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The study performed bibliometric visual analyses of family tourism research literature from 2008 to 2021, revealing the knowledge evolution process, research focuses, and future trends in this field. A total of 132 articles on family tourism were collated from the SSCI database of the Web of Sciences core collection and analyzed by CiteSpace. The results show that the number of research studies on family tourism has increased from 2008 to 2021, however, the overall base is small. Purdue University has the highest number of publications and citations. Inter-country cooperation occurs between the United States, China, the United Kingdom, and Australia. Recently, “motivation” and “benefit” have become hot topics in family tourism research, and “social tourism” has received widespread attention, revealing future research directions. Lehto and Wu are the core figures in the family tourism field, and their achievements have been highly cited and peer-recognized. This study focuses on family tourism research in different cultural situations, enriching the knowledge system of family tourism research, and encouraging future family tourism research focus more on seniors and disadvantaged families.
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INTRODUCTION

With the continuous growth of disposable family income and tourism promotion for family functions, the family tourism market has developed rapidly and has become the most important segment of the global tourism industry (Schänzel and Yeoman, 2015). For families, tourism has become a necessity rather than a luxury. It enables family members to spend unforgettable time together and create collective memories, thereby forming an effective connection (Lehto et al., 2009; Carr, 2011).

With the expansion of the family tourism market, tourism scholars have gradually paid attention to research on family tourism. The content of studies includes family tourism decision-making (Barlés-Arizón et al., 2013; Yang et al., 2020; Wang and Li, 2021), family tourism motivation (Kim and Lehto, 2013; Wang et al., 2018), family tourism benefit (Shaw et al., 2008; Lehto et al., 2009), and family tourism experience (Rhoden et al., 2016; Wu et al., 2019). From the perspective of research objects, some studies focus on the roles of couples in the family (Rojas-de-Gracia and Alarcón-Urbistondo, 2017). Others compare the perspectives of parents and children (Fu et al., 2014), and more studies have begun to focus on the voice of children in family tourism (Khoo-Lattimore, 2015; Rhoden et al., 2016). Previous studies on family tourism have mainly focused on western nuclear families. With the complexity of social structure, numerous changes have taken place in family structure. Many special types of families have emerged, such as families with disabled children (Kim and Lehto, 2013; Sedgley et al., 2017) and immigrant families (Yankholmes et al., 2021). In addition, in family tourism research, Chinese families influenced by traditional Confucian cultural values and one-child policy differ from western nuclear families (Wu and Wall, 2016a). Chinese family tourism reflects this view insofar as tourists pay more attention to children’s learning experiences (Wu and Wall, 2016b; Lehto et al., 2017) and the tourism preferences and needs of elderly parents (Wang et al., 2018). Therefore, there is a need to conduct a bibliometric study of family tourism research. Bibliometric studies identify the contribution to the knowledge and the development process of relevant fields by combing and reviewing the existing research literature, revealing the current research focuses and future research trends (Denyer and Tranfield, 2006).

Visualization tools can generate figures and tables to help in clarifying the complex relationship between a large numbers of research samples. Visualization is crucial in the field of knowledge. It can help researchers to quickly understand the development of relevant research fields (Speel et al., 1999). This method has not been fully used in tourism research. When used effectively, it can explore the network structure of different tourism environments (Scott et al., 2008).

This study aims to conduct a detailed search of family tourism research literature in the SSCI database of the Web of Sciences core collection from 2008 to 2021 and to analyze with CiteSpace, a popular knowledge domain visualization tool (Chen et al., 2010). This will provide a better direction for the follow-up research and improve the knowledge structure of international family tourism. This study also attempts to highlight seniors, a neglected voice in family tourism. The extension of the average life expectancy and of social development make the intergenerational relationship between grandparents and grandchildren increasingly important in family life, and the number of “multi-generational holidays” and “grandtravel” groups is increasing (Gram et al., 2019). This situation is particularly prominent in family tourism with Chinese cultural context, in which most adult children maintain close ties with their parents, grandparents help to take care of their grandchildren, and adult children provide care and spiritual comfort for their parents (Gruijters, 2017; Wang et al., 2018). Older people need a sense of security, family affection, and belonging. Adult children take filial piety as a natural responsibility. Taking parents on trips has become a way of showing their gratitude and filial piety (Wang et al., 2018). There is also growing research attention on disadvantaged families, such as families with disabled family members. Continuous improvements in social welfare offer disadvantaged family groups more opportunities to participate in tourism activities, thereby forming a potentially important niche market.



METHODOLOGY


Data Collection

This study uses the SSCI database of the Web of Sciences core collection as the data source. The first search is by topic, (TS) = “family tourism” or “family travel,” in which “topic” covers the title, summary, and keywords of an article. Then, there are 10 searches for “family,” “parents,” “children,” “grandparents,” and “couples,” each combined with “tourism” and “travel.” The searches yielded 3,759 records (on November 20, 2021). Through reading the titles, keywords, and abstracts of each of these outputs, out-of-scope literature (e.g., transport and school travel, n = 1,343, family tourism enterprises, n = 272, medical and birth tourism, n = 654, etc.) was eliminated. Finally, a sample of 132 articles spanning 2008–2021 was retained.



Data Analysis

CiteSpace is a bibliometric visualization software package developed with Java language, which is used as a tool for scientific and technical text mining and analysis. It can reveal the knowledge evolution process of a specific field by drawing a series of visualization maps. CiteSpace helps to analyze pioneering and iconic literature in a research field, hot topics in the field, and the evolution of research frontiers.

CiteSpace calculates several indicators, including betweenness centrality, modularity (Q), and mean silhouette (S). Research literature with betweenness centrality greater than 0.1 is located at the center of the network, connecting different knowledge subfields (Chen et al., 2014). CiteSpace provides two indicators, modularity (Q) and silhouette (S), to judge the mapping effect. Q is generally within the range of 0–1. Q > 0.3 means that the clustering structure is significant, and clustering with S above 0.5 is usually considered reasonable (Chen et al., 2014). Modularity and contour values should be considered simultaneously to ensure a reasonable explanation for the clustering characteristics of networks in CiteSpace (Chen et al., 2010). CiteSpace provides researchers with various bibliometric networks, including cooperation, keyword co-occurrence, and co-citation networks (Li and Chen, 2017). In tandem with the network structure and content, CiteSpace’s burst detection function helps us find special points and identify keywords or articles repeatedly mentioned by scholars in a certain period (Chen, 2006).

These maps can show the development status and changes in scientific structure, and they are used for frontier analysis, field analysis, and scientific research evaluation. This study adopts the following analysis methods: co-citation analysis of the research literature, journals, and authors; network of coauthors’ institutions and countries; and co-occurrence analysis of keywords.




RESULTS AND DISCUSSION


Network of Journals

Figure 1 shows that the average annual publication volume on family tourism from 2008 to 2012 was small. The number of studies increased significantly from 2012 to 2013, reaching a small peak, falling back in 2014 to the 2012 level. Since then, the number of studies has grown slowly, with a sharp increase from 2018 to 2019, reaching 28. From 2019 to 2021, the level was relatively high at 15 articles. It seems that more and more scholars pay attention to family tourism, but the overall number of studies remains small, and there is extensive untapped scale and scope for future research.


[image: image]

FIGURE 1. Year-wise publication from Web of Sciences.


The number of citations of journals reflect the influence of journals (Garfield, 1972). Therefore, the journals were ranked based on careful consideration of the total number of citations and articles (Table 1), and the top 10 journals were analyzed. Annals of Tourism Research published nine articles, with 72 citations and an average citation score of 8.00. Although only one article each was published by Leisure Science and the Journal of Hospitality Marketing and Management, the number of citations was high. Tourism Review currently has one relevant article, indicating that the journal has begun to pay attention to research on family tourism. Of the analyzed studies, 45.1% were published in the top 10 journals, accounting for 84.9% of the total citations of all the analyzed literature, indicating that these journals are influential in family tourism research.


TABLE 1. Top Journals in family tourism research.

[image: Table 1]
The index of emergent citations shows the active degree of journals. Figure 2 shows the most frequently cited journals in the same year. At present, Leisure Studies has the most citations, followed by Geoforum. The longest citation bursts were for the Journal of Travel and Tourism Marketing and Leisure Studies, which lasted for 6 years. In recent years, the citation frequency of Thesis, Journal of Tourism Futures, and International Journal of Contemporary Hospitality Management has become more significant, showing that more journals are involved in family tourism research.
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FIGURE 2. Citation bursts of the top 13 journals.




Collaborations Between Institutions

From Table 2, the co-operation network among institutions has a high modularity and mean silhouette, and the network graph is of good quality. As time goes by, there are more nodes and links between them in the network, but the overall density value is low, which indicates that institutions increasingly have paid attention to family tourism as a research field, however, a central institution has not been formed to guide other institutions, and the collaboration between institutions in family tourism is scattered.


TABLE 2. CiteSpace metrics by co-operation institutions network.
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As Table 3 shows, Purdue University has the most achievements in family tourism research, with the highest number of papers and citations. It is also the institution that publishes the most papers in the first unit, followed by Zhejiang University. Although the number of papers published by Texas A&M University and Griffith University is not large, the average citation scores rank toward the top, indicating that the research results of these institutions are of high quality. Overall, the United States has the largest number of institutions, followed by China and the United Kingdom.


TABLE 3. Top institutions in family tourism research.
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Collaborations Between Countries

This study analyzes the author’s national network to explore whether family tourism research forms a stable cooperative relationship between different countries or regions. From Table 4, there are more nodes in the network and the connections between them. Over time, researchers from more countries participate in family tourism research, and the international collaboration between them is more complex. The density of the network shows an upward trend, and the number of clusters have also decreased from 15 to 10, indicating that the countries network structure is more concentrated.


TABLE 4. CiteSpace metrics by co-operation countries network.
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The time-zone view of the country/region collaboration network (Figure 3) shows that the United States, China, the United Kingdom, and Australia have laid the foundation for cooperation with other countries and regions. Emerging cooperation networks include the United States and France; China and South Korea; Japan, Poland, Russia, and Spain; Turkey, and Serbia, illustrating the increasing frequency of cooperation among some emerging market countries. However, in general, international collaboration in family tourism research needs to be improved, especially between European and Asian countries, so as to facilitate differentiated research within different cultural backgrounds.
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FIGURE 3. A time-zone view of the country/region collaboration network.




Research Themes

The co-occurrence analysis of keywords and keyword expansion allows us to see the knowledge structure of the subject (Ding et al., 2001). From 2008 to 2021, there were 225 keywords and keyword expansions, and 20% of them were used more than three times. This shows that the area where family tourism research is concentrated is relatively small.

Figure 4 shows that the keyword with the highest frequency is “tourism,” followed by “leisure,” “parent,” “perception,” “experience,” “family,” and “children.” From the time-zone view, we can see that the research topic has changed over time. From 2008 to 2012, the research topics covered family travel decision-making, participation, and experience, mainly from the perspectives of parents and children. Family leisure became the focus, and tourism became an important part of leisure activities. Since then, new research topics have emerged, such as family tourism destinations. Due to different motivations of family members, studies on family tourism types have gradually diversified, as in adventure tourism, heritage tourism, and ecological tourism, which, respectively, involve 6, 3 and 4 sample literatures. Among them, the main research directions of family adventure tourism are motivation and the impact of adventure on hedonic and well-being; heritage tourism mainly involves children’s experiential learning experience; ecological tourism mainly involves children’s nature conservation. This development is related to parents’ expectation that tourism will have educational significance for children. Tourism is considered to be the best education (Yang and Lau, 2019). As an informal learning method, tourism is more active, interactive and experiential (Shaw and Dawson, 2001). Therefore, learning experience has become one of the important motivations of family tourism.
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FIGURE 4. A time-zone view of keywords with high frequencies from 2008–2021.


In the past 5 years, “motivation” and “benefit” have gradually become research hotspots. Academia began to pay attention to the travel motives of disadvantaged family groups and the broader significance of family travel. It is worth noting that “social tourism” has become a new keyword in recent years, 17 sample literatures were involved, and the research objects included families with autistic children, low-income families, and families with the visually impaired, etc. As an emerging form of tourism and social policy, social tourism targets low-income families, enabling them to participate in tourism activities (Minnaert et al., 2011). This is consistent with the research on families of disabled children mentioned above. Disadvantaged families have been highlighted and have gradually been included in family tourism research.

Figure 5 shows ten burst keywords that appeared from 2008 to 2021. This burst of keywords indicates an emerging trend (Chen et al., 2014). Since 2008, “impact” has become a burst keyword. This has continued up to 2013, indicating that family tourism has been of broad interest. During this time, “recreation,” “children,” and “pattern” have been mentioned frequently. Family tourism studies are focusing on children’s voices, and the influence of children’s tourism is increasingly influential. The focus on children also mainly around tourism decision, experience, benefit, etc. Relevant studies have proved that children have an increasing impact on family tourism decisions (Kozak, 2010). They do not passively obey the decisions made by their parents and play an important role in tourism product purchase and on-site decision-making (Blichfeldt et al., 2011). In addition, family tourism pays more attention to children’s experience (Rhoden et al., 2016), especially the pursuit of learning experience. And in the recent study of family tourism value, it has become a trend to pay attention to the eudaimonic wellbeing that breaks through challenges and realizes self-development, and the role of intergenerational tourism in promoting personal and intergenerational wellbeing. Subsequently, “attitude” and “participation” became burst keywords. “Travel” and “constraint” were often mentioned. Among them, the vacation tourism constraints of aging parents and families with disabilities have been paid frequently attention (Kong and Loi, 2017; Heimtun, 2019). In recent years (2019–2021), “motivation” and “vacation” have become breakout themes.
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FIGURE 5. Top 10 keywords with the strongest citation bursts.




Co-citation Analysis by Thematic Clusters

Co-citation clustering reflects the core themes and knowledge foundation of family tourism research. Figure 6 is a reference clustering diagram constructed using CiteSpace. In our study, six major clusters were identified and featured according to the title of the articles. The modularity (Q) of co-citation clusters in this study is 0.8622, and the mean silhouette (S) is 0.9275, which shows a significant visualization effect.
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FIGURE 6. Cluster analysis of the reference co-citation network.


The most cited papers provide a historical perspective on and reveal the recognition of scientific progress (Chen, 2006). The more obvious the label is in front of the cluster block, the more articles are cited. There are 42 articles in the “#0 family functioning” cluster, and one article with a high citation level (Lehto et al., 2009) discusses the unique interaction among family vacation tourism, family cohesion, and family communication, showing that family vacations play a positive role in promoting family relations, communication, and unity. A study (Shaw et al., 2008) based on semi-structured interviews with family members in Ontario, Canada, discussed the cultural significance and experience of school-age children’s family vacations and proposed that the important aspect in family tourism is the creation of a long-term memory, which will strengthen family cohesion and establish and support positive family awareness. It can be seen that family tourism research from the functional perspective has laid a sound research foundation for family relations and children’s informal learning. There are 41 articles in the “#1 family travel” cluster, among which the two articles with the highest citation rates are from Wu and Wall (2016a) and Wu et al. (2019). In addition, an article on the family tourism motivation of Chinese adult children and parents (Wang et al., 2018) was completed by Wu and his colleagues. It can be seen that Wu holds a core position in this field, and that research on family tourism in the Chinese context has attracted extensive attention in the academic community. The articles in the “#2 mixed emotion” cluster mainly include the motivation, activities, and obstacles of families of disabled individuals. “#3 neo-Confucian values” has a distinct cultural background, and the research objects in the article are mainly Asian families. The articles contained in “#4 phenomenological study” mainly discuss the accommodation constraints and needs of European parents with children on vacation based on qualitative research and use innovative programming to measure the role of children in parents’ tourism decision-making. The articles in the “#5 couple role” cluster mainly discuss the role of the couple in tourism decisions and indicate that women are increasingly influencing family travel decisions.



Articles With Citation Bursts

The burst of a cited paper reflects the dynamic evolution of research hotspots (Chen et al., 2014). Figure 7 shows the 13 most frequently cited studies in the same year, and Figure 8 shows the annual citation count for these top 13 cited reference from the publication to 2021. The burst of citations began in 2012, and the strongest outbreaks were led by Shaw et al. (2008); Lehto et al. (2009), and Carr (2011). Carr (2011) offered important opinions on the experience of family tourism, which guided follow-up research scholars and tourism managers. Shaw et al. (2008) and Lehto et al. (2009) mainly discussed the significance of family tourism in family unity, cohesion, and communication. The strongest burst in 2014 was a theoretical article by Obrador (2012), which focused on the position of the family in tourism research.
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FIGURE 7. Top references with the strongest citations bursts.
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FIGURE 8. The annual citation count for top 13 references from publication year to 2021.


During the 2 years between 2017 and 2019, there was a continuous wave of citations about family tourism. The most prominent citations in 2017 were related to Barlés-Arizón et al. (2013) and Kim and Lehto (2013). The first one focused on the motivation and travel activities of families with disabled children. The second one analyzed the impact on family tourism decisions in couples on the woman side. The most flame-up research in 2018 came from Schänzel and Smith (2014). The article provided new insights into family tourism functions according to the multidisciplinary of group dynamics. In a full-family approach to 10 families in New Zealand, Fu et al. (2014) analyzed the impact of family tourism by comparing generational differences between parents and children. Five articles were especially noted in 2019. Two articles, published by Khoo-Lattimore in 2015 (Khoo-Lattimore, 2015; Khoo-Lattimore et al., 2015), emphasized the role of children in family tourism. Rhoden et al. (2016) also focused on the travel experience of children. Schänzel and Yeoman (2015) proposed the significance of ten changing trends for family tourism. Wu and Wall (2016a) reviewed the literature on family tourism in the Chinese cultural contest. It is noteworthy that three of the 13 articles are from Lehto and her colleagues. Lehto’s achievements in the field of family tourism are outstanding and have been widely recognized by peers.




CONCLUSION

The family unit is the center of social activities. The most intimate and most important emotional bonds are formed with individuals’ children and families. Family tourism promotes the family system development and the harmony of society (Yeoman, 2008; Schänzel and Smith, 2014). Family tourism plays a vital role in the tourism market.

CiteSpace is a visualizing knowledge graph analysis software package, with more advantages than other bibliometric analysis tools. First, by measuring and visualizing the network of different nodes, the nuances of knowledge can be better revealed (Chen, 2006). Second, CiteSpace can decompose a variety of networks into automatically labeled clusters with terms from citing articles, enabling researchers to identify turning and pivotal points of knowledge domains. Third, the scientific cooperation network can be visualized. More collaborative connections indicate a very high rate of collaboration between research groups. Finally, the burst detection and co-occurrence analysis of high frequency and high betweenness centrality keywords can be used to identify research hotspots and trends. This research gives readers a clear picture of family tourism research topics and their evolution patterns in the past 14 years, finds research hotspots, and predicts trends by conducting collaboration network analysis, co-occurrence analysis, and co-citation analysis.

Through collaboration network analysis, the study provides an understanding and interpretation of the most cited authors and the active citation journals, including identifying the institutions and countries at the forefront of family tourism research. Through the co-occurrence analysis of keywords, we found that “motivation” and “benefit” had been popular keywords in the past 5 years. Related articles put significant attention on children, and some new viewpoints have been proposed, such as the travel motivation of senior parents and of families with disabled children. The co-citation analysis of the literature shows the dynamic evolution of family tourism research hotspots and helps readers to quickly interpret the basic and outstanding studies.

Family tourism research is affected by different cultural contests, social conditions, and economic development. Therefore, family tourism research scenarios need to be diversified to enrich their knowledge systems. The results of this study encourage future research to pay attention to the voices of elderly family members and the influence of family tourism on the physical and mental health, subjective well-being, and self-value realization of elderly family members. This research aims to fill the gap in the “parents-oriented” travel motivation study and give support to the promotion of active aging. In practice, this study offers tourism managers the ability to effectively understand current and future family tourism market needs and restrictions in order to propose more targeted products.

This study’s limitations are as follows. First, due to the constraints of CiteSpace, the sample literatures are limited to the SSCI from the WoS Core Collection, and the authors only selected articles and reviews in the collections, excluding other published works and there are some tourism journals and related articles missing. In order to alleviate this limitation, we discussed highly cited literatures in co-citation analysis. Besides, the language limitations of the research team confine this study to journals published in English. However, many literature on family tourism have been published in Korean, Chinese, Japanese, and other languages.

In future studies, it is necessary to further study family tourism in different family types, and pay attention to the travel preferences and needs of different family members, especially the seniors. In order to promote active aging, it is necessary to discuss the benefits of family tourism from the perspective of the seniors and help them achieve intergenerational happiness.
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