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Editorial on the Research Topic
 Psychological determinants of entrepreneurial intentions and behaviors





Introduction

Professor Robert D. Hisrich, Ph.D., the co-editor of this Research Topic, passed away in February 2023, so we decided to dedicate this editorial to him and his work and describe articles in this Research Topic (a Research Topic on Psychological determinants of entrepreneurial intentions and behaviors) considering extensions of his research.



Robert D. Hisrich

Robert D. Hisrich, born in 1944, was a wonderful person, the best mentor, the best professor, and one of the greatest scholars of all time in the field of entrepreneurship. We are very grateful to him for helping, teaching, and inspiring us and numerous academics and practitioners globally. He will live in our hearts and memories forever. His works will be read and cited also by future generations.

Professor Hisrich was the Bridgestone Chair of International Marketing & Director of The Global Management Center and International Programs at Kent State University, Kent, Ohio. He also held visiting or honorary professor positions at universities in six different countries outside the United States (e.g., the longest cooperation with the School of Economics and Business at the University of Ljubljana, Slovenia, since 1995). His past positions included, e.g., Garvin Professor of Global Entrepreneurship and Director, Walker Center for Global Entrepreneurship, Thunderbird School of Global Management, Phoenix, Arizona; Malachi Mixon III Chair in Entrepreneurial Studies and Professor and Chair of Strategy Division and Entrepreneurship Division, Weatherhead School of Management, Case Western Reserve University, Cleveland, Ohio; Chair of the Entrepreneurship Division of the Academy of Management; Bovaird Chair of Entrepreneurial Studies and Private Enterprise and Professor of Marketing, College of Business Administration, University of Tulsa, Tulsa, Oklahoma; Associate Professor of Marketing, Graduate School of Management, Boston College, Chestnut Hill, Massachusetts; Adjunct Professor of Marketing and Technology, Innovation Center, Massachusetts Institute of Technology, Cambridge, Massachusetts; Faculty Associate Small Business Development Center; Director, Small Business Institute; Director, H&B Associates, a marketing and management-consulting firm. He authored or co-authored 37 books and more than 300 articles on entrepreneurship, international business, venture capital, management, and marketing.

His two most influential books were Entrepreneurship (Hisrich et al., 2020), 11 published editions and the 12th in preparation, and The Woman Entrepreneur (Hisrich and Brush, 1985). The Entrepreneurship books broadened the horizons of entrepreneurship, starting businesses, and managing small and medium-sized enterprises (SMEs) and large corporations of numerous entrepreneurs, businesspeople, students, government officials, and others. It has been read globally in English and other languages. The Woman Entrepreneur book highlights the importance of women in entrepreneurship and their characteristics. The famous definition of entrepreneurship states (Hisrich et al., 2005, p. 8; Hisrich et al., 2007, p. 576) the following: “Entrepreneurship is the process of creating something new with value by devoting the necessary time and effort, assuming the accompanying financial, psychic, and social risks, and receiving the resulting rewards”.

His most influential articles—the top 30 publications with 10 or more citations in the Web of Science—are displayed in Table 1. His articles were the most influential in 10 areas (Table 2), among which the top 3 were business, management, and economics, followed by psychology (applied and multidisciplinary). Specifically, the topics covered by his works were intrapreneurship, venture capital, female entrepreneurship, psychological aspects of entrepreneurship, SME internationalization, ethics of entrepreneurs, entrepreneurship in transition economies, new venture creation, and marketing.


TABLE 1 Top 30 publications in the Web of Science (sorted by the number of citations).
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TABLE 2 Impact–top 10 categories.
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Psychological determinants of entrepreneurial intentions and behaviors

Current researchers in the field of entrepreneurship are standing on the shoulders of giants—the past researchers (Robert D. Hisrich and others), who made prior developments to theories and concepts. For example, Hisrich (1990) presented the features of entrepreneurship and intrapreneurship from a psychological perspective. This Research Topic covers topics in entrepreneurial psychology with a range of original research articles from different research areas and perspectives that examine personality determinants of entrepreneurship and used data from various countries (Australia, China, Malaysia, Saudi Arabia, Slovenia, Spain, South Africa, and the United States of America). Hisrich et al. (2007, p. 575) motivated researchers within entrepreneurial psychology “to develop theory and undertake empirical research focusing on five key topic areas: the personality characteristics of entrepreneurs, the psychopathology of entrepreneurs, entrepreneurial cognition, entrepreneurship education, and international entrepreneurship”. This Research Topic focused mostly on the personality characteristics of entrepreneurs.

Antoncic (2020) proposed directions for future research: “Personality correlates of entrepreneurs need to be researched in cross-cultural comparative studies and in studies that include sociological elements, which may be related to the formation of the personality or behavior of individuals with entrepreneurial intentions and entrepreneurs and intrapreneurs. The personality differences between entrepreneurs and intrapreneurs also need to be investigated in greater detail in future research. Theoretical models need to be, on one hand, more comprehensive (with many different correlates) and, on the other hand, more detailed (with many sub-dimensions and facets in quantitative research, as well as with more in-depth explanations of phenomena in qualitative research).” This Research Topic incorporated these directions well since it includes the following: a cross-cultural study (Soltwisch et al.); studies with sociological elements (Antončič and Auer Antončič; Bai et al.; Guo et al.; Qiu et al.); studies including intrapreneurship elements (Thomran et al.; Soltwisch et al.); studies with more comprehensive theoretical models (Antončič and Auer Antončič; Bergner et al.; Guo et al.; Heinemann at al.; Soltwisch et al.; Volery and Mattes); a case study (Bai et al.); and studies examining social (Bergner et al.; Soltwisch et al.) and serial (Bai et al.) entrepreneurial intentions.

The key personality correlates of entrepreneurship were summarized in past research (e.g., Antoncic, 2020): the Big Five personality factors, entrepreneurial self-efficacy, need for independence, risk-taking propensity, internal locus of control, and need for achievement. Most of these elements are included in this Research Topic, with the addition of other personality and non-personality correlates of entrepreneurship: (1) Volery and Mattes: the Big Five personality, education, necessity entrepreneurs, and self-employment survival/exit; (2) Antončič and Auer Antončič: all psychology correlates from Antoncic (2020), sociological elements (family business background, local business support background), and start-up intentions and actions; (3) Heinemann et al.: epistemic curiosity, openness to experience, entrepreneurial alertness, and entrepreneurship (intention and orientation); (4) Hamzah and Othman: internal locus of control, external locus of control, and entrepreneurial competency; (5) Qiu et al.: faultline configurations and the entrepreneurial team performance; (6) Thomran et al.: autonomy, risk-taking, proactiveness, innovativeness, competitive aggression, cost advantage, and differentiation advantage; (7) Guo et al.: improvisation, entrepreneurial self-efficacy, policy support for entrepreneurship, and entrepreneurial intention; (8) López-Núñez et al.: self-efficacy, emotional intelligence, the Big Five personality, and entrepreneurial intention; (9) Soltwisch et al.: decision styles, cultural orientation, entrepreneurial intention, and social entrepreneurial intention; (10) Bergner et al.: personality, cognition, entrepreneurial exposition, and social entrepreneurial intention; (11) Bai et al.: entrepreneurial expectations, identification and evaluation of opportunities, entrepreneurial failure learning, entrepreneurial cognitive schema, behavioral addiction tendency, emotional perception and motivation, entrepreneurial experience, environmental conditions, financial conditions, demographic factors, and serial entrepreneurial intention.



Conclusion

Articles in this Research Topic—the Research Topic on Psychological determinants of entrepreneurial intentions and behaviors—have expanded the prior knowledge base about several psychological determinants of entrepreneurship and provided recommendations for research and practice.
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