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Substantial intellectual property management (IPM) is vital in retaining
competitive advantage and managing outbound open innovation (Ol), which
may enhance an organization's commercialization and entrepreneurial
performance. Thus, the objective of this study was to develop an
understanding of the impact of intellectual property protection on the
development of the digital economy, regional entrepreneurial activity,
and explore how IPM can enhance the entrepreneurial performance
(EP) through open innovation (Ol) and commercialization performance
(CP) in the context of small and medium enterprises (SMEs) in Mainland
China. Our study also shows how open innovation model constraints
(OIMC) and information communication technology (ICT) enhance
the performance. Using the organizational performance theory, we
developed our research framework and collected usable data from 530
respondents from the management of SMEs in Mainland China. Data
analyses were performed using SPSS, and structural equation modeling
was performed using Amos 24 to test the hypothesis. Our results
highlighted the significant effect of IPM on OI, CP, and EP. This study
suggests various conclusions, stressing the mediating function of CP
in improving EP and the direct and indirect effects of Ol and CP on
EP. This study also emphasizes that business managers need to ensure
collaboration among SMEs since it is the best strategy to use each other's
resources, including Ol ideas, to improve the EP, and it should be done
utilizing ICT.

intellectual property, open innovation, information communication technology,
commercialization performance, entrepreneurial performance
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Introduction

Small and medium enterprises (SMEs) act as engines
that drive economic progress. Current digitalization and
globalization have changed the way businesses are operated,
even forcing them to elect modern organizational practices
to ensure the improved performance of the business (Alper
et al, 2022). For any organization, the skills of their
workforce, level of knowledge and competency, and the
ability to exhibit creativity are possible sources to gain
competitive advantages (Fisher and Oberholzer-Gee, 2013).
Management of such intellectual capital by a firm can
encourage innovation and prevent competition (Greenhalgh
and Rogers, 2007). Wang (2021) mentioned that Intellectual
property management (IPM) is an essential element of
scientific and technological development; it ensures innovation
and creativity (Laplume et al, 2014; Uyar et al, 2021;
Olubiyi et al, 2022). Countries across the globe are making
efforts to promote the establishment and execution of
capabilities for IPM to boost their innovation levels (Qayyum
et al., 2022; Thakur-Wernz and Wernz, 2022), and to
extend the support for improved quality products for export
purposes. With continuous economic development in China,
its government is vigorously working to implement the IPM
strategies with a vision to become an innovative country and
build China into an intellectual property power. Different
studies were conducted to understand the digital economy
prosperity and growth of the target market, but most of
them were based on the entrepreneurial performance with
the relationship of effective management (Gallardo-Vazquez
and Judrez, 2022). In this regard, no particular study has
been conducted to understand the role of intellectual property
management and open innovation and its relationship with
entrepreneurial performance.

A firm having a system and culture of gathering, exchanging,
and distributing market and environmental knowledge as
a result of open innovation (OI), can facilitate such firms
to gain competitiveness and improve business performance
(Baker and Sinkula, 1999). The paradoxical nature of the
relationship between IPM and OI makes them contradictory
(Bogers, 2011), as both fail to support each other (Bigliardi
et al., 2020) because IPM might act as an enabler or disabler
of OI (Alexy et al, 2009). Open innovation literature also
highlights that for any OI accepted by the firm, there must
be some OI offering from the firms to market (Huizingh,
2011). Nevertheless, firms are not equally participative in
contributing to this process. Plenty of research has been
conducted from the perspective that the firms adopt the OI
from outside (Aarikka-Stenroos and Sandberg, 2012; Aarikka-
Stenroos et al,, 2014; Do, 2015), as compared to the firm selling
its innovation to the market. A research work by Stanko et al.
(2017) concluded that research works on OI buying are more
than double in contrast with the number of articles on OI
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selling, indicating that the commercialization perspective has
not been given due importance. Therefore, the important aspect
of commercialization performance (CP) should be examined
(Xiaolong et al., 2021).

A review of previous research work on OI (Van De
Vrande et al, 2010; West and Bogers, 2011; West et al,
2014; Dahlander et al, 2021) discloses that it has been
covered from multiple perspectives, including the significance
of external sources of innovation, integration of internal
the
and the types of open, innovative activities (Cheng and

and external resources, effectiveness of openness,
Huizingh, 2014; West and Bogers, 2014; Egbetokun et al,
2019). Still, there is a gap in existing studies that do not
uncover the relationship between open innovation and SME
commercialization performance (CP). A few studies have
focused on the effects of technology in facilitating open
innovation, approaches, and applications to optimize the
external networks (Dodgson et al., 2006; Huston and Sakkab,
2006; Rohrbeck et al., 2009; Hienerth et al., 2014; Santoro
et al, 2019). No doubt, open innovation provides great
opportunities for the business management to design new
and alternative ways for business practices, but the role of
open innovation must be understood with the moderating
role of information communication technology (Garcia-
Sanchez and Garcia-Sdnchez, 2020). Only a few studies
have examined the role of information communication
technologies (ICT) that can influence the relationship between
OI and commercialization performance, similarly between
CP and entrepreneurial performance (EP). Additionally,
no study has been conducted to address the mediating role
of CP between OI and EP. Furthermore, the moderating
role of information communication technology (ICT) in
understanding the relationship between managing the business
for commercialization and a firm’s entrepreneurial performance
is also an essential theoretical gap.

Therefore, this study aims to determine the impact of
intellectual property management on developing the digital
economy and regional entrepreneurial activity in SMEs. It
is essential to understand that this gap in the literature has
led different studies in this direction to provide effective
and understandable information for the business organizations
and their performance. However, no study was conducted
to address the above-identified gaps in the literature. This
study also aims to identify to what extent the role of open
innovation 1is critical in the performance of the business
and development of the digital economy. Besides, this study
also aims to define the moderating role of information
communication technology in dealing with business ideas in the
most suitable way to compete with large business organizations.
Similarly, this study is vital to consider because it provides a
detailed insight into the relationship between open innovation
and entrepreneurial performance with the moderating role
of information communication technology that has changed
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the world’s dynamics with more innovation and easy-to-
access communication.

Literature review and hypotheses
development

In this study, the research model is developed with the help
of organizational performance theory (see Figure 1). According
to organizational performance theory, the organization’s
performance is directly dependent on different factors
contributing to this performance (Shafique and Khan,
2020; Masenya, 2022). These factors are the role of effective
management, the employee’s motivation, and the environment
of the working behavior (Hanly et al., 2022). The dependent
variable of this study is entrepreneurial performance, a
mediating variable is commercialization performance, and
the independent variable is intellectual property management.
Furthermore, the moderating variable of this study was open
innovation model constraints. Notably, the dependent variable
of this study is entrepreneurial performance. Therefore,
this theory supports the research model of the study. This
theory provides a detailed insight that the organizational
performance leads the organization to effectively develop
sustainability in the target market (Udriyah et al, 2019
Khan and Ghayas, 2022). Therefore, the consideration of
this theory was more related to the understanding of the
research model because the ultimate output was the same in
organizational performance.
this  theory
performance and its relationship to different factors that

Furthermore, relates to organizational
support organizational performance. In this regard, more
emphasis on the organization would be to be supported
with different variables that are dynamic and changeable
from business to business (Leroy et al,, 2022). However, it
is also noted that this theory was widely used in different
studies that were considered
the
this theory is

to measure the performance of employees for getting

adequate for developing

theoretical frameworks of those studies. Besides,

implemented in different organizations
the things done in the appropriate way that is best to
develop the relationship between the hypotheses of the
study. Chesbrough (2003) and Lichtenthaler (2010) tested
the relationship between intellectual property and open
innovation, but these studies did not consider entrepreneurial
performance. Similarly, research conducted by Hung
and Chiang (2010) and Ju et al. (2013) checked the
relationship between open innovation and entrepreneurial
performance and suggested checking the mediating role
of commercialization performance. Therefore, the study’s
theoretical framework considers the mediating role of
commercialization performance.
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Relationship between intellectual
property management, open
innovation, and entrepreneurial
performance

Intellectual property management protects the innovative
ideas of business people conducting any business activity in the
society (Hartono et al., 2022). It is essential to understand that
protecting the business is the responsibility of the government,
and the business people who are provided with the intellectual
property right get to benefit from it while conducting their
business activities. In this regard, according to Shaikh (2018), the
role of intellectual property is the right pathway to the business
organisations for the betterment of new ideas in business
performance to solve society’s problems. The critical role of
intellectual property laws is vital in any society because based
on these laws, the moral standard of any society is set and it
provides a pathway for better understanding the society (Lopez-
Arceiz et al, 2022). The business practices with intellectual
property rights take the organizations to innovation because
the unique ideas of the organization are protected to provide
a sustainable and well-developed right to protect the unique
business ideas. In this regard, the government’s responsibility is
to provide legal entitlement to the business to protect the unique
ideas of the businesses in a protective way to promote the culture
of innovation in the organization (Thamagasorn and Pharino,
2019). Indeed, the business organizations that are provided
with adequate intellectual property management support from
the society provide a roadway to business for sustainable
development in the society, which is critical for the sustainability
and corporate social responsibility (Gryshchenko et al., 2022).

On the one hand, in the advanced and developed countries,
the legal obligations related to intellectual property rights are
performed for the betterment of the society because when these
rules and regulations protect the unique business ideas, they
lead the organizations to the way of innovation in business
performance and development of the products and services
(Udriyah et al., 2019). On the other hand, in the third-world
countries, due to a lack of legal and procedural obligations, the
business ideas are not protected with the help of intellectual
property rights, which leads to the decrease in innovative
ideas for the development of products and services in the
organizations because they are not protected (Andrei et al,
2020). In this way, the responsibility of the management and
the stakeholders is to provide legal obligation related to the
intellectual property management to promote the culture of
innovative and unique products and a service department that
would ultimately help the business organizations in the long
run. In America and Canada, the business organizations work
according to the legal regulations related to intellectual property
rights to understand the right of other business organizations
for the better development of culture, they do not copy the
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FIGURE 1

Research model. IPM, Intellectual Property Management; Ol, Open Innovation; CP, Commercialization Performance; ICT, Information
Communication Technology; EP, Entrepreneurial Performance; OIMC, Open Innovation Model Constraints.

unique ideas of the other people (Arraya et al, 2015; Khan
and Ghayas, 2022). In this way, the business organizations can
get the patent or copyright on the product or services built
on the unique ideas to protect the services and products from
being copied by illegal and low-category businesses. In China,
being a large manufacturing and services business industry,
the government of China is providing the intellectual property
right to the business owners who are working to develop more
practical and unique business ideas for the implementation to
develop products and services for the betterment of the society
by satisfying the needs of the customer with innovative products
and services (Aliasghar et al., 2020). Moreover, if the business
organizations fail to integrate the new and unique ideas with the
intellectual property right, it would be challenging for them to
develop social responsibility and provide best services to people
(Ivanova-Gongne et al., 2022).

HI. There is a relationship between Intellectual Property
Management and Open Innovation.

H2. There is a relationship between Intellectual Property
Management and Entrepreneurial Performance.

Relationship of open innovation,
commercialization performance, and
entrepreneurial performance

Open innovation is the process of sharing the idea with the
other organizations for the innovative process to have more
complicated and more advanced product development for the
target market (Dorobantu et al., 2022). In this regard, according
to Abdelaziz (2021), it is crucial to understand that business
owners who are working in different categories of business are
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more flexible with the open innovation because they believe that
open innovation is the only solution for managing business to
enhance the experience and gain maximum profit. However,
management practices of the past are not suitable for business
owners to go with the concept of open innovation because it
was believed that if the ideas of the business would be shared
with public health, it would be difficult for the businesses to
protect these ideas and there would be the copy of that product
service in the market (Abushaikha et al, 2018). Moreover,
over time, the market scenario was changed, and the rules
and regulations related to open innovation were introduced to
protect the people’s intellectual property rights. There would be a
low-side compromise for copying different businesses’ extended
products and services (Ivanova-Gongne et al., 2022). The more
intellectual and the more public ideas need to be protected
because if these ideas are shared manually with everyone, then
there are chances of the breach in the patent of business
organizations (Masenya, 2022).

In this regard, it is the responsibility of the business
management to develop the strategy and plan for open
innovation to define the product and services by providing
more innovative ideas by the business. In Australia, the business
organizations are working with the ideology of open innovation
because it is believed that the ideology of open innovation is
more suitable work to develop the new product and services
for the target market to satisfy the customer to the advanced
level (Andrei et al, 2020; Abdelaziz, 2021; Hameed et al.,
2021). It is also believed that if the target market is protected
and the customers are provided with the product and services
according to their satisfaction requirements, it would be best
for the businesses to perform commercialization activities in
the target market. On the one hand, according to Masenya
(2022), the responsibility of the business management is to
ensure commercialization activities, and the ideology of open
innovation is to provide the business with better product
development which are beneficial for both small and large
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businesses. In such a case, if the management of the business
organization is not playing a critical role per activity in the target
market, then it would be difficult for the business organization to
go with the opportunities of commercialization and enhance the
target market by developing the products and services to make
the standard of the expectations of the customers (Oshodin and
Omoregbe, 2021; Rachmawati et al., 2022).

In countries such as India, the government is not efficiently
working to provide patents or other intellectual property
rights to business owners, and this demotivates the Indian
entrepreneurs for not developing the product and services on
the unique ideas because such kinds of ideas are not protected in
the society (Ivanova-Gongne et al., 2022). Although all business
organisations are working on unique ideas, it is the core value
of any business to have intellectual property rights on products
and services that are easy to access and easy to manage. The
implementation of laws related to intellectual property rights
gives confidence to the development team of a business and
increases the protection of unique ideas. In Mexico, business
management cannot get intellectual property rights because of
the malpractices in business management, and due to such
kinds of practical, unique, and innovative ideas, the Mexican
business owners are not protected from the legal obligation
(Abdelaziz, 2021). In this way, the decrease in open innovation
happens because the ideas related to the business activities are
not protected, and the unique ideas are adapted by different
businesses, not ethically.

H3. There is a relationship between Open Innovation and
Entrepreneurial Performance.

H4. There is a relationship between Open Innovation and
Commercialization Performance.

H5. There is a relationship between Commercialization
Performance and Entrepreneurial Performance.

H6. There is a mediating role of Commercialization
Performance in the relationship between Open Innovation
and Entrepreneurial Performance.

Moderating role of open innovation
model constraints

Open innovation allows businesses to collaborate to
provide more effective and reliable offers to each other for
developing the product and services for maximum benefit
with minimum resources and collective use of human capital
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(Ottosson and Kindstrom, 2016; Tiep Le and Nguyen, 2022).
However, according to Flammer (2015), the management
of businesses is not well-educated and well aware of the
performance innovation because it is still believed that open
innovation is not the appropriate solution for developing the
product and services to provide in the target market. When
sole proprietorship businesses carried out business operations
in the past, the management took into account the efficacy of
goods and services in connection to the success of the firm’s
commercialization (Obermayer et al, 2021). Moreover, the
development of medium and large organizations has brought
a new era of business performance in the target market that
has led organizations to collaborate and share ideas to get
maximum profit and maximum competitive advantage in the
target market. In this regard, it is crucial to understand that the
business performance is not only related to the performance of
the organizations, but it is the performance of the business in
the same category when they are working in a collective way to
develop a strategy for effective management (Andrei et al., 2020;
Gryshchenko et al., 2022).

In this way, the joint and collective effort of different firms
leads the businesses to the competitive advantage essential
to consider in the target market because of globalism. The
new globalization trends and the working of multinational
organizations in different countries have challenged the local
business unit in the target market for commercialization
(Kato and Charoenrat, 2018). According to Abdelaziz (2021),
in India, different multinational organizations are working
and providing products and services to the target market,
opposite to the Indian organizations that are leading the
whole scenario differently. Therefore, the joint venture and
collaboration between businesses are essential to consider to
defeat different organizations that are providing opportunities
and working in a more comfortable and reliable way in the
target market to improve the business performance and enhance
the profit with commercialization activities (Udriyah et al,
2019; Oshodin and Omoregbe, 2021). The responsibility of the
business management is to understand the changing dynamics
of the target market and develop a strategy with the idea
of sharing open innovation with businesses in America to
develop a competitive advantage in the most prominent target
market (Lopez-Arceiz et al., 2022). The way of open innovation
would provide an opportunity for entrepreneurial activities and
increase the business performance of the business organization
to work in a more competitive era. According to Khan and
Ghayas (2022), organizations that are working on improving
business practices are more reluctant to provide services to
people in the best and most effective way.

The
connects the organizations in China and America to share

information communication technology system
all the information by working collectively to boost the
economy and provide more reliable and effective products

in the target market that would be beneficial for the people

frontiersin.org


https://doi.org/10.3389/fpsyg.2022.951696
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/

Chen

in the long term (Abushaikha et al,, 2018; Yasa et al.,, 2020).
For businesses that are not working on the modern trend
and not utilizing information communication as a system
to integrate all the related things, it would be challenging
for the business organization to enhance the management
experience by interacting with other organizations. In this
regard, the responsibility of the business management is to
provide the best alternative ways and determine all kinds of
critical factors that are contributing to effective management
for the commercialization performance and the business
performance that the innovative leaders manage (Arraya et al,
2015; Andrei et al., 2020; Lopez-Arceiz et al., 2022). Therefore,
the responsibility of the government and other stakeholders is
to provide opportunities to the businesses to communicate with
each other and share the ideas for open innovation to develop
different strategies and prosper in the business performance in
the target market for commercialization performance.

H?7. There is a moderating role of Open Innovation Model
Constraints on the relationship between Open Innovation
and Entrepreneurial Performance.

H8. There is a moderating role of Open Innovation Model
Constraints on the relationship between Open Innovation
and Commercialization Performance.

Moderating role of information
communication technology

Information communication technology is enhancing the
experience of the world in business performance and developing
sustainability with the influential factors of globalization (Niyaz
et al, 2015). Globalization is a vital driver that relates it
to easier-to-access information systems, that is, information
communication technology. It is essential to understand
that information communication technology has changed
the world’s dynamics and has provided more reliable and
understandable business opportunities to the different business
organizations worldwide (Khan and Ghayas, 2022; Xu et al,
2022). However, not only the information communication
technology but the business management is also responsible
for integrating the business world from the different countries
and performance that would be beneficial for the target market
in an effective way (Andrei et al, 2020). In this regard, the
performance of different entrepreneurship is dependent on
the performance of the business organization in the target
market with the help of information communication technology
to enhance the business experience. Indeed, Xu et al. (2022)
state that the responsibility of business management in work
according to the packing of open innovation in business
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performance to increase commercialization that would lead
the organisation to advanced performance and understandable
opportunities to integrate all operational departments in similar
business activities. Moreover, it is also essential to understand
that if the business management is not provided with the
right opportunities with the help of open innovation, then
that decline in commercialization performance would be a
restriction on business performance (Arfi et al., 2018).

Advanced businesses are working on the concept of
innovation ideal and open innovation to enhance the
business practices for commercialization, but in such a
kind of business organization, the role of information
communication technology is essential. It is a fact that
information communication technology provides a way for
the business organization to develop a better understanding of
the organization with innovative ideas to become a leader in
the target market (Zeb et al, 2021). Remarkably, the business
organization working on profiling benefits society on corporate
social responsibility guidelines. These organizations are more
innovative in their product and services, and the integration
of information communication technology led them to a more
advanced level and have more benefits in the target market
(Martinez et al., 2019; Khan and Ghayas, 2022). Similarly,
according to the study by Lopez-Cabarcos et al. (2022), business
organizations are using information communication technology
to improve business practices in Canada because, with such
kinds of practices, the reliability and experience of business
organization management would be more customer-oriented to
develop different kinds of strategies for the improvement in the
performance of entrepreneurship business.

Moreover, in backward countries, business organizations
are not provided with opportunities for information
communication technology to enhance business performance
with more liable and understandable strategies for the
development of businesses (Rachmawati et al, 2022). As a
result, these countries’ small and medium organizations are
left behind and not provided with the right opportunity to
improve their business practices and provide the appropriate
solution to work in the guidelines of corporate social
responsibilities to improve the standard of products and
services. The management considers that more effective
corporate social responsibility would help businesses
to develop a more reliable and understandable public
image in the target market for the benefit of the business
organization to the
(Hida and Dewi, 2021).

Information communication technology plays a critical

advancement of the organization

role in developing a modern organization that works
worldwide over the Internet. It is because, with the help of
information communication technology, more emphasis on the
development of communication systems has provided a unique
and alternative way for the organization to communicate with
the customer and provide innovative business services or
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products to the target market on time. Similarly, the business
organization is connected to the joint development of strategies
for getting a competitive advantage in the target market with the
help of collaboration between the management of the different
organizations (Taj et al., 2019; Wang and Liu, 2019). However, in
this regard, the role of information communication technology
has increased because it provides a way to open innovation
to communicate all the ideas with different organizations
worldwide and connect these organizations to work as a
joint venture. No doubt, the purpose of every organization
is to develop comparatively better in the target market than
the other organization that is enhancing the experience of
the management by sharing the collective ideas to develop a
competitive advantage (Anderson et al., 2018).

H9. Information Communication Technology’s moderating
role is in the relationship between Open Innovation and
Entrepreneurial Performance.

H10. There is a moderating role of Information
Communication Technology in the relationship between
Open Innovation and Commercialization Performance.

H11. Information Communication Technology’s moderating
the
Performance and Entrepreneurial Performance.

role in relationship between Commercialization

Methodology
Prepare questionnaire

In this section of the study, the development of the
questionnaire is discussed. The questionnaire for this study was
divided into two different parts. The first part was related to the
respondents’ demographic information. However, the second
part consisted of the scale items taken from different creditable
studies to measure the relationship between different variables
and test the hypotheses. The questionnaire was developed
on a five-point Likert scale because it is the most suitable
process to collect the data from the respondents, according
to the study by Nawaz et al. (2022). In this regard, four
scale items for intellectual property management were taken
from the study by Singh and Misra (2021). Similarly, to
measure open innovation, four scale items and to measure
open innovation model constraints, three scale items were
taken from the study by Hosseini et al. (2018). Also, to
measure commercialization performance, three scale items and
entrepreneurial performance were taken from the study of
Rumengan et al. (2018). Finally, four scale items to measure
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information communication technology were taken from the
study by Hameed et al. (2018).

Data collection process

The population of this study is the SMEs of China because
China has more than 40 million, and almost 5 million SMEs
are added each year (Statista, 2022). Therefore, for this study,
the data from management of SMEs in 30 provinces (including
Heilongjiang, Hubei, Guangdong, Beijing, and Shanghai) in
China, because these were the study’s respondents, was
collected. First, the firms listed on the SME and Growth
Enterprise Board in China were compiled. And then, using a
simple random sampling technique, 700 questionnaires were
sent to the management of sample companies. A detailed
study introduction was provided to the respondents, and a
questionnaire to collect the data. For it, questionnaires were
provided to the respondent with the paid return envelope.
Second, the respondents were asked to provide an impersonal
response to the questionnaire to contribute to the study.

Moreover, the researcher’s email was also provided to the
respondents to deal with any queries. In this regard, all the
respondents’ queries were addressed effectively to provide more
reliable insight into the study. However, only 577 questionnaires
were collected from the respondents to proceed with the
study. Also, the received questionnaire was analyzed with
the help of research experts, and 530 questionnaires were
selected for the final data analysis of the study. In this way,
the survey questionnaire was considered more attractive and
more reliable for this study because it is a time-saving and
understandable method for the respondents to respond in the
best way for the study.

Findings

In this study section, confirmatory factor analysis was
done to explain the structure of the variables and scale items
(see Table 1). In this regard, the items with low factor
loadings of 0.40 were rejected. Furthermore, four items for
intellectual property management, four for open innovation,
three for commercialization performance, four for information
communication technology, three for open innovation model
constraints, and three for entrepreneurial performance were
taken for this study that has significant factor loadings. In this
way, the confirmatory factor analysis was used to measure the
reliability and validity of the scale items used in this study.

Measurement model

Furthermore, a discriminant validity test was conducted
to measure the irrelativity of the measure used for a single
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TABLE 1 Results of confirmatory factor analysis.

10.3389/fpsyg.2022.951696

Construct Description Alpha Standardized
factor loadings

Intellectual property Intellectual property management reliable. 0.81 0.824
management

Intellectual property management helps business performance. 0.843

Intellectual property management is suitable for small and medium businesses. 0.784

Intellectual property is protected for business performance. 0.759
Open innovation Open innovation enhances business performance. 0.84 0.804

Open innovation develops a competitive advantage 0.828

Open innovation helps CSR 0.795

Open innovation promotes new ideas. 0.671
Commercialization Open innovation increases commercialization performance 0.82 0.752
performance

Intellectual property management boosts commercialization performance 0.867

Commercialization performance protects small businesses 0.848
Information Information communication technology helps in business performance 0.78 0.600
communication
technology

Information communication technology provides sustainable business practices 0.818

Information communication technology develops a competitive advantage 0.819

Information communication technology is best for digital economy 0.810
Open innovation Open innovation management face the issue of finance. 0.816 0.848
management constraints

Open innovation management face the issue of research and development department. 0.861

Business practices with open innovation are successful, but it is not easy process. 0.782
Entrepreneurial Entrepreneurial performance develops digital economy 0.79 0.743
performance

Entrepreneurial performance boosts the economy 0.877

Entrepreneurial performance is improved business performance 0.819
TABLE 2 Reliability, validity statics, and correlations.

CR AVE MSV MaxR(H) IPM (0) CP ICT EP OIMC

IPM 0.879 0.645 0.549 0.883 0.803
Ol 0.858 0.604 0.537 0.867 0.733%** 0.777
CP 0.885 0.72 0.569 0.892 0.741* 0.675%** 0.848
ICT 0.849 0.589 0.569 0.867 0.687*** 0.632** 0.754*%* 0.767
EP 0.855 0.664 0.246 0.868 0.376*** 0.354*** 0.496*** 0.458*** 0.815
OIMC 0.87 0.691 0.223 0.875 0.374* 0.365*** 0.376%** 0.473%0* 0.409* 0.831

IPM, Intellectual Property Management; OI, Open Innovation; CP, Commercialization Performance; ICT, Information Communication Technology; EP, Entrepreneurial Performance;
OIMC, Open Innovation Model Constraints. *p-value < 0.05; **p-value < 0.01; ***p-value < 0.001. Bold values are discriminant validity.

construct. The AVE of each construct must be greater than
the squared correlation between the construct with other
constructs. According to the results presented in Table 2,
the squared multiple correlations provide a clear discriminant
validity. In Figure 2, the visual description of the measurement
model is presented.

Similarly, this study analyzed the measurement model
fit by evaluating the root mean square of approximation,
absolute fit measures, standardized root mean square residual,
comparative fit index, normed fit index, and adjusted goodness
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of fit. Similarly, the recommended threshold was achieved for
evaluating the model (see Table 3).

Structural model

H1 was tested, and according to the results, Intellectual
Property Management significantly affects Open Innovation
(B = 0.250, t = 2.710); thus, H1 is accepted. H2 was tested, and
according to the results, Intellectual Property Management has
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Measurement model. IPM, Intellectual Property Management; Ol, Open Innovation; CP, Commercialization Performance; ICT, Information
Communication Technology; EP, Entrepreneurial Performance; OIMC, Open Innovation Model Constraints.

a significant effect on Entrepreneurial Performance (8 = 0.170,
t = 3.170), H2 is supported. H3 was tested, and the results
revealed that Open Innovation has a significant effect on
Entrepreneurial Performance (§ = 0.189, t = 2.870); thus, H3 is
approved. H4 was tested to check its significance, and according
to the results, Open Innovation has a significant effect on
Commercialization Performance (B = 0.380, t = 2.261); thus,
H4 is accepted. Furthermore, H5 was tested and the results
indicated that Commercialization Performance has a significant
effect on Entrepreneurial Performance (f = 0.281, t = 2.912),
and H5 is accepted (see Table 4). According to the results of
H6, Commercialization Performance mediates the relationship
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between Open Innovation and Entrepreneurial Performance
(B = 0.107, t = 2.435); therefore, H6 is accepted (see Table 5).
Furthermore, according to the results, Open Innovation Model
Constraints do not moderate the relationship between Open
Innovation and Entrepreneurial Performance (8 = 0.077,
t = 0.780). Therefore, H7 is rejected (see Figure 3). Also,
according to the results, Open Innovation Model Constraints
moderates the relationship between Open Innovation and
Commercialization Performance (8 = 0.210, t = 2.821).
Hence H8 is accepted (see Figure 4). Similarly, according
to the results, Information Communication Technology
moderates the relationship between Open Innovation and
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TABLE 3 Fit indicates of CFA model.

Measure Abbr. Scores
Chi-square/df (CMIN/DF) 2/df 2.105
Comparative fit index CFI 0.9
The normed fit index NFI 0.89
Goodness of fit GFI 0.79
Adjusted goodness of fit AGFI 0.81
Root mean square residual RMR 0.08
Standardized root mean square residual SRMR 0.07
Root mean-square error of approximation RMSEA 0.07
TABLE 4 Standardized path coefficient.

Hypotheses  Relationship  Beta  T-value Status
H1 Direct 0.250 2.710 Accepted
H2 Direct 0.170 3.170 Accepted
H3 Direct 0.189 2.870 Accepted
H4 Direct 0.380 2.261 Accepted
H5 Direct 0.281 2912 Accepted

Entrepreneurial Performance (f = 0.198, t = 2.791). Hence
H9 is accepted (see Figure 5). Moreover, according to the
results, Information Communication Technology does not
moderate the relationship between Open Innovation and
0.071).
Hence H10 is rejected (see Figure 6). Finally, according to the

Commercialization Performance (B = 0.076, t =

results, Information Communication Technology moderates
the relationship between Commercialization Performance and
Entrepreneurial Performance (f = 0.211, t = 2.612). Hence
H11 is accepted (see Figure 7). The results of the moderation
hypotheses are available in Table 6.

Discussion

This manuscript contributes significantly to the current
body of literature by suggesting a novel framework addressing
essential intellectual property management strategies and
enhancing entrepreneurial performance. According to H1 and
H2, there is a significant relationship between intellectual
property management, open innovation, and entrepreneurial
performance. IPM is a crucial factor in facilitating the
innovation process. SMEs where a sufficient system of IPM
is established, ensuring the protection of novel ideas from its
intellectual capital, share the innovation information openly

TABLE 5 Mediation results.

Hypotheses  Relationship  Beta  T-value Status

He6 Mediation 0.191 2.721 Accepted
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to compete with other businesses. As Lichtenthaler (2010)
discussed, open innovation only depends on the firm’s decision.
It is critical to understand that in such kind of business
practices, with the help of intellectual property management, the
critical success factor increased due to open innovation, and the
competitive advantage of the organization was achieved in the
target market (Thompson et al., 2014; Singh and Misra, 2021;
Mathafena and Msimango-Galawe, 2022). Therefore, it is the
responsibility of the management to ensure that all the measures
are taken to manage and protect the open innovation in the
target market (Skordoulis et al., 2020).

According to the results of H3 and H4, there is a significant
relationship between open innovation, commercialization
performance, and entrepreneurial performance. The results
are similar to the study by Chesbrough (2003). The role of
open innovation in achieving entrepreneurial performance
was reaffirmed, as in earlier research studies (Wang, 2008;
Avalos-Quispe and Herndndez-Simén, 2019), which have
shown that open innovation influences corporate performance.
Similarly, according to the study by Cascella et al. (2022),
the organization gets a competitive advantage at the target
market because innovative ideas are shared and implemented
practically. The more information shared between the
management, the more product or service development
procedure would be continued—commercialization results
from the open innovation.

According to the results of H5, there is a significant
relationship between commercialization performance and
entrepreneurial performance. The findings support Kim and
Kim’s (2018) hypothesis that putting more focus on business
development initiatives enables companies to examine, define,
and integrate novel inputs and ideas into current processes,
as well as offer new solutions that may (indirectly) further
enhance the firm’s commercialization performance and results
in more revenue and good reputation of the company. The
ability of enterprises to delink existing intellectual capital from
established product-market pairings and relink them to new
product lines and niches is critical for the marketing of novel
goods (van Hemert et al., 2013). It is similar to the previous
findings that it is boosting the economy of China in the world,
as highlighted in the studies of Asadi et al. (2022). In this regard,
open innovation is the key to success in the entrepreneurial
and management performance for the successful business
performance to develop a competitive advantage in the target
market. The opportunity for open innovation must be accepted
by emerging businesses to lead the organization constructively.
It is critical to understand that commercialization performance
has increased in the digital economy because this has led
small and medium businesses to the next level of achievements
(Avotra et al, 2021; Yingfei et al, 2021). In this regard, the
responsibility of management is not limited to improving open
innovation and intellectual property management. However, at
the same time, it must be done to increase the entrepreneurial
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and commercialization performance in the target market
(Dorobantu et al, 2022). Indeed, if the government policies
are better for the commercialization performance and are
supported by open innovation and intellectual property
management. As a result, more emphasis would be placed
on developing entrepreneurial performance in the target
market (Khan and Ghayas, 2022; Putri and Honggare,
2022). The organization should consider the effectiveness
of commercialization performance for the advancement of
business in large markets as discussed in the study by
Anjum et al. (2020). Therefore, more emphasis would be on the
management to deal with all kinds of obstacles in the way of
successful business performance.
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According to the results of H6, there is a significant
mediating role of commercialization performance in the
relationship between open innovation management and
entrepreneurial performance. No doubt, the business practices
in the global world are different from the traditional business
practices because now the economy has become a digital
economy. The responsibility of the management is to provide
the best alternative ways for improving the business practices
for the betterment of the economy. Commercialization
performance is critical to the success of the business because
if a business is only focused on acquiring the innovation
for its internal use and not sharing it with others, its
performance may face challenges, as discussed in the study
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by Khan and Ghayas (2022), and it would be challenging for
the management to generate more revenue (Claufl et al,
2022). Therefore, according to the study by Mathafena and
Msimango-Galawe (2022), the responsibility of management is
to improve the business performance, provide more alternative
ways for getting better results, and provide better opportunities
to enhance business practices. According to the results of H7,
there is no significant moderation of intellectual property
model constraints between open innovation management and
entrepreneurial performance. It is to be noted that firms that
initiated open innovation management tend to perform better
because they have gradually overcome all the constraints. In
this regard, the responsibility of the management is only to

Frontiers in Psychology

12

ensure that open innovation management is working best
without any external interference, and it provides the best
practices for improving the business performance (Murad
et al, 2022). Therefore, more emphasis would be on the
performance of the business to boost the digital economy with
open innovation initiative.

According to the results of HS8, there is a significant
moderating role of the Open innovation model constraint
between open innovation and commercialization performance.
In this regard, according to Lopez-Cabarcos et al. (2022), it is
crucial to understand that for the performance of the economy
in any country, there is a critical role of open innovation if
it is done under the guidelines of the open innovation model.
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However, the organizations that fail to design an effective open
innovation model have to face constraints, and the concept of
open innovation is lame for them (Khan and Ghayas, 2022; Putri
and Honggare, 2022). Despite this, the management must work
to improve the practices for getting the things done in more
innovative ways by providing the opportunities to get protection
for the innovative ideas so that it can share them with the outside
world (Dorobantu et al., 2022). Such collaboration will enhance
the firm’s commercialization performance.

According to the results of H9, information communication
technology has a significant moderating role in the relationship
between open innovation and entrepreneurial performance.
If the business follows an open innovation management
policy, then a good information communication technology
infrastructure will further enhance business performance, and
the findings are aligned with that of Ju et al. (2013). In
this way, the performance of business activities would be
increased to an advanced level. Although developing the ICT
infrastructure firm’s cost will increase, the firm’s performance
will eventually improve.

According to the results of HI10, there is no moderation
of information communication technology between open
innovation and commercialization performance. These results

TABLE 6 Moderation results.

Hypotheses Relationship Beta T-value Status
H7 Moderation 0.077 0.780 Rejected
H8 Moderation 0.210 2.821 Accepted
H9 Moderation 0.198 2.791 Accepted
H10 Moderation 0.076 0.071 Rejected
HI11 Moderation 0.211 2.612 Accepted
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do not match the study of Skordoulis et al. (2020). It is
because if the management provides open innovation for the
effectiveness in business performance and commercialization
performance, then there would be no need for information
communication technology to a greater extent. However,
if the commercialization performance is not improving
effectively and it is facing hurdles, then the critical advancement
in open innovation would lead the business organization
to productivity. Therefore, information communication
technology is undoubtedly a way for successful globalism
and business performance but is not a critical success
factor in commercialization performance (Xu et al, 2022).
According to the results of H11, information communication
technology has a significant moderating role in the relationship
between commercialization performance and entrepreneurial
performance. Indeed, for business performance, information
communication technology matters a lot because it is a factor
in communication with the clients and the other business
(Hu and Huang, 2022; Putri and Honggare, 2022). Therefore,
the management best consider information communication
technology as a competent and reliable tool for business
management to ensure productivity and increment in the
revenue of the business. In this way, more emphasis would be
on the business development, leading the organization to the
best sustainable goals.

Conclusion

Our study developed a framework to see how IPM
is associated with entrepreneurial performance. This study
provides information about the open innovation initiatives
taken by the management in different SMEs and its outcome.
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Indeed, the organizations are working with the open innovation
approach to balancing the challenges offered by digitalization
and globalization. However, it is to be ensured that SMEs
devise appropriate systems of intellectual property management
to avoid any copy of products or services by any other
company in an unethical way (Lopez-Arceiz et al., 2022). Our
findings suggest that the more effort companies exert into
the intellectual property management systems, the more open
flow of innovation would be in an organization. If the open
innovation flows inward, the employees will enhance their skills.
If the open innovation is outward, the structure of collaboration
among the business partners would be increased (Udriyah
et al,, 2019), which will give SMEs a competitive advantage and
take measures to commercialize their innovations. Therefore,
the management’s responsibility is to design the organization’s
systems and culture in ways that support enhancing the practices
for the collective benefits and more adaptable sharing ideas
through open innovation (Hu and Huang, 2022). No doubt,
management practices are a difficult task to get better results as
an output of the improved business performance. Therefore, for
improved entrepreneurial performance, business management
needs to opt open innovation philosophy.

When SMEs have opted for the open innovation strategy,
then barriers to improved performance mean very little to
them. They keep working on innovative ideas for continuously
improved performance (Avalos-Quispe and Herndndez-Simon,
2019). However, these open innovation model constraints
hinder commercialization performance. Furthermore, the
influencing role of information communication technology
was also tested. SMEs following inward open innovation
through IPM and outward OI through its commercialization
are influenced by ICT systems it has. Firms with high ICT
systems indicated more performance in the commercialization
of innovation (Lopez-Arceiz et al, 2022). Undoubtedly,
information technology has changed the dynamics of the
world by providing a way of communication with businesses
to improve products and development by sharing ideas (Khan
and Ghayas, 2022). In this regard, according to Lopez-Arceiz
et al. (2022), the role of information technology is critical to
integrate unique ideal resources by different organizations to
have both productivity and more emphasis on the development
of different strategies for the target market.

Theoretical implications

This study provides significant theoretical implications
for the entrepreneurial performance of SMEs. In this regard,
this study is significant as it provides a detailed insight into
the relationship of different variables taken in the study’
research model. Indeed, several studies were conducted on
entrepreneurial performance, but no particular study was
conducted to understand the relationship between intellectual
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property management, open innovation, and entrepreneurial
performance to boost the digital economy. In this way, this study
provides a significant relationship between these variables in
the context of SMEs, and further, it determines the relationship
of moderating variables that were not discussed by any earlier
study. First, this study provides a significant relationship of
information communication technology as a moderator in the
relationship between open innovation and commercialization
performance and the relationship between commercialization
performance and entrepreneurial performance.

the of
communication technology is also presented in the relationship

Furthermore, moderating role information
between open innovation and entrepreneurial performance.
Second, this study contributes to the literature by demonstrating
the mediating role of open innovation model constructs in the
relationship between open innovation and entrepreneurial
performance in China and between the relationship between
open innovation and commercialization, which was not
discussed by any of the earlier studies. Therefore, this
worthy contribution to the literature would enhance the
experience of the management of SMEs working in China
for better productivity and a better advantage in the
entrepreneurial performance to boost and contribute to
the digital economy. Moreover, this theoretical contribution
would provide a relationship between different variables, and
future studies related to entrepreneurial performance would

benefit from it.

Practical and managerial implications

This study also provides significant practical contributions
to the
the development of the digital economy and regional

impact of intellectual property protection on
entrepreneurial activity. It is essential to understand that
no earlier study has discussed the role of these variables in
the context of SMEs and entrepreneurial performance in the
digital economy. In this regard, this study provides detailed
guidelines to improve commercialization performance and
entrepreneurial performance by taking practical measurements.
This study demonstrates that there is a critical role of intellectual
property management in developing SMEs with a joint effort
with innovative ideas to increase entrepreneurial performance.
In this way, the findings and conclusion of this study would
help the stakeholders of the SMEs to engage all the management
practices in a way that would be beneficial for the organizations
to establish long-term goals and develop policies to accomplish
those goals effectively. The more practical approach to business
performance would lead the digital economy to an advanced
level with the help of information communication technology.
Second, this study highlights that if the organization works
in a joint venture by sharing the ideas with open innovation,
then more improvement in the management practices would
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lead the organization to a competitive advantage. However,
the critical role of intellectual property management must
be considered critical in business practices because it would
provide guidelines to develop the strategies effectively. If
there is any violation of intellectual property management,
the stakeholders will react more effectively. Furthermore, this
study highlights that the business managers should ensure the
collaboration between SMEs because it is the best approach
to utilize each resource, including open innovation ideas
for the betterment of the business performance. Moreover,
the responsibility of the management is to ensure all the
procedure is conducted effectively to achieve sustainability
in entrepreneurial performance with the help of information
communication technology.

Limitations and future directions

This study was limited to understanding the impact
the
digital economy and regional entrepreneurial activity in

of intellectual property protection on developing

the context of SMEs. This study has used information
communication technology and open innovation model
constraints as the moderating variable to determine their
effect on entrepreneurial performance and commercialization
performance. However, during the literature review, it was
identified that several other factors could also moderate
the relationship between open innovation of entrepreneurial
performance. Therefore, future studies should understand the
influencing role of innovation adoption on the relationship
between open innovation and entrepreneurial performance.
Similarly, the mediating role of effective management must
be determined to understand the relationship between
intellectual property management and SME commercialization
performance. In this way, this contribution would enhance
the

advanced level for the development of business ideas,

the experience of the management of SMEs to

and this worthy contribution would effectively contribute
to the literature.

References

Aarikka-Stenroos, L., and Sandberg, B. (2012). From new-product development
to commercialization through networks. J. Bus. Res. 65, 198-206. doi: 10.1016/j.
jbusres.2011.05.023

Aarikka-Stenroos, L., Sandberg, B., and Lehtimaki, T. (2014). Networks for
the commercialization of innovations: a review of how divergent network actors
contribute. Ind. Mark. Manag. 43, 365-381. doi: 10.1016/j.indmarman.2013.
12.005

Abdelaziz, S. A. (2021). The importance of the governance role in achieving
stability and sustainability in family business companies through generations. Bus.
Manag. Stud. 7, 16-24. doi: 10.11114/bms.v7i3.5300

Abushaikha, I, Salhieh, L., and Towers, N. (2018). Improving
distribution and business performance through lean warehousing. Int.
J. Retail Distrib. Manag. 46, 780-800. doi: 10.1108/IJRDM-03-2018-
0059

Frontiers in Psychology

15

10.3389/fpsyg.2022.951696

Data availability statement

The original contributions presented in the study are
included in the article/supplementary material, further inquiries
can be directed to the corresponding author.

Ethics statement

The studies involving human participants were reviewed
China. The
patients/participants provided their written informed consent to

and approved by the Tongji University,
participate in this study. The study was conducted in accordance

with the Declaration of Helsinki.

Author contributions

HC conceived, designed the concept, collected the data,
and wrote the manuscript. The author read and agreed to the
published version of the manuscript.

Conflict of interest

The author declares that the research was conducted in the
absence of any commercial or financial relationships that could
be construed as a potential conflict of interest.

Publisher’s note

All claims expressed in this article are solely those of the
authors and do not necessarily represent those of their affiliated
organizations, or those of the publisher, the editors and the
reviewers. Any product that may be evaluated in this article, or
claim that may be made by its manufacturer, is not guaranteed
or endorsed by the publisher.

Alexy, O., Criscuolo, P., and Salter, A. (2009). Does IP strategy have to cripple
open innovation? MIT Sloan Manag. Rev. 51,71-77.

Aliasghar, O., Sadeghi, A., and Rose, E. L. (2020). Process innovation in small-
and medium-sized enterprises: the critical roles of external knowledge sourcing
and absorptive capacity. J. Small Bus. Manag. 1-28. doi: 10.1080/00472778.2020.
1844491

Alper, A. E., Alper, F. O., Ozayturk, G., and Mike, F. (2022). Testing the long-run
impact of economic growth, energy consumption, and globalization on ecological
footprint: new evidence from Fourier bootstrap ARDL and Fourier bootstrap
Toda-Yamamoto test results. Environ. Sci. Pollut. Res. 1-16. doi: 10.1007/s11356-
022-18610-7

Anderson, J. C., Narus, J. A., and Narayandas, D. (2008). Business Market
Mnagement: Understanding, Creating, and Delivering Value, 3rd Edn. Upper
Saddle River, NJ: Pearson Prentice Hall, 480.

frontiersin.org


https://doi.org/10.3389/fpsyg.2022.951696
https://doi.org/10.1016/j.jbusres.2011.05.023
https://doi.org/10.1016/j.jbusres.2011.05.023
https://doi.org/10.1016/j.indmarman.2013.12.005
https://doi.org/10.1016/j.indmarman.2013.12.005
https://doi.org/10.11114/bms.v7i3.5300
https://doi.org/10.1108/IJRDM-03-2018-0059
https://doi.org/10.1108/IJRDM-03-2018-0059
https://doi.org/10.1080/00472778.2020.1844491
https://doi.org/10.1080/00472778.2020.1844491
https://doi.org/10.1007/s11356-022-18610-7
https://doi.org/10.1007/s11356-022-18610-7
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/

Chen

Andrei, J. V., Popescu, G. H., Nica, E., and Chivu, L. (2020). The impact of
agricultural performance on foreign trade concentration and competitiveness:
empirical evidence from Romanian agriculture. J. Bus. Econ. Manag. 21, 317-343.
doi: 10.3846/jbem.2020.11988

Anjum, T., Farrukh, M., Heidler, P., and Diaz Tautiva, J. A. (2020).
Entrepreneurial intention: creativity, entrepreneurship, and university support.
J. Open Innov. Technol. Mark. Complex. 7:11. doi: 10.3390/joitmc7010011

Arfi, W., Ben, Hikkerova, L., and Sahut, J.-M. (2018). External knowledge
sources, green innovation and performance. Technol. Forecast. Soc. Change 129,
210-220. doi: 10.1186/s13054-016-1208-6

Arraya, M. A, Pellissier, R, and Preto, I. (2015). Team goal-setting involves
more than only goal-setting. Sport Bus. Manag. 5, 157-174. doi: 10.1108/SBM-
11-2012-0046

Asadi, L., Vaez, S. A., Jorjor Zadeh, A., and Kaabomeir, A. (2022). The
moderating role of business strategy on the relationship between corporate social
responsibility and companies’ economic performance. J. Bus. Adm. Res. 13,
165-205.

Avalos-Quispe, G. A., and Herndndez-Simén, L. M. (2019). Open innovation in
SMEs: potential and realized absorptive capacity for interorganizational learning
in dyad collaborations with academia. J. Open Innov. Technol. Mark. Complex. 5,
1-14. doi: 10.3390/j0itmc5030072

Avotra, A. A. R. N,, Chenyun, Y., Yongmin, W., Lijuan, Z., and Nawaz, A.
(2021). Conceptualizing the state of the art of Corporate Social Responsibility
(CSR) in green construction and its nexus to sustainable development. Front.
Environ. Sci. 9:541. doi: 10.3389/fenvs.2021.774822

Baker, W. E., and Sinkula, J. M. (1999). Learning orientation, market
orientation, and innovation: integrating and extending models of organizational
performance. J. Mark. Focus. Manag. 4:308.

Bigliardi, B., Ferraro, G., Filippelli, S., and Galati, F. (2020). The past, present
and future of open innovation. Eur. J. Innov. Manag. 24, 1130-1161. doi: 10.1108/
EJIM-10-2019-0296

Bogers, M. (2011). The open innovation paradox: knowledge sharing and
protection in R&D collaborations. Eur. J. Innov. Manag. 14, 93-117. doi: 10.1108/
14601061111104715

Cascella, M., Rajnik, M., Aleem, A., Dulebohn, S. C., and Di Napoli, R. (2022).
“Features, evaluation, and treatment of coronavirus (COVID-19),” in StatPearls
(Treasure Island, FL: StatPearls Publishing), 1-17.

Cheng, C. C. J., and Huizingh, E. K. R. E. (2014). When is open innovation
beneficial? The role of strategic orientation. J. Prod. Innov. Manag. 31, 1235-1253.
doi: 10.1111/jpim.12148

Chesbrough, H. (2003). The logic of open innovation: managing intellectual
property. Calif. Manag. Rev. 45, 33-58. doi: 10.1177/000812560304500301

Clauf3, T., Kraus, S., and Jones, P. (2022). Sustainability in family business:
mechanisms, technologies and business models for achieving economic
prosperity, environmental quality and social equity. Technol. Forecast. Soc. Change
176:121450. doi: 10.1016/j.techfore.2021.121450

Dahlander, L., Gann, D. M., and Wallin, M. W. (2021). How open is innovation?
A retrospective and ideas forward. Res. Policy 50:104218. doi: 10.1016/j.respol.
2021.104218

Do, T. H. (2015). Erratum: determinants of innovation commercialization
management and anticipated returns: an exploratory typology of SMEs. Int. J.
Innov. Technol. Manag. 12:1592002. doi: 10.1142/S0219877015920029

Dodgson, M., Gann, D., and Salter, A. (2006). The role of technology in the shift
towards open innovation: the case of procter & gamble. R D Manag. 36, 333-346.
doi: 10.1111/j.1467-9310.2006.00429.x

Dorobantu, S., Gupte, A., and Li, S. Y. (2022). Stakeholder governance: aligning
stakeholder interests on complex sustainability issues. Handb. Bus. Sustain. 63-68.

Egbetokun, A., Oluwatope, O., Adeyeye, D., and Sanni, M. (2019). “The role
of industry and economic context in open innovation,” in Open Innovation and
Entrepreneurship (Manhattan, NY: Springer International Publishing). doi: 10.
1007/978-3-030-16912-1_5

Fisher, W. W., and Oberholzer-Gee, F. (2013). Strategic management of
intellectual property: an integrated approach. Calif. Manag. Rev. 55, 157-183.
doi: 10.1525/cmr.2013.55.4.157

Flammer, C. (2015). Does corporate social responsibility lead to superior
financial performance? A regression discontinuity approach. Manag. Sci. 61,
2549-2568. doi: 10.1287/mnsc.2014.2038

Gallardo-Vézquez, D., and Judrez, L. E. V. (2022). Strategic corporate social
responsibility orientation: from gathering information to reporting initiatives:
orientacion estratégica de la responsabilidad social corporativa: de la recopilaciéon
de informacion a la difusiéon de las actuaciones. Rev. Contab. Account. Rev. 25,
89-106. doi: 10.6018/rcsar.406431

Frontiers in Psychology

16

10.3389/fpsyg.2022.951696

Garcia-Sanchez, L-M. and Garcfa-Sanchez, A. (2020). Corporate
social  responsibility = during = COVID-19  pandemic.  J. Open
Innov.  Technol. ~ Mark.  Complex.  6:126.  doi:  10.3390/joitmc604
0126

Greenhalgh, C., and Rogers, M. (2007). The value of intellectual property rights
to firms and society. Oxf. Rev. Econ. Policy 23, 541-567. doi: 10.1093/oxrep/
grm035

Gryshchenko, O., Babenko, V., Bilovodska, O., Voronkova, T., Ponomarenko,
I, and Shatskaya, Z. (2022). Green tourism business as marketing
perspective in environmental management. Glob. ]. Environ. Sci. Manag. 8,
117-132.

Hameed, W. U,, Nisar, Q. A, and Wu, H. C. (2021). Relationships
between external knowledge, internal innovation, firms’ open innovation
performance, service innovation and business performance in the Pakistani
hotel industry. Int. . Hosp. Manag. 92:102745. doi: 10.1016/j.ijhm.2020.10
2745

Hameed, W.-U., Nadeem, S., Azeem, M., Aljumah, A. I, and Adeyemi, R. A.
(2018). Determinants of e-logistic customer satisfaction: a mediating role of
information and communication technology (ICT). Int. J. Supply Chain Manag.
7,105-111.

Hanly, G., Campbell, E., Bartlem, K., Dray, J., Fehily, C., Bradley, T., et al.
(2022). Effectiveness of referral to a population-level telephone coaching service
for improving health risk behaviours in people with a mental health condition:
study protocol for a randomised controlled trial. Trials 23, 1-12. doi: 10.1186/
s13063-021-05971-6

Hartono, H., Putri, R. L. I, Inderawati, R., and Ariska, M. (2022). The strategy
of science learning in curriculum 2013 to increase the value of science’s Program
for International Student Assessment (PISA). J. Penelit. Pendidik. IPA 8, 79-85.
doi: 10.29303/jppipa.v8il.1185

Hida, A. R. N, and Dewi, Y. R. (2021). “Marketing strategies through instagram
to increase sales,” in Proceedings of the BISTIC Business Innovation Sustainability
and Technology International Conference (BISTIC 2021) (Manhattan, NY: Atlantis
Press), 273-277.

Hienerth, C,, Lettl, C., and Keinz, P. (2014). Synergies among producer firms,
lead users, and user communities: the case of the LEGO producer-user ecosystem.
J. Prod. Innov. Manag. 31, 848-866. doi: 10.1111/jpim.12127

Hosseini, A. S., Soltani, S., and Mehdizadeh, M. (2018). Competitive advantage
and its impact on new product development strategy (case study: toos nirro
technical firm). J. Open Innov. Technol. Mark. Complex. 4:17. doi: 10.3390/
joitmc4020017

Hu, Y., and Huang, J. (2022). “Research on the impact of corporate social
responsibility fulfillment on ambidextrous innovation performance of high-tech
enterprises,” in Economic and Business Management (Boca Raton, FL: CRC Press),
267-274. doi: 10.1201/9781003203704-50

Huizingh, E. K. R. E. (2011). Open innovation: state of the art and future
perspectives. Technovation 31, 2-9 doi: 10.1016/j.technovation.2010.10.002

Hung, K.-P, and Chiang, Y.-H. (2010). Open innovation proclivity,
entrepreneurial orientation, and perceived firm performance. Int. J. Technol.
Manag. 52, 257-274. doi: 10.1504/1J'TM.2010.035976

Huston, L., and Sakkab, N. (2006). Connect and develop. Harv. Bus. Rev. 84,
58-66. doi: 10.1002/ptr.3427

Ivanova-Gongne, M., Torkkeli, L., Hannibal, M., Uzhegova, M., Barner-
Rasmussen, W., Dziubaniuk, O., et al. (2022). Cultural sensemaking of corporate
social responsibility: a dyadic view of Russian-Finnish business relationships. Ind.
Mark. Manag. 101, 153-164.

Ju, P.-H., Chen, D.-N,, Yu, Y.-C.,, and Wei, H.-L. (2013). “Relationships
among open innovation processes, entrepreneurial orientation, and organizational
performance of SMEs: the moderating role of technological turbulence," in Lecture
Notes in Business Information Processing-Perspectives in Business Informatics
Research, eds A. Kobyliniski, A. Sobczak. (Heidelberg: Springer), 140-160.

Kato, M., and Charoenrat, T. (2018). Business continuity management of small
and medium sized enterprises: evidence from Thailand. Int. J. Disaster Risk Reduct.
27, 577-587. doi: 10.1016/j.ijdrr.2017.10.002

Khan, M. M. S., and Ghayas, M. M. (2022). Impact of authentic leadership
on employee engagement in the banking sector of Karachi. Int. J. Bus. Perform.
Manag. 23, 90-98. doi: 10.1504/]JBPM.2022.119567

Kim, H., and Kim, E. (2018). How an open innovation strategy for
commercialization affects the firm performance of Korean healthcare IT SMEs.
Sustainability 10, 1-14. doi: 10.3390/su10072476

Laplume, A. O., Pathak, S., and Xavier-Oliveira, E. (2014). The politics of
intellectual property rights regimes: an empirical study of new technology use
in entrepreneurship. Technovation 34, 807-816. doi: 10.1016/j.technovation.2014.
07.006

frontiersin.org


https://doi.org/10.3389/fpsyg.2022.951696
https://doi.org/10.3846/jbem.2020.11988
https://doi.org/10.3390/joitmc7010011
https://doi.org/10.1186/s13054-016-1208-6
https://doi.org/10.1108/SBM-11-2012-0046
https://doi.org/10.1108/SBM-11-2012-0046
https://doi.org/10.3390/joitmc5030072
https://doi.org/10.3389/fenvs.2021.774822
https://doi.org/10.1108/EJIM-10-2019-0296
https://doi.org/10.1108/EJIM-10-2019-0296
https://doi.org/10.1108/14601061111104715
https://doi.org/10.1108/14601061111104715
https://doi.org/10.1111/jpim.12148
https://doi.org/10.1177/000812560304500301
https://doi.org/10.1016/j.techfore.2021.121450
https://doi.org/10.1016/j.respol.2021.104218
https://doi.org/10.1016/j.respol.2021.104218
https://doi.org/10.1142/S0219877015920029
https://doi.org/10.1111/j.1467-9310.2006.00429.x
https://doi.org/10.1007/978-3-030-16912-1_5
https://doi.org/10.1007/978-3-030-16912-1_5
https://doi.org/10.1525/cmr.2013.55.4.157
https://doi.org/10.1287/mnsc.2014.2038
https://doi.org/10.6018/rcsar.406431
https://doi.org/10.3390/joitmc6040126
https://doi.org/10.3390/joitmc6040126
https://doi.org/10.1093/oxrep/grm035
https://doi.org/10.1093/oxrep/grm035
https://doi.org/10.1016/j.ijhm.2020.102745
https://doi.org/10.1016/j.ijhm.2020.102745
https://doi.org/10.1186/s13063-021-05971-6
https://doi.org/10.1186/s13063-021-05971-6
https://doi.org/10.29303/jppipa.v8i1.1185
https://doi.org/10.1111/jpim.12127
https://doi.org/10.3390/joitmc4020017
https://doi.org/10.3390/joitmc4020017
https://doi.org/10.1201/9781003203704-50
https://doi.org/10.1016/j.technovation.2010.10.002
https://doi.org/10.1504/IJTM.2010.035976
https://doi.org/10.1002/ptr.3427
https://doi.org/10.1016/j.ijdrr.2017.10.002
https://doi.org/10.1504/IJBPM.2022.119567
https://doi.org/10.3390/su10072476
https://doi.org/10.1016/j.technovation.2014.07.006
https://doi.org/10.1016/j.technovation.2014.07.006
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/

Chen

Leroy, H. L., Anisman-Razin, M., Avolio, B. J., Bresman, H., Stuart Bunderson,
J., Burris, E. R, et al. (2022). Walking our evidence-based talk: the case of
leadership development in business schools. J. Leadersh. Organ. Stud. 29, 5-32.

Lichtenthaler, U. (2010). Intellectual property and open innovation: an
empirical analysis. Int. J. Technol. Manag. 52, 372-391. doi: 10.1504/IJTM.2010.
035981

Lopez-Arceiz, F. J., del Rio, C.,, and Bellostas, A. (2022). The mediating
effect of sustainability strategy between sustainability committees and business
performance: can persistent assessment condition this effect? Sustain. Account.
Manag. Policy J. 13, 708-739. doi: 10.1108/SAMPJ-06-2021-0193

Lopez-Cabarcos, M. A, Viézquez-Rodriguez, P., and Quifiod-Pifieiro, L. M.
(2022). An approach to employees’ job performance through work environmental
variables and leadership behaviours. J. Bus. Res. 140, 361-369. doi: 10.1016/j.
jbusres.2021.11.006

Martinez, J. M. G., Martin, J. M. M., Ferndndez, J. A. S., and Mogorrén-
Guerrero, H. (2019). An analysis of the stability of rural tourism as a desired
condition for sustainable tourism. J. Bus. Res. 100, 165-174. doi: 10.1016/j.jbusres.
2019.03.033

Masenya, T. M. (2022). “Integrating talent and knowledge management
practices in the new normal business environment: developing future leaders
in public sector organizations,” in Navigating the New Normal of Business With
Enhanced Human Resource Management Strategies (Philadelphia, PA: IGI Global),
113-144. doi: 10.4018/978-1-7998-8451-4.ch006

Mathafena, R. B., and Msimango-Galawe, J. (2022). Entrepreneurial orientation,
market orientation and opportunity exploitation in driving business performance:
moderating effect of interfunctional coordination. J. Entrep. Emerg. Econ. doi:
10.1108/JEEE-03-2021-0114 [Epub ahead of print].

Murad, M., Bhatti, A., Bakar, A., Ahmad, R., and Khan, A. J. (2022). Exploring
the relationship between effective management & social equity: a CSR perspective.
J. S. Asian Stud. 10, 103-111. doi: 10.33687/jsas.010.01.4180

Nawaz, A., Chen, J., Su, X., and Zahid Hassan, H. M. (2022). Material based
penalty-cost quantification model for construction projects influencing waste
management. Front. Environ. Sci. 10:807359. doi: 10.3389/fenvs.2022.807359

Niyaz, Q., Sun, W., Javaid, A. Y., and Alam, M. (2015). “A deep learning
approach for network intrusion detection system,” in Proceedings of the 9th
EAI International Conference on Bio-Inspired Information and Communications
Technologies, 21-26. doi: 10.4108/eai.3-12-2015.2262516

Obermayer, N., Kovari, E., Leinonen, J., Bak, G., and Valeri, M. (2021). How
social media practices shape family business performance: the wine industry case
study. Eur. Manag. J. 40, 360-371.

Olubiyi, I. A., Emerole, U. A, and Adetula, A. F. (2022). Contemporary
challenges to intellectual property rights in developing countries: looking beyond
the laws (Nigeria as a Case Study). IIC Int. Rev. Intellect. Prop. Compet. Law 53,
5-30. doi: 10.1007/s40319-021-01138-7

Oshodin, E. A., and Omoregbe, O. (2021). Supply chain management,
competitive advantage and organizational performance in the nigerian
manufacturing sector. Oradea J. Bus. Econ. 6, 57-68. doi: 10.47535/19910jbe129

Ottosson, M., and Kindstrém, D. (2016). Exploring proactive niche market
strategies in the steel industry: activities and implications. Ind. Mark. Manag. 55,
119-130. doi: 10.1016/j.indmarman.2015.08.003

Putri, A. S., and Honggare, E. H. (2022). Are there legal consequences from
procedural mistakes in handling child sexual abuse victims in Indonesia? Int. J.
Res. Bus. Soc. Sci. 11, 263-272. doi: 10.20525/ijrbs.v11i1.1598

Qayyum, M., Yu, Y., Tu, T., Nizamani, M. M., Ahmad, A., and Ali, M. (2022).
Relationship between economic liberalization and intellectual property protection
with regional innovation in China. A case study of Chinese provinces. PLoS One
17:€0259170. doi: 10.1371/journal.pone.0259170

Rachmawati, R., Fitria, K. H., Sari, W. P., and Reniati, R. (2022). Influence of
motivation, creativity, and innovation on food and beverage processing industry
business perfomance in Pangkalpinang. J. Res. Soc. Sci. Econ. Manag. 1, 656-668.
doi: 10.36418/jrssem.v1i6.76

Rohrbeck, R., Hélzle, K., and Gemiinden, H. G. (2009). Opening up for
competitive advantage-how Deutsche telekom creates an open innovation
ecosystem. R D Manag. 39, 420-430. doi: 10.1111/j.1467-9310.2009.00568.x

Rumengan, A. E., Rumengan, J, Wibisono, C., and Otok, B. W.
(2018). Structural equation modeling in business performance through
competitive advantage with information technology as moderating.
Int. J. Mech. Eng. Technol. 9, 632-644. doi: 10.3389/fpsyg.2022.87
6516

Santoro, G., Ferraris, A., and Winteler, D. J. (2019). Open innovation practices
and related internal dynamics: case studies of Italian ICT SMEs. Euromed J. Bus.
14, 47-61. doi: 10.1108/EMJB-05-2018-0031

Frontiers in Psychology

10.3389/fpsyg.2022.951696

Shafique, O., and Khan, M. (2020). Factors affecting bankers’ behavioral
intention to adopt green banking: an empirical analysis of banks in Pakistan. J. Bus.
Soc. Rev. Emerg. Econ. 6, 835-843. doi: 10.26710/jbsee.v6i2.1258

Shaikh, S. A. (2018). Role of Islamic banking in financial inclusiveness in
Pakistan: promise, performance and prospects. Int. J. Financ. Serv. Manag. 9,
88-102. doi: 10.1504/IJFSM.2018.089933

Singh, K., and Misra, M. (2021). Linking corporate social responsibility (CSR)
and organizational performance: the moderating effect of corporate reputation.
Eur. Res. Manag. Bus. Econ. 27:100139. doi: 10.1016/j.iedeen.2020.100139

Skordoulis, M., Ntanos, S., Kyriakopoulos, G. L., Arabatzis, G., Galatsidas, S.,
and Chalikias, M. (2020). Environmental innovation, open innovation dynamics
and competitive advantage of medium and large-sized firms. J. Open Innov.
Technol. Mark. Complex. 6:195. doi: 10.3390/joitmc6040195

Stanko, M. A., Fisher, G. J., and Bogers, M. (2017). Virtual issue editorial under
the wide umbrella of open innovation. J. Prod. Innov. Manag. 34, 543-558. doi:
10.1111/jpim.12392

Statista (2022). Number of SMEs in China 2012-2020. Agne Blazyte.

Taj, F., Rashid, K., and Bin Tarig, D. (2019). Role of managerial competencies
and risk-taking behavior in financial service outreach of microfinance banks in
Pakistan. IBT J. Bus. Stud. 15, 25-42. doi: 10.46745/ilma.jbs.2019.15.03.03

Thakur-Wernz, P., and Wernz, C. (2022). Impact of stronger intellectual
property rights regime on innovation: evidence from de alio versus de novo Indian
bio-pharmaceutical firms. J. Bus. Res. 138, 457-473. doi: 10.1016/j.jbusres.2021.
08.074

Thamagasorn, M., and Pharino, C. (2019). An analysis of food waste from a
flight catering business for sustainable food waste management: a case study of
halal food production process. J. Clean. Prod. 228, 845-855. doi: 10.1016/j.jclepro.
2019.04.312

Thompson, F. M., Newman, A., and Liu, M. (2014). The moderating effect of
individual level collectivist values on brand loyalty. J. Bus. Res. 67, 2437-2446.
doi: 10.1016/j.jbusres.2014.02.011

Tiep Le, T., and Nguyen, V. K. (2022). The impact of corporate governance
on firms’ value in an emerging country: the mediating role of corporate social
responsibility and organisational identification. Cogent Bus. Manag. 9:2018907.
doi: 10.1080/23311975.2021.2018907

Udriyah, U,, Tham, J., and Azam, S. (2019). The effects of market orientation
and innovation on competitive advantage and business performance of textile
SMEs. Manag. Sci. Lett. 9, 1419-1428. doi: 10.5267/j.ms1.2019.5.009

Uyar, A., Bani-Mustafa, A., Nimer, K., Schneider, F., and Hasnaoui, A. (2021).
Does innovation capacity reduce tax evasion? Moderating effect of intellectual
property rights. Technol. Forecast. Soc. Change 173:121125. doi: 10.1016/j.techfore.
2021.121125

Van De Vrande, V., Vanhaverbeke, W., and Gassmann, O. (2010). Broadening
the scope of open innovation: past research, current state and future directions.
Int. J. Technol. Manag. 52, 221-235. doi: 10.1504/1J'TM.2010.035974

van Hemert, P., Nijkamp, P., and Masurel, E. (2013). From innovation to
commercialization through networks and agglomerations: analysis of sources of
innovation, innovation capabilities and performance of Dutch SMEs. Ann. Reg.
Sci. 50, 425-452. doi: 10.1007/s00168-012-0509-1

Wang, C. L. (2008). Entrepreneurial orientation, learning orientation, and firm
performance. Entrep. Theory Pract. 32, 635-657. doi: 10.1111/j.1540-6520.2008.
00246.x

Wang, Y. (2021). Security-driven distributed platforms for intellectual property
resource provision-a case study of TSITE IP. J. Cloud Comput. 10:56. doi: 10.1186/
s13677-021-00274-2

Wang, Y., and Liu, F. (2019). Proactive or responsive market orientation for
stronger service innovation capability: the moderating roles of contractual and
relational governance. J. Bus. Ind. Mark. 35, 863-874.

West, J., and Bogers, M. (2011). Profiting from External Innovation?: A Review,
Synthesis and Future Directions for Research on Open Innovation. Available online
at: https://ssrn.com/abstract=1949520 (September 13, 2011).

West, J., and Bogers, M. (2014). Leveraging external sources of innovation:
a review of research on open innovation. J. Prod. Innov. Manag. 31, 814-831.
doi: 10.1111/jpim.12125

West, J., Salter, A., Vanhaverbeke, W., and Chesbrough, H. (2014). Open
innovation: the next decade. Res. Policy 43, 805-811. doi: 10.1016/j.respol.2014.
03.001

Xiaolong, T., Gull, N., Igbal, S., Asghar, M., Nawaz, A., Albasher, G., et al.
(2021). Exploring and validating the effects of mega projects on infrastructure
development influencing sustainable environment and project management.
Front. Psychol. 12:663199. doi: 10.3389/fpsyg.2021.663199

frontiersin.org


https://doi.org/10.3389/fpsyg.2022.951696
https://doi.org/10.1504/IJTM.2010.035981
https://doi.org/10.1504/IJTM.2010.035981
https://doi.org/10.1108/SAMPJ-06-2021-0193
https://doi.org/10.1016/j.jbusres.2021.11.006
https://doi.org/10.1016/j.jbusres.2021.11.006
https://doi.org/10.1016/j.jbusres.2019.03.033
https://doi.org/10.1016/j.jbusres.2019.03.033
https://doi.org/10.4018/978-1-7998-8451-4.ch006
https://doi.org/10.1108/JEEE-03-2021-0114
https://doi.org/10.1108/JEEE-03-2021-0114
https://doi.org/10.33687/jsas.010.01.4180
https://doi.org/10.3389/fenvs.2022.807359
https://doi.org/10.4108/eai.3-12-2015.2262516
https://doi.org/10.1007/s40319-021-01138-7
https://doi.org/10.47535/1991ojbe129
https://doi.org/10.1016/j.indmarman.2015.08.003
https://doi.org/10.20525/ijrbs.v11i1.1598
https://doi.org/10.1371/journal.pone.0259170
https://doi.org/10.36418/jrssem.v1i6.76
https://doi.org/10.1111/j.1467-9310.2009.00568.x
https://doi.org/10.3389/fpsyg.2022.876516
https://doi.org/10.3389/fpsyg.2022.876516
https://doi.org/10.1108/EMJB-05-2018-0031
https://doi.org/10.26710/jbsee.v6i2.1258
https://doi.org/10.1504/IJFSM.2018.089933
https://doi.org/10.1016/j.iedeen.2020.100139
https://doi.org/10.3390/joitmc6040195
https://doi.org/10.1111/jpim.12392
https://doi.org/10.1111/jpim.12392
https://doi.org/10.46745/ilma.jbs.2019.15.03.03
https://doi.org/10.1016/j.jbusres.2021.08.074
https://doi.org/10.1016/j.jbusres.2021.08.074
https://doi.org/10.1016/j.jclepro.2019.04.312
https://doi.org/10.1016/j.jclepro.2019.04.312
https://doi.org/10.1016/j.jbusres.2014.02.011
https://doi.org/10.1080/23311975.2021.2018907
https://doi.org/10.5267/j.msl.2019.5.009
https://doi.org/10.1016/j.techfore.2021.121125
https://doi.org/10.1016/j.techfore.2021.121125
https://doi.org/10.1504/IJTM.2010.035974
https://doi.org/10.1007/s00168-012-0509-1
https://doi.org/10.1111/j.1540-6520.2008.00246.x
https://doi.org/10.1111/j.1540-6520.2008.00246.x
https://doi.org/10.1186/s13677-021-00274-2
https://doi.org/10.1186/s13677-021-00274-2
https://ssrn.com/abstract=1949520
https://doi.org/10.1111/jpim.12125
https://doi.org/10.1016/j.respol.2014.03.001
https://doi.org/10.1016/j.respol.2014.03.001
https://doi.org/10.3389/fpsyg.2021.663199
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/

Chen

Xu, J., Yu, Y., Wu, Y., Zhang, J. Z, Liu, Y., Cao, Y., et al. (2022). Green supply
chain management for operational performance: anteceding impact of corporate
social responsibility and moderating effects of relational capital. J. Enterp. Inf.
Manag. doi: 10.1108/JEIM-06-2021-0260 [Epub ahead of print].

Yasa, N., Giantari, L, Setini, M., and Rahmayanti, P. (2020). The role of
competitive advantage in mediating the effect of promotional strategy on
marketing performance. Manag. Sci. Lett. 10, 2845-2848. doi: 10.1371/journal.
pone.0241670

Frontiers in Psychology

18

10.3389/fpsyg.2022.951696

Yingfei, Y., Mengze, Z., Zeyu, L., Ki-Hyung, B., Avotra, A. A. R. N, and Nawaz,
A. (2021). Green logistics performance and infrastructure on service trade and
environment-measuring firm’s performance and service quality. J. King Saud Univ.
34, 1-10. doi: 10.1016/j.jksus.2021.101683

Zeb, N., Jalal, R. N.-U.-D., Fayyaz, U.-E., and Zaheer, M. A. (2021).

Micro finance and economic development: the role of microfinance
institutions outreach in Pakistan. J. Asian Financ. Econ. Bus. 8,
117-126.

frontiersin.org


https://doi.org/10.3389/fpsyg.2022.951696
https://doi.org/10.1108/JEIM-06-2021-0260
https://doi.org/10.1371/journal.pone.0241670
https://doi.org/10.1371/journal.pone.0241670
https://doi.org/10.1016/j.jksus.2021.101683
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/

	The impact of intellectual property protection on the development of digital economy and regional entrepreneurial activity: Evidence from small and medium enterprises

	Introduction
	Literature review and hypotheses development
	Relationship between intellectual property management, open innovation, and entrepreneurial performance
	Relationship of open innovation, commercialization performance, and entrepreneurial performance
	Moderating role of open innovation model constraints
	Moderating role of information communication technology

	Methodology
	Prepare questionnaire
	Data collection process

	Findings
	Measurement model
	Structural model

	Discussion
	Conclusion
	Theoretical implications
	Practical and managerial implications

	Limitations and future directions
	Data availability statement
	Ethics statement
	Author contributions
	Conflict of interest
	Publisher's note
	References


