus. Rev. 31, 2–24. doi: 10.1108/EBR-11-2018-0203

Hair, J. F., Sarstedt, M., Ringle, C. M., and Mena, J. A. (2012). An assessment of the use of partial least squares structural equation modeling in marketing research. J. Acad. Mark. Sci. 40, 414–433. doi: 10.1007/s11747-011-0261-6

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., Straub, D. W., et al. (2014). Common beliefs and reality about PLS: comments on Rönkkö and Evermann (2013). Organ. Res. Methods 17, 182–209. doi: 10.1177/1094428114526928

Hrytsaienko, M., Hrytsaienko, H., Andrieieva, L., and Boltianska, L. (2019). “The role of social capital in development of agricultural entrepreneurship,” in Modern Development Paths of Agricultural Production, ed. V. Nadykto (Cham: Springer), 427–440. doi: 10.1007/978-3-030-14918-5_44

Huang, Y., Zhang, Y., Long, Z., Xu, D., and Zhu, R. (2021). How to improve entrepreneurship education in “double high-level plan” higher vocational colleges in China. Front. Psychol. 12:743997. doi: 10.3389/fpsyg.2021.743997

Ilouga, S. N., Mouloungui, A. C. M., and Battistelli, A. (2020). Development and validation of the entrepreneurial opinions scale among the Cameroonian self-made men and women. Soc. Mind 10:127. doi: 10.4236/sm.2020.103009

Kangogo, D., Dentoni, D., and Bijman, J. (2020). Determinants of farm resilience to climate change: the role of farmer entrepreneurship and value chain collaborations. Sustainability 12:868. doi: 10.3390/su12030868

Kasouf, C. J., Morrish, S. C., and Miles, M. P. (2015). The moderating role of explanatory style between experience and entrepreneurial self-efficacy. Int. Entrep. Manag. J. 11, 1–17. doi: 10.1007/s11365-013-0275-2

Kautonen, T., Hatak, I., Kibler, E., and Wainwright, T. (2015). Emergence of entrepreneurial behaviour: the role of age-based self-image. J. Econ. Psychol. 50, 41–51. doi: 10.1016/j.joep.2015.07.004

Kim, M. J., and Hall, C. M. (2021). Do perceived risk and intervention affect crowdfunder behavior for the sustainable development goals? A model of goal-directed behavior. J. Clean. Prod. 311:127614. doi: 10.1016/j.jclepro.2021.127614

Kong, F.-Z., Zhao, L., Zhang, X.-B., Tsai, C.-H., and Lin, D. D. (2019). Farmers’ work-life quality and entrepreneurship will in China. Front. Psychol. 10:787. doi: 10.3389/fpsyg.2019.00787

Krueger, N. F., and Brazeal, D. V. (1994). Entrepreneurial potential and potential entrepreneurs. Entrep. Theory Pract. 18, 91–104. doi: 10.1177/104225879401800307

Liao, J., and Welsch, H. (2008). Patterns of venture gestation process: exploring the differences between tech and non-tech nascent entrepreneurs. J. High Technol. Manag. Res. 19, 103–113. doi: 10.1016/j.hitech.2008.10.003

Lindblom, A., Lindblom, T., and Wechtler, H. (2020). Dispositional optimism, entrepreneurial success and exit intentions: The mediating effects of life satisfaction. J. Bus. Res. 120, 230–240. doi: 10.1016/j.jbusres.2020.08.012

Liu, M., and Yu, X. (2021). Assessing awareness of college student startup entrepreneurs toward mass entrepreneurship and innovation from the perspective of educational psychology. Front. Psychol. 12:690690. doi: 10.3389/fpsyg.2021.690690

López, M., Cazorla, A., and Panta, M. (2019). Rural entrepreneurship strategies: empirical experience in the northern sub-plateau of Spain. Sustainability 11:1243. doi: 10.3390/su11051243

Maitlo, Q., Pacho, F. T., Liu, J., Bhutto, T. A., and Xuhui, W. (2020). The role of entrepreneurial self-efficacy in resources acquisition in a new venture: the mediating role of effectuation. SAGE Open 10:215824402096357. doi: 10.1177/2158244020963571

Martin, J. S., and Novicevic, M. (2010). Social entrepreneurship among Kenyan farmers: a case example of acculturation challenges and program successes. Int. J. Intercult. Relat. 34, 482–492. doi: 10.1016/j.ijintrel.2010.05.007

Morgan, S. L., Marsden, T., Miele, M., and Morley, A. (2010). Agricultural multifunctionality and farmers’ entrepreneurial skills: a study of Tuscan and Welsh farmers. J. Rural Stud. 26, 116–129. doi: 10.1016/j.jrurstud.2009.09.002

Newbery, R., Lean, J., Moizer, J., and Haddoud, M. (2018). Entrepreneurial identity formation during the initial entrepreneurial experience: the influence of simulation feedback and existing identity. J. Bus. Res. 85, 51–59. doi: 10.1016/j.jbusres.2017.12.013

Oh, M., Shin, J., Park, P., and Kim, S. (2020). Does eco-innovation drive sales and technology investment? Focusing on eco-label in Korea. Bus. Strat. Env. 29, 3174–3186. doi: 10.1002/bse.2565

Okhomina, D. A. (2010). The relationship between personality traits and entrepreneurial behavior and the moderating role of a supportive environment. Int. J. Bus. Econ. Perspect. 5, 139–155.

Piras, S., Botnarenco, S., Masotti, M., and Vittuari, M. (2021). Post-Soviet smallholders between entrepreneurial farming and diversification. Livelihood pathways in rural Moldova. J. Rural Stud. 82, 315–327. doi: 10.1016/j.jrurstud.2021.01.006

Podsakoff, P. M., MacKenzie, S. B., Lee, J.-Y., and Podsakoff, N. P. (2003). Common method biases in behavioral research: A critical review of the literature and recommended remedies. J. Appl. Psychol. 88, 879–903. doi: 10.1037/0021-9010.88.5.879

Pricinã, G. (2012). Rural entrepreneurship: between economic objectives and traditional culture. J. Practicilor Comunitare Pozit. 204–221. Available online at: https://www.ceeol.com/search/article-detail?id=237422 (Accessed April 9, 2022),

Sargani, G. R., Jiang, Y., Zhou, D., Chandio, A. A., Hussain, M., Ali, A., et al. (2021a). How do gender disparities in entrepreneurial aspirations emerge in Pakistan? An approach to mediation and multi-group analysis. PLoS One 16:e0260437. doi: 10.1371/journal.pone.0260437

Sargani, G. R., Jiang, Y., Zhou, D., Chandio, A. A., Hussain, M., and Khan, N. (2021b). Endorsing sustainable enterprises among promising entrepreneurs: a comparative study of factor-driven economy and efficiency-driven economy. Front. Psychol. 12:735127. doi: 10.3389/fpsyg.2021.735127

Sargani, G. R., Zhou, D., Raza, M. H., and Wei, Y. (2020). Sustainable entrepreneurship in the agriculture sector: the nexus of the triple bottom line measurement approach. Sustainability 12:3275. doi: 10.3390/su12083275

Saridakis, G., Georgellis, Y., Muñoz Torres, R. I., Mohammed, A.-M., and Blackburn, R. (2021). From subsistence farming to agribusiness and nonfarm entrepreneurship: does it improve economic conditions and well-being? J. Bus. Res. 136, 567–579. doi: 10.1016/j.jbusres.2021.07.037

Sequeira, J., Mueller, S. L., and Mcgee, J. E. (2007). The influence of social ties and self-efficacy in forming entrepreneurial intentions and motivating nascent behavior. J. Dev. Entrep. 12, 275–293. doi: 10.1142/S108494670700068X

Tantawy, M., Herbert, K., McNally, J. J., Mengel, T., Piperopoulos, P., and Foord, D. (2021). Bringing creativity back to entrepreneurship education: creative self-efficacy, creative process engagement, and entrepreneurial intentions. J. Bus. Ventur. Insights 15:e00239. doi: 10.1016/j.jbvi.2021.e00239

Wang, W., Tang, Y., Liu, Y., Zheng, T., Liu, J., and Liu, H. (2019). Can sense of opportunity identification efficacy play a mediating role? Relationship between network embeddedness and social entrepreneurial intention of university students. Front. Psychol. 10:1342. doi: 10.3389/fpsyg.2019.01342

Wilson, F., Kickul, J., and Marlino, D. (2007). Gender, entrepreneurial self–efficacy, and entrepreneurial career intentions: implications for entrepreneurship education. Entrep. Theory Pract. 31, 387–406. doi: 10.1111/j.1540-6520.2007.00179.x

Wilson, F., Kickul, J., Marlino, D., Barbosa, S. D., and Griffiths, M. D. (2009). An analysis of the role of gender and self-efficacy in developing female entrepreneurial interest and behavior. J. Dev. Entrep. 14, 105–119. doi: 10.1142/S1084946709001247

Xie, G., Wang, L., and Lee, B. (2021). Understanding the Impact of social capital on entrepreneurship performance: the moderation effects of opportunity recognition and operational competency. Front. Psychol. 12:687205. doi: 10.3389/fpsyg.2021.687205

Zelin, Z., Caihong, C., XianZhe, C., and Xiang, M. (2021). The influence of entrepreneurial policy on entrepreneurial willingness of students: the mediating effect of entrepreneurship education and the regulating effect of entrepreneurship capital. Front. Psychol. 12:592545. doi: 10.3389/fpsyg.2021.592545


Conflict of Interest: HD, BW, PZ, and JH were employed by Shaanxi Provincial Land Engineering Construction Group Co., Ltd.

The remaining author declares that the research was conducted in the absence of any commercial or financial relationships that could be construed as a potential conflict of interest.

Publisher’s Note: All claims expressed in this article are solely those of the authors and do not necessarily represent those of their affiliated organizations, or those of the publisher, the editors and the reviewers. Any product that may be evaluated in this article, or claim that may be made by its manufacturer, is not guaranteed or endorsed by the publisher.

Copyright © 2022 Dong, Wang, Zhang, Chen and Han. This is an open-access article distributed under the terms of the Creative Commons Attribution License (CC BY). The use, distribution or reproduction in other forums is permitted, provided the original author(s) and the copyright owner(s) are credited and that the original publication in this journal is cited, in accordance with accepted academic practice. No use, distribution or reproduction is permitted which does not comply with these terms.

OPS/images/fpsyg-13-864226-t001.jpg
Inner suburbs

Number of survey
subjects (persons)

Number of entrepreneurial

farmers (person)

Outer suburbs

Number of survey
subjects (persons)

Number of entrepreneurial

farmers (person)

Chang’an District
Huyi District

Xixia District
Xingqing District
Honggu District
Chengguan District
Sum

110
97
29

141

190
93

660

26
36
16
84
36
41

239

West District
Chengbei District
Shuimogou District
Toutunhe District

Sum

24
28
20
25

97

8
13
12
20

53






OPS/images/fpsyg-13-864226-t003.jpg
Absolute adaptation index Incremental fit index Simple adaptation index

Testing statistic RESEA GFI AGFI NFI RFI IFI TU CFI PGFI PNFI PCFI X2 /df
Fit standard <0.08 >0.90 >0.90 >0.90 >0.90 >0.90 >0.90 >0.90 >0.50 >0.50 >0.50 <5.00
Verify the results 0.045 0.934 0.902 0.949 0.932 0.980 0.974 0.980 0.629 0.710 0.734 1.582






OPS/images/fpsyg-13-864226-t002.jpg
Variables and measurement questions Standard load Average extracted CR
variance

Entrepreneurship attitude (o« = 0.812) 0.508 0.804

In our place, most of the entrepreneurs have a very good life 0.640

Entrepreneurship is not difficult 0.794

Compared with full-time work, entrepreneurship makes family life happier 0.688

Having entrepreneurial experience will make it easier for me to work in the future 0.718

Entrepreneurship environment (o = 0.895) 0.585 0.874

The government will provide entrepreneurial projects 0.801

The local economy is developing very fast 0.641

Talent training will be held locally 0.830

There are a variety of local financing channels to choose from 0.862

There are many natural resources for entrepreneurship in the local area 0.665

Entrepreneurship self-efficacy (¢ = 0.905) 0.480 0.822

| often put forward new ideas and suggestions 0.692

| like adventure 0.651

| am good at analyzing the external environment and discovering potential problems 0.731

| have the confidence to solve the difficulties encountered in the process of interacting with others 0.665

In order to achieve the goal, | started actual preparations 0.723

Entrepreneurship behavior (o« = 0.885) 0.538 0.852

| can well identify valuable market opportunities 0.622

| can let everyone start a business with one heart 0.795

When starting a business, | can actively look for new resources to make up for the lack of existing 0.792

resources

| attach great importance to establishing good relationships with technical service teams, technical 0.812

experts, etc.

| tend to learn from the management experience and system of successful entrepreneurs 0.619






OPS/images/cross.jpg
3,

i





OPS/xhtml/Nav.xhtml




Contents





		Cover



		Research on the Influence Mechanism of Agricultural Entrepreneurship: Evidence From Five Provinces in Western China



		INTRODUCTION



		THEORETICAL ANALYSIS AND RESEARCH HYPOTHESES



		The Influence of Entrepreneurial Attitude on Entrepreneurial Behavior



		The Influence of Entrepreneurial Environment on Entrepreneurial Behavior



		The Role of Entrepreneurial Self-Efficacy



		Conceptual Model







		MATERIALS AND METHODS



		Sampling and Data Collection



		Measures







		ANALYSIS RESULTS



		Reliability and Validity Test



		Structural Equation Model Test



		Mediating Effect Analysis







		DISCUSSION AND CONCLUSION



		Theoretical Contribution



		Management Implications



		Limitations and Future Research







		DATA AVAILABILITY STATEMENT



		AUTHOR CONTRIBUTIONS



		FUNDING



		REFERENCES

















OPS/images/fpsyg-13-864226-g003.jpg
entrepreneurial behavior

Entrepreneurial self-efficacy

Organizational Commitment

Relationship Coordination

Opportunity Identification

Risk tolerance

Innovation Effectiveness

—
(]
.nt
= =
2 2
o =
L =
— =
o, O
L .5
o
o =
SapyEs
e
(4]
+ )
St
-
L
-
o o
Q.o
=
2 5
et
43






OPS/images/fpsyg-13-864226-g002.jpg
0_746*-1-*

Entrepreneurial environment





OPS/images/fpsyg-13-864226-t005.jpg
Standardized regression equation

Entrepreneurial Attitude (X1)—Entrepreneurial Self-Efficacy (M) —Entrepreneurial Behavior (Y)
Y =cX1+eq

M =aXy +en

Y =c'Xqi +bM +e3

Entrepreneurial Environment (Xo) —Entrepreneurial Self-Efficacy (M)—Entrepreneurial Behavior (Y)
Y =cXo +e1

M =aXy +e»

Y =¢'Xo + bM+e3

Regression coefficients

c=0.562
a=0.627
b =0.693
¢ =0127

¢ =0.547
a=0.603
b = 0.696
¢ =0127

t-Value

11.560
13.694
14.653
2.691

11.122
12.866
15.080
2.751

Significance

0.000
0.000
0.000
0.008

0.000
0.000
0.000
0.006

ab/c

0.773

0.767





OPS/images/fpsyg-13-864226-g001.jpg
Entrepreneurial environment





OPS/images/fpsyg-13-864226-t004.jpg
Estimate
Entrepreneurial self-efficacy < Entrepreneurial attitude 0.465
Entrepreneurial self-efficacy < Entrepreneurial environment 0.310
Entrepreneurial behavior <— Entrepreneurial attitude 0.071
Entrepreneurial behavior < Entrepreneurial environment —0.006
Entrepreneurial behavior < Entrepreneurial self-efficacy 0.746

S.E.

0.069
0.061
0.067
0.051
0.085

C.R.

6.727
5.056
1.063
—0.120
8.758

Pass or fail

Pass
Pass
Fail
Fail
Pass

*** Means significant at the 0.001 level; ** means significant at the 0.01 level;, * means significant at the 0.05 level.





OPS/images/cover.jpg
& frontiers | Frontiers in Psychology

Research on the Influence
Mechanism of Agricultural
Entrepreneurship: Evidence
From Five Provinces in Western
China









OPS/images/logo.jpg
’ frontiers ‘ Frontiers in Psychology





