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In the published article, there was an error regarding the affiliations for Saba Saneinia. As well as having affiliation 1, she should also have Key Laboratory of Immersive Media Technology (Anhui Xinhua Media Co, Ltd.), Ministry of Culture and Tourism, Hefei, China.

In the published article, there was an error regarding the affiliations for Rongting Zhou. As well as having affiliations 2, he should also have Key Laboratory of Immersive Media Technology (Anhui Xinhua Media Co, Ltd.), Ministry of Culture and Tourism, Hefei, China.

In the published article, there was an error regarding the affiliations for Fahad Asmi. As well as having affiliations 2, he should also have Key Laboratory of Immersive Media Technology (Anhui Xinhua Media Co, Ltd.), Ministry of Culture and Tourism, Hefei, China.

In the published article, there was an error in the Funding statement. Authors haven't mentioned any funding detail in the recently published manuscript. The correct Funding statement appears below.


Funding

The research funded by the (1) National Social Science Fund of China (Grant ID: 17BXW034); (2) Key Laboratory of Immersive Media Technology (Anhui Xinhua Media Co, Ltd.), Ministry of Culture and Tourism, Hefei, China.

The authors apologize for this error and state that this does not change the scientific conclusions of the article in any way. The original article has been updated.
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