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Editorial on the Research Topic
 Social media and political participation: unpacking the role of social media in contemporary politics




The emergence of social media has altered how people will access and use news and information for participation and engagement in political discourse. The most preferred media platforms like Facebook, Twitter, Whatsapp and Instagram has not only allowed people to participate in real-time discussions and debates but have also given them an edge to share and consume political content across time and geographical boundaries (Ahmed, 2023). It further empowered the marginalized communities by allowing them to speak their opinions and interact with others who share their perspective without any compulsions (Borah et al., 2022).

Despite the increasing role of social media in active political governance and policy domain, its socio-political consequences remain less explored. There is no doubt that in recent times, social media has become a crucial force in contemporary political world with more insights on how people access and engage with political information in their day-to-day life (Hopp et al., 2023). A large number of people worldwide have their dependency on social media for access to news and information. This overwhelming response to social media as the most preferred platform for communication has spurred considerable scholarly interest in defining the role of social media in modern democracy (Hutchens et al., 2023).

This Research Topic collection provides a body of research having new insights on how social media proves itself as an effective tool for accomplishing political goals by raising public awareness, changing people's minds about issues, getting elected officials to pay attention to issues influencing policy decisions (Kim and Lee, 2021). The published Research Topic collection has studies having a diverse and vast coverage. The research article “Informing vs. promoting. The use of TikTok on France TV, BBC, and SVT” by Maroto-González et al. intends to understand the use of TikTok by public broadcasters—France TV, BBC, and SVT to measure its informational and promotional relevance on the platform, and to identify the types of videos that generate the highest levels of engagement among users. The study examines the news profile associated with the information and the corporate profile of each of the selected broadcasters. The findings of the study revealed an interest in both promotional and informational content shared by the platform on the TikTok. In the case of SVT, higher levels of engagement were observed in comparison to BBC and France TV profiles.

Another research titled “The influence of multimodal connectedness on political participation in China: an empirical study of the O-S-R-O-R model based on the life span perspective” by Li and Li talks about promoting the construction of internet democratic politics in China and how it requires an understanding of multimodal connectedness to enhance citizens' political participation. The study introduced an Orientation-Stimuli-Reasoning-Orientations-Responses (O-S-R-O-R) model explaining the pathway from multimodal connectedness to political participation. The study “Exposure to diverse political views in contemporary media environments” by Steinfeld and Lev-on explores the nexus between digital media and citizens' exposure to diverse political views. It urges for democratic engagement through digital media platforms. Contrary to the theories of echo chambers and filter bubbles, the study reveals a nuanced media landscape where digital platforms facilitate both homogeneous and heterogeneous political exposures. The research study by Elareshi et al. on “Public engagement through public service advertisements for health care awareness during early COVID-19 in Pakistan” talks about public engagement through public service advertisements and the effectiveness of health care awareness during early COVID-19 in Pakistan. The study finds that Public Service Advertisements (PSAs) have a noted impact on public perception about pandemic preparedness and they played an important role in spreading awareness in Pakistan. The study titled “Role of public relations practices in content management: the mediating role of new media platforms” by Al Hadeed et al. talks about the inter-linkages of media content management, audience and communication by explaining the role of public relations in media organizations of UAE. The study by Zimmermann et al. on “Political news on Instagram: influencer versus traditional magazine and the role of their expertise in consumers' credibility perceptions and news engagement” provides new insights on the increasing role of source expertise in terms of credibility perceptions and news engagement intentions especially in the context of Instagram. The study titled “Savvy and woke: gender, digital profile, social media competence, and political participation in gender issues among young Filipino netizens” by Dayrit et al. talks about exploring and determining the predictive relationship of gender, digital profile, and social media competence and their role in political participation among young Filipino netizens.

The research study “Storm the Capitol: linking offline political speech and online Twitter extra-representational participation on QAnon and the January 6 insurrection” by Lee et al. explores the link between offline political speech and online extra-representational participation by examining Twitter within the context of January 6 insurrection and finds that there is an urgent need of policy implications for the role of online messaging as a tool of political mobilization. The study “Trust and engagement on Twitter during the management of COVID-19 Pandemic: the effect of gender and position” by Yousefinaghani et al. examined the different socio-political contexts provided by Social Media in terms of gender and their positional role and concludes that Twitter has provided different gender roles to individuals to communicate and manage the pandemic preparedness. The last study of the Research Topic collection titled “#funnypoliticians: how do political figures use humour on Twitter?” by Mendiburo-Seguel et al. explores how politicians use aggressive humor in political tweets to attract audiences on Twitter and how it affects the audience engagement in political discourse.

We hope that this Research Topic collection will prove its worth for the readers by giving them some new insights on the opportunities and challenges of social media communication in political discourse. In this age of digital communication, we must acknowledge that the social media has proved its relevance in engaging a large number of people in political discourse by allowing marginalized voices to be heard. Due to its hyper-interactive nature, social media has the potential to draw attention of people to a large number of issues which were less reported and represented in mainstream commercial media (Theocharis et al., 2022). The variety and inclusiveness of political discourse on social media has given a larger representation of diverse view-points to be heard and contested. But at the same time, social media has also posed new challenges to political dialogues in terms of conspiracy theories, fake news, propagandas (Lee et al., 2024). The correspondence of users' pre-existing ideas with social media algorithms results in frequent emphasis of issues resulting in echo-chambers further dividing and polarizing diverse dialogues and views (Li, 2025). Despite these challenges, social media is till date the most preferred platform for political communication, participation and discourse, giving everyone a space and sphere to communicate their viewpoints across geographies, ideologies and spaces with a sense of engagement and ownership.


Author contributions

PN: Conceptualization, Writing – original draft. TE: Supervision, Writing – review & editing. CS-V: Formal analysis, Writing – review & editing.



Conflict of interest

The authors declare that the research was conducted in the absence of any commercial or financial relationships that should be construed as a potential conflict of interest.

The author(s) declared that they were an editorial board member of Frontiers, at the time of submission. This had no impact on the peer review process and the final decision.



Generative AI statement

The author(s) declare that no Gen AI was used in the creation of this manuscript.



Publisher's note

All claims expressed in this article are solely those of the authors and do not necessarily represent those of their affiliated organizations, or those of the publisher, the editors and the reviewers. Any product that may be evaluated in this article, or claim that may be made by its manufacturer, is not guaranteed or endorsed by the publisher.



References

 Ahmed, S. (2023). Navigating the maze: deepfakes, cognitive ability, and social media news skepticism. New Media Soc. 25, 1108–1129. doi: 10.1177/14614448211019198

 Borah, P., Barnidge, M., and Rojas, H. (2022). The contexts of political participation: the communication mediation model under varying structural conditions of the public sphere. Int. J. Press/Polit. 27, 942–962. doi: 10.1177/19401612211029466

 Hopp, T., Ferrucci, P., Vargo, C. J., and Liu, L. (2023). Is online textual political expression associated with political knowledge? Commun. Res. 52, 32–60. doi: 10.1177/00936502221113808

 Hutchens, M. J., Hmielowski, J. D., Pinkleton, B. E., and Beam, M. A. (2023). A spiral of skepticism? The relationship between citizens' involvement with campaign information to their skepticism and political knowledge. J. Mass Commun. Quart. 93, 1073–1090. doi: 10.1177/1077699016654439

 Kim, C., and Lee, S. (2021). Does social media type matter to politics? Investigating the difference in political participation depending on preferred social media sites. Soc. Sci. Quart. 102, 2942–2954. doi: 10.1111/ssqu.13055

 Lee, S., Tandoc, E. C. Jr., and Diehl, T. (2024). Uninformed and misinformed: advancing a theoretical model for social media news use and political knowledge. Digi. J. 12, 431–450. doi: 10.1080/21670811.2023.2180404

 Li, J. (2025). Not all skepticism is “healthy” skepticism: theorizing accuracy-and identity-motivated skepticism toward social media misinformation. New Media Soc. 27, 522–544. doi: 10.1177/14614448231179941

 Theocharis, Y., Boulianne, S., Koc-Michalska, K., and Bimber, B. (2022). Platform affordances and political participation: how social media reshape political engagement. West Eur. Polit. 46, 788–811. doi: 10.1080/01402382.2022.2087410

Copyright
 © 2025 Nair, Eberwein and Sparkes-Vian. This is an open-access article distributed under the terms of the Creative Commons Attribution License (CC BY). The use, distribution or reproduction in other forums is permitted, provided the original author(s) and the copyright owner(s) are credited and that the original publication in this journal is cited, in accordance with accepted academic practice. No use, distribution or reproduction is permitted which does not comply with these terms.



OPS/xhtml/Nav.xhtml




Contents





		Cover



		Editorial: Social media and political participation: unpacking the role of social media in contemporary politics



		Author contributions



		Conflict of interest



		Generative AI statement



		Publisher's note



		References

















OPS/images/cover.jpg
@ frontiers | Frontiers in Sociology

Editorial: Social media and
political participation: unpacking
the role of social media in
contemporary politics











OPS/images/crossmark.jpg
©

|






OPS/images/logo.jpg
& frontiers | Frontiers in Sociology







