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A corrigendum on

Flattening the COVID-19 curve: Emotions mediate the e�ects of a persuasive
message on preventive action

by Muis, K. R., Sinatra, G. M., Pekrun, R., Kendeou, P., Mason, L., Jacobson, N. G., Van Tilburg,
W. A. P., Orcutt, E., Zaccoletti, S., and Losenno, K. M. (2022). Front. Psychol. 13:1047241.
doi: 10.3389/fpsyg.2022.1047241

In the published article, an author name was incorrectly written as Neil Jacobs. The correct
spelling is Neil G. Jacobson.

The authors apologize for this error and state that this does not change the scientific
conclusions of the article in any way. The original article has been updated.
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