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India’s economy is based on agriculture, so agricultural entrepreneurship has the potential to boost economic growth, diversify national income, and create many jobs and business opportunities. The goal of this paper, then, is to find out what first-generation agricultural entrepreneurs think about the things that make an agribusiness successful. The data were collected from 22 districts in four geographical zones (East Zone, West Zone, North Zone, and South Zone) in the state of Haryana. Both a 5-point Likert scale and a 7-point semantic differential scale were used to rate the items. The data was looked at using both descriptive statistics and the Friedman nonparametric test. In this study, we found that the majority of first-generation agribusiness owners were men, and they tended to be sole proprietors of small businesses with fewer than 10 employees. The finding also indicates that advanced storage and transportation facilities, market information, product quality, cutting-edge technology, and the careful management of financial resources are the topmost necessities for the successful operation of any agribusiness. The study also found that the size of the firm has a positive and statistically significant impact on the opinions of first-generation agripreneurs on business and production, marketing, competition, and financial and human resource management. The study recommends that policymakers and development agencies should focus on providing support to agripreneurs in terms of infrastructure, market access, and technological advancements. Additionally, efforts should be made to encourage more first-generation agripreneurs to enter the agribusiness sector by providing them with the necessary resources and training.
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1. Introduction

Agriculture is the primary source of income and survival for many people living in rural areas (Saghaian et al., 2022). In the agricultural sector, the term “agribusiness” is simply used to refer to the variety of activities and disciplines covered by commercial food production. Agribusiness, or the business of farming, is a branch of agriculture like mushroom cultivation, aquaculture, organic farming, food processing, poultry farming, floriculture, beekeeping, horticulture, and seed supply (Yogesh and Chandrashekar, 2014).

Haryana is one of India’s smaller states, with 4.4 million hectares of land, controlling 1.34 percent of the country’s total geographical area, as well as being a major contributor of 15.6 percent of food cereals to India’s central pool. With the support of agricultural research, strong infrastructure facilities, and an improved network, all such efficient information has been improved, converting the state into a food surplus state (Haryana agribusiness and food processing policy, 2018). Haryana has emerged as a major producer of white button mushrooms, currently ranked first in India in terms of seasonal mushroom cultivation. The rich availability of paddy straw and wheat as well as the easy availability of good quality spawn and holistic training programs offered by the Haryana government have all increased the production of mushrooms. The livestock sector generates approximately 30 percent of the state’s agricultural GDP, and milk and egg production have increased by more than five and 160 times, respectively, since the state was formed. The state also has a high potential for increased cultivation of high-income-generating crops like poultry, sugar, fisheries, and horticulture (Sharma, 2014). India’s economy was primarily agrarian at the time of independence. Agriculture contributed 53.7% of total gross value addition in 1950–51, in terms of real gross value added. Since then, agriculture’s contribution to GDP has been steadily declining, and in percentage terms, the figures for 1990–91 and 2020–21 are 33 percent and 19.9 percent, respectively (GOI, 2021).

Small and medium-sized agricultural enterprises are very important to the growth and development of the world economy, especially in developing economies (Berry et al., 2001; Cook, 2001; Ayyagari et al., 2007; De and Nagaraj, 2014). Agro-industrial companies should be the subject of specific analyses that can elucidate the scope and impact of such differences on their business performance. This is because agro-industrial companies have different management structures and ownership than other types of companies (Lajara-Camilleri and Server Izquierdo, 2015). Some of the emerging themes preferred by modern tech-savvy agripreneurs include the use of crop management, artificial intelligence, harvesting to post-harvest management, smart technologies in cultivation, the use of agribots, precision farming, greenhouse farming, and organic farming (Ajili et al., 2012; Caffaro and Cavallo, 2019). The trend of land ownership is an important factor that ultimately determines the freedom to engage in agricultural activities. It determines agricultural entrepreneurs’ livelihood capabilities and, indirectly, their level of income. Agripreneurs with their own land can only do better business compared to those who cultivate on leased land (Morgan et al., 2010; Yoganandan et al., 2022).

The purpose of the study is to find out about the different types of agricultural business opportunities, such as dairy farming, mushroom growing, beekeeping, seed supply, poultry farming, organic farming, food processing, floriculture, and so on, in a well-known agricultural region in north India. In addition, it will also help in raising awareness about the improved knowledge of important factors related to different areas of management like business and production, marketing, finance, competition, and human resource management, all of which are required for the success of any agribusiness. Many studies have analyzed the impact of different factors on the success of agribusiness, but only a few scholars have focused on the impact of organization size and experience on the above-mentioned factors. Therefore, this study examines the opinions of first-generation agricultural entrepreneurs on the factors that contribute to the success of an agribusiness. Moreover, this study offers valuable contributions by showcasing the significant roles that various agribusinesses, such as mushroom cultivation, poultry farming, aquaculture, floriculture, horticulture, beekeeping, organic farming, and dairy farming, play in boosting productivity and sales of agricultural products. It also highlights how these businesses can contribute to the development and growth of agribusinesses in the long term. The findings of this study can be particularly useful for first-generation agripreneurs who may not be aware of the challenges that affect their personal and professional lives. By focusing on improving their output and leadership abilities, agripreneurs can grow their businesses and contribute to household welfare and poverty reduction in rural areas. The study was conducted in Haryana, a state in North India, which is a significant region for agribusiness, including value-added food production, organic farming, dairy farming, poultry farming, aquaculture, floriculture, horticulture, beekeeping, and more. Despite the state’s success in helping emerging nations, this study serves as a reminder that there is always room for improvement and growth in the agribusiness sector (Garima et al., 2023).



2. Review of literature

Entrepreneurship success is strongly connected with personality attributes (such as adaptability, risk-taking, and discerning), business and managerial knowledge and abilities, and entrepreneurial experience (Ephrem et al., 2021). Murthy and Naikwadi (2015) found that overall investment, education, and government programs that help people are all good for entrepreneurial performance. Sulistyo and Adiatma (2011) say that partnership business plans are made to help small businesses become more self-sufficient by giving them money, training, and improving the knowledge and skills of their human resources. This is done to make sure that the business will still be around in the future. Another study laid out some basic framework for small and medium enterprise managers and owners to reconsider their potential and capability to incorporate competitive enterprise activities into enterprise operations in order to compete in the global market. It requires organizations to look for new technologies, ways to make decisions, and production systems. This is because the business environment can be seen as a single village where many firms compete for business in a single battle (Ziyae and Sadeghi, 2020; Abdissa et al., 2021). To take advantage of market opportunities before their competitors, managers need to be decisive, creative, and proactive. They also need to be willing to take calculated and acceptable risks (Abdissa et al., 2021). Overall investment, education, and government assistance programs are all factors that have a positive impact on entrepreneurial performance (Fatimah-Salwa et al., 2013). Another element that significantly affects the success of agribusiness entrepreneurial endeavours is microcredit financing (Carter and Shaw, 2006). Yeboah et al. (2011) also suggest that resource characteristics, personality type and tendencies, product/service mix, market characteristics, and financial management are significant variables for both business and farm success.

Also, today’s tough business competition makes it more likely that agripreneurs, business owners, and managers will come up with new products, marketing techniques, and processes that will help their businesses do better and take advantage of market opportunities (Luo et al., 2005). Another study’s results revealed that business size directly influences participation in agribusiness. The study also allotted the highest rank amongst other factors to marketing factors, followed by economic and social factors in determining the significance of agri-preneurship development (Agarwal, 2020). Profitability declined at similar rates for both small and large enterprises, while efficiency and leverage varied in opposite directions. Large enterprises may be predicted to continue improving asset utilization while losing relative profitability and increasing their debt-to-equity ratio (Lerman and Parliament, 1991). Mitra and Devi (2016), focused on India’s organic horticulture. According to their findings, the export of organic goods will grow with the help of the government, NGOs, and the industry working together with farmers.

In the US, Canada, Japan, Australia, etc., the market for organic food products is expanding quickly. As a result, the organic food industry has a ton of chances in developing nations to boost exports to industrialized nations. The duration of agribusiness operations overall determines the growth and performance of the business (Sleuwaegen and Goedhuys, 2002). There are several factors that can influence a person’s decision to start their own business. These include their level of education and qualifications in their professional field, the resources available to them through their family, and their current work environment (Berglann et al., 2011). In terms of achieving success as an entrepreneur, those with prior experience in management, a family history of successful entrepreneurship, practical knowledge, and access to employees with specialized skills tend to perform better (Staniewski, 2016).

According to Bannor et al. (2021), farm size has a positive influence on agribusiness fulfillment. Furthermore, numerous studies have found that the size of the organization is significantly related to agricultural entrepreneurs’ success (Antoncic, 2009; Lucas, 2017). The size of an organization indicates the amount of land that is devoted to the production of food and other crops, which helps assess the agribusiness’s production capacity and business operation volume. It also demonstrates the farm’s potential for income (Weaver, 1977). Organic farming, a more widely recognized form of the circular economy, is demonstrating promising trends in Serbia. An integrated agricultural system is still required to reduce the use of fertilizers and pesticides while also redirecting energy away from harmful resources used in food production. Despite having the best results in terms of circular agriculture, Albania has room for improvement in terms of socioeconomic factors. As a result, it is necessary to shift away from extensive labor and toward autonomous force (Vasa et al., 2017).

Entrepreneurs are important to the growth and success of a country’s economy (Valliere and Peterson, 2009). The study by Saghaian et al. (2022) also reveals that an entrepreneur’s previous business experience, interest rates, willingness to take risks, and the amount of money they start with all have a significant impact on their chances of success and making money. But some of the things that made an entrepreneur successful did not have much of an effect on how profitable their business was. The amount of money an entrepreneur started with and the business climate had a big effect on how successful they were, but they did not have much of an effect on how much money they made. Entrepreneurial success is a matter of opinion, which may be related to how well the company meets or exceeds its goals. Academics have had a hard time telling the difference between success and performance, especially since “success can be defined in terms of certain performance elements.” Even though academics are very interested in figuring out what makes SMEs successful (Simpson et al., 2012), it is still a difficult and complex task for many reasons.



3. Research methodology

The goal of this study is to find out what first-generation agricultural entrepreneurs think about the things that make an agribusiness successful. The data was collected from 22 districts in four geographical zones (East Zone, West Zone, North Zone, and South Zone) in the state of Haryana. Both a 5-point Likert scale and a 7-point semantic differential scale were used to rate the items. The collected data was analyzed using both descriptive statistics and the Friedman nonparametric test methods. The study looked at agripreneurs in various agribusinesses such as mushroom cultivation, dairy farming, aquaculture, beekeeping, poultry farming, horticulture, floriculture, organic farming, food processing, and medicinal plants. Rankings were used to determine the first generation agripreneurs’ responses. Each statement’s individual aggregate total weighted score has been determined. The highest scores were assigned the highest rank, with the top rank receiving the maximum score.


3.1. Friedman test

Nonparametric methods are valid statistical branch that studies data which can be measured on an ordinal or nominal scale but cannot be analysed by using arithmetic operations (Conover, 1999). The Friedman test is more useful nonparametric statistical tests and commonly used by many scholars (Petrović et al., 2019; Liu, 2021). The competence and other variables used in our data are referred to as treatments. The responses of one person to these variables are collected in a block. The data can be organised in to table with columns representing treatments and rows containing one person’s answer with two assumptions that the data must meet. To begin, the variables must be mutually independent, which means that the results of one block cannot influence the result of another (Conover, 1999; Porkka et al., 2008). The Friedman test must rank K algorithms on each dataset based on the absolute value of the results produced by these algorithms. The algorithm with the best performance is ranked 1 and the one with the worst performance is ranked K. The statistic’s value is then calculated based on all rankings, as shown in Eqs 1, 2, where rji is the ranking of the j-th algorithm’s performance on the i-th dataset. With K-1 degree of freedom, this statistic follows the chi-square distribution (Friedman, 1937; Friedman, 1940; Liu and Xu, 2022).
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4. Result and discussion


4.1. Demographic profile

According to the respondent’s demographic profile, out of 180 respondents who participated in the survey, 167 (92.8%) were male agripreneurs, while the remaining 13 (7.2%) were female agripreneurs. The most respondents (60, or 33.3%) had at least a high school diploma, and the fewest (26, or 14.4%) had a post-graduate degree. As exhibited in Table 1, the agripreneurs in the study have more than 5 years’ experience in agricultural entrepreneurship, and 8 (4.4%) were found to have less than 2 years’ experience in agricultural entrepreneurship. In this study, the first generation of agripreneurs found that most of them had less than 10 people working for them, and only 24 (13.3%) had more than 50 people working for them. Another piece of information concerning the demographic characteristics of first generation agripreneurs concerned agri-enterprise ownership. The majority of 125 (69.4%) respondents were sole-proprietors and a small percentage of 25 (13.9%) had private and public limited companies in Haryana state, India. Another study revealed that the majority of agripreneurs use the sole proprietorship type of business organization to carry out their duties. 74% of the agribusiness in the study was owned by sole traders, and the remaining 26% of respondents used a partnership business structure (Agarwal, 2020).



TABLE 1 Demographic profile of first generation agripreneurs.
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4.2. Opinions of first generation agripreneurs on business and production

Table 2 shows the rank ordering of First-Generation Agripreneurs’ opinions on businesses and production. It depicts that among all the eleven statements, “Storage facilities improve success rate” was ranked first by the majority of First -Generation Agripreneurs with the highest scaled score of 843. It may be due to the perishable nature of agricultural products. The statement “Availability of transportation improves success rate” was ranked second with a scaled score of 838, followed by the statement “Raw material wastages should be kept to a minimum to ensure success” as the third highest rank and the statement “Proper utilization and management of critical inputs or raw materials maximizes profit” as the fourth highest rank, with 815 and 813, respectively. In order to succeed in agribusiness, storage and transportation facilities should be improved, and raw material waste should be reduced.



TABLE 2 Opinions of first generation agripreneurs on business and production.
[image: Table2]


4.2.1. Impact of type of ownership size on opinions of the first generation agripreneurs on business and production

Table 3 shows that “Availability of transportation improves success rate,” “Storage facilities improve success rate,” and “Raw material wastages should be kept to a minimum to ensure success” were the most valuable opinions on business and production for sole proprietor first-generation agripreneurs, with an average value of 4.6, and “One should use as much critical inputs as he/she likes” was the least valuable opinion, with an average value of 3.6. In the case of a partnership, the first generation of agripreneurs considered the topmost valuable opinions “Timely planning, execution, and control ensure success for the business,” “proper utilization or management of critical inputs or raw materials maximizes the profit,” Availability of transportation improves success rates,” and “Storage facilities improve success rates,” with 4.6 average scores each, and minimal to “One should use as much critical input as he/she likes.” with an average value of 3.6. The First Generation Agripreneurs of private and public limited enterprises ranked “Determining proper raw material requirements saves production cost,” “Proper utilization or management of critical inputs or raw materials maximizes profit,” and “Storage facilities improve success rate” as highly valuable opinions with an average value of 4.7 each, and “For timely production, one should rely on many raw material suppliers” as the least valuable opinion.



TABLE 3 Relationship between type of ownership and opinions of first generation agripreneurs on business and production.
[image: Table3]

The results of the association of type of ownership with first generation agripreneurs’ opinions on business and production, as shown in Table 3, have been interpreted and displayed in Figure 1 using a semantic differential scale.

[image: Figure 1]

FIGURE 1
 Relationship between type of ownership and opinions on Business and Production.



H01: The type of ownership has no significant effect on the opinions of first-generation agripreneurs regarding their business and production.
 

This hypothesis has been formulated and tested using Friedman test. The calculated value of chi-square at 0.05 per cent level of significance was 15.056 while tabulated value was 5.991. Based on the data, it is evident that the calculated value (15.056) exceeds the tabulated value (5.991), and the p value is 0.001. This strongly suggests that the type of ownership has a significant influence on the opinions of the first-generation agripreneurs regarding business and production. As a result, the null hypothesis (H01) has been rejected.

The findings of this study provide valuable insights into the relationship between ownership and agripreneurial perspectives, highlighting the importance of considering ownership as a crucial factor in understanding the dynamics of the agricultural industry. Furthermore, these results have implications for policymakers and stakeholders. They can use this information to develop policies and strategies that address the impact of ownership on the agricultural industry.




4.3. Opinions of first generation agripreneurs on competition

Table 4 lists the rankings of first-generation agripreneurs’ perspectives on competition. The results indicates that mostly agripreneurs ranked first to “Better technology and constant improvement make the venture successful” with highest scaled scored 821 among all the other opinions, followed by 768 scaled score with second highest rank attained by “Research & development and innovations are success to key” and remaining ranks 3, 4 and 5 were obtained by “Building brand is key to success,” “The business should have a competitive advantage over others,” and “Competitor’s moves must be tracked” with scaled scores of 746, 719, and 704, respectively. Therefore, better technology, research, and development should be used, and building a brand and competitive advantage as well as tracking competitors’ methods should also be considered to get success in agribusiness.



TABLE 4 Opinions of first generation agripreneurs on competition.
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4.3.1. Effect of type of ownership on opinions of the first generation agripreneurs on competition

According to Table 4, the most valuable opinion of the agripreneurs on competition while running the enterprise solely was “Better technology and constant improvement make the venture successful,” with an average value of 4.5, and the least valuable opinion was “Competitor’s moves must be tracked.” with a 3.8 average value. In the case of collaboration, agripreneurs rated the most valuable opinion as “Better technology and constant improvement make the venture successful” with a 4.5 average score and the least valuable opinion as “Competitor’s moves must be tracked” with a 3.9 average score. First-generation agripreneurs in both private and public limited companies thought that “better technology and constant improvement make the venture successful” was the most valuable opinion on competition, with an average value of 4.7, and that “building a brand is the key to success” was the least valuable opinion, with an average value of 4.2.

Using the semantic differential scale, the results in Table 5 about the relationship between the type of ownership and how first-generation agripreneurs feel about competition have been interpreted and shown in Figure 2.



TABLE 5 Relationship between type of ownership and opinions of first generation agripreneurs on competition.
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FIGURE 2
 Relationship between type of ownership and opinions of first generation agripreneurs on competition.





4.4. Opinions of first generation agripreneurs on marketing

The majority of first generation agripreneurs believe that “market information is valuable to an agripreneur” is the most crucial belief among the eleven critical beliefs given in Table 6 and has the highest scaled score of 850. The opinion that “product features and quality should be continuously improved” came in second with a scaled score of 837, while the opinion that “one should initiate those enterprises, which produces more market demand oriented products” came in third with a scaled score of 835, and the opinion that “market research should be done before producing the product” came in fourth with a scaled score of 789. However, agricultural entrepreneurs ranked the following as least important: “One should set an appropriate price for a product,” “Good packaging ensures good sales,” “Appropriate product advertisement techniques as well as sales promotion should be set to encourage customers,” “Online marketing/E-commerce is the need of the hour,” and “Test marketing must be done before launching.” These items received scaled scores of 782, 768, 755, 714, and 694, respectively. To thrive in the agribusiness, market information, product quality, prior market research, an acceptable price, good packaging, sales promotion, internet marketing, and test marketing should all be implemented.



TABLE 6 Opinions of first generation agripreneurs on marketing.
[image: Table6]

In Table 7 the first generation sole proprietor agripreneurs concluded that “Market information is useful to an agripreneur” had the highest average value of 4.7 of all the viewpoints on marketing, and that “One should sell his products to the nearest market” had the lowest average value of 2.7. In the event of a partnership, the first generation of agripreneurs ranked “Market information is important to an agripreneur” as having the highest average score of 4.6 and “One should sell his products to the nearest market” as having the lowest average score of 2.7. First-generation agripreneurs of private and public limited companies rated “Market information is useful to an agripreneur” and “An agripreneur can get good return by grading his product/quality ensures good return” as highly valuable opinions among all other opinions with an average value of 4.8 each, and “One should sell his products to the nearest market.” as the least valuable opinion with an average value of 3.2 each (see Figure 3).



TABLE 7 Relationship between type of ownership and opinions of first generation agripreneurs on marketing.
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FIGURE 3
 Relationship between type of ownership and opinions of first generation agripreneurs on Marketing.




4.5. Opinions of first generation agripreneurs on finance and human resource management

Amongst the seven important opinions listed in Table 8, the majority of first generation agripreneurs ranked “Managing finance effectively is equally necessary” as the most crucial opinion for agricultural operations, with a scaled score of 822, out of the seven critical opinions stated in Table “Skilled labor resources are essential for success,” with a scaled score of 820, came in second, followed by “Adequate financial resources are essential for success,” in third, and the remaining rankings of “Training and development play significant role for success,” “One should take care of employee’s salary, benefits, and bonus,” “Motivated employees enhance productivity,” and “Employee grievance must be addressed” came in fourth through seventh place.



TABLE 8 Opinions of first generation agripreneurs on finance and human resource management.
[image: Table8]

It is clear from Table 8 that first-generation agripreneurs who operate their businesses solely rated “Skilled manpower/labour resources are also essential for success” as having the highest value out of all the agripreneurs’ opinions on financial and human resource management, with an average value of 4.5, and “Employee grievance must be addressed” having the lowest value, with an average value of 4.3. In the case of partnerships, the first generation of agripreneurs ranked “Training and development play significant role for success” and “Managing finances appropriately is also essential” with average scores of 4.7 and 4.2, respectively. The least valuable opinion was “Employees grievance must be addressed.” Among all other opinions on finance and human resource management, the first generation of agripreneurs of private and public limited enterprises rated “Skilled manpower/labor resources are also essential for success” as having a highly valuable opinion with an average value of 4.8 and “Employees grievance must be addressed” as having a minimally valuable opinion with an average value of 4.5.


H02: The type of ownership has no significant effect on the opinions of first-generation agripreneurs regarding their finance and human resource management.
 

After conducting the Friedman test, it was found that the calculated value of the chi-square at the 0.05 percent level of significance was 7.760, while the tabulated value was 5.991. Since the calculated value is higher than the tabulated value and the p-value is 0.021, it can be concluded that the type of ownership has a significant impact on the opinions of first-generation agripreneurs regarding Finance and Human Resource management. Therefore, the null hypothesis (H02) has been rejected (see Figure 4).
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FIGURE 4
 Relationship between type of ownership and opinions of first generation agripreneurs on Finance and Human Resource Management.





5. Discussion

Table 1 shows that the majority of 125 (69.4%) of the respondent agricultural entrepreneurs were found to be sole proprietors, followed by 30 (16.7%) partnership firms, and the remaining 25 (13.9%) had private and public limited companies in Haryana. Other scholars also observed that the majority of agripreneurs fulfilled their responsibilities as sole proprietors in 74% of the agribusinesses in the study. Additionally, it is believed that the agribusiness has a significant and positive effect on its size. The agripreneur is more active in the business as it grows in size. The point is that the larger the business, the greater the opportunities for diversification and reinvestment for the agripreneurs (Agarwal, 2020).


5.1. Business and production

The data in Table 2 enumerates the rank order of the opinions of first generation agribusiness entrepreneurs on business and production. It depicts that among all the eleven statements, “Storage facilities improve success rate” was ranked first by the majority of first generation agripreneurs with the highest scaled score of 843. It may be due to the perishable nature of agricultural products. “Availability of transportation improves success rates” was ranked second.



5.2. Competition

Table 4 lists the rankings of first-generation agripreneurs’ perspectives on competition. The result indicated that most agripreneurs ranked first on “Better technology and constant improvement make the venture successful,” with the highest scaled score of 821 among all the five opinions, followed by a 768 scaled score with the second highest rank attained by “Research & development and innovations are success factors,” as well as a positive impact on organization size of factors opined by first generation agripreneurs related to competition.

Sidhu and Kaur (2006), Bairwa et al. (2014), Verma et al. (2017), and Veni and Lakshmi (2018) all noticed similar trends in their studies. The results of another study showed that the effectiveness of a company’s competitiveness was affected by both internal and external factors (Aydoğan, 2022). Also, they found that small cooperatives were the most successful and that large cooperatives had untapped potential. They also found that the size of an organisation had a positive effect on the profit of businesses (Liang et al., 2022). Another study (Bialoskorski Neto, 1999; Junior and Wander, 2021) shows that both the manufacturing unit and each of its linked production units must be efficient for cooperative ventures to succeed in this new competitive environment. Product acquisition, storage, and marketing are now less economical operations. Therefore, improving the performance of the agro-industrial cooperative venture along the production chain is the only solution (Birchall, 2014). In order to maintain its survival; the company must be able to improve its ability to compete by creating structural and managerial elements that support the strengthening of its position in the market (Lajara-Camilleri and Server Izquierdo, 2015). But the results of the present study indicate that mostly agripreneurs opined to “Better technology and constant improvement make the venture successful,” with the highest scaled score of 821 among all the other opinions.



5.3. Marketing

Among the eleven important opinions listed in Table 7, the majority of first generation agripreneurs found “market information is useful to an agripreneur” to be most important in any agricultural enterprise with the highest scaled score of 850. The opinion that “product features and quality should be continuously improved” came in second, and there was a significant relationship between organization size and the opinion of first generation agripreneurs. These findings are in accordance with the results of Rais and Sheoran (2015), Mitra and Devi (2016) in their respective studies. Some of the scholars studied found that the organization’s size has influenced the first generation of agricultural entrepreneurs’ satisfaction positively (Lucas, 2017; Addo, 2018). Furthermore, studies suggest that enterprises can diversify their production by increasing their access to distribution channels (Estevam et al., 2015). Another study revealed that improved marketing techniques are beneficial because producers can remove the effects of seasonality from their income flow or work with higher value goods by increasing their product line, which often makes rural lands that use organizations more profitable (Liu et al., 2019). The difficulty for agribusiness is increasing member satisfaction and communication in order to maintain and expand their membership (Delarmelina and Salles, 2016). The results of the present study revealed that the majority of first generation agripreneurs found “market information is useful to an agripreneur” to be most important in any agricultural enterprise for the success of agribusiness.



5.4. Finance and human resource management

Among the seven important opinions listed in Table 8, the majority of First Generation Agripreneurs believed “Managing finance appropriately is essential,” the most important opinion for agricultural enterprises, with the highest scaled score of 822. “Skilled manpower/labor resources are essential for success,” with a scaled score of 820, came in second place. The results of the studies by Sidhu and Kaur (2006), Bairwa et al. (2014), Verma et al. (2017), and Devi and Krishna (2018) also supported the findings. Furthermore, studies believe that more training programs should be provided to upscale agripreneurs skills and knowledge in micro and small agribusinesses (Chege et al., 2017) (see Table 9).



TABLE 9 Relationship between type of ownership and opinions of first generation agripreneurs on finance and human resource management.
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6. Conclusion

According to the majority of first-generation agripreneurs, “market intelligence is valuable to an agripreneur.” The opinion that “product features and quality should be continuously enhanced” came in second, while the opinion that “one should start those businesses, which generates more market demand focused products” came in third. Other significant marketing issues include “One should set the appropriate price of a product,” “Good packaging ensures good sales,” “Appropriate product advertisement techniques as well as sales promotion should be set to encourage customers,” “Online marketing/e-commerce is the need of the hour,” and “Test marketing must be done before launching.” In order to succeed in the agricultural business, it is therefore necessary to improve product quality, gather market information, conduct prior market research, set an appropriate price, use good packaging, promote sales, use online marketing, and conduct test marketing before launching agricultural products. Additionally, staying updated with the latest technological advancements in farming techniques and equipment can greatly enhance productivity and efficiency in the agricultural business.

Furthermore, most of first-generation agricultural entrepreneurs ranked “managing funds effectively is also necessary” as the most crucial factor. The next important statement was “Skilled labour resources are essential for success,” and it was followed by “Adequate financial resources are essential for success.” Other significant statements were, in that order, “Training and development play significant role for success,” “One should take care of an employee’s salary, benefits, and bonus,” “Motivated employees enhance productivity,” and “Employee grievances must be addressed.” According to the study, first-generation agribusiness owners’ perceptions of finance and human resource management are significantly influenced by the form of ownership. Therefore, it is crucial for agribusiness owners to address employee grievances and motivate their employees to increase productivity, as these factors can impact their perceptions of finance and human resource management. Additionally, owners should consider the form of ownership when making decisions related to finance and human resource management. This can help create a positive work environment that fosters productivity and ultimately enhances the owners’ perceptions of finance and human resource management. Moreover, considering the form of ownership allows owners to align their decision-making processes with the unique characteristics and requirements of their business structure, ensuring optimal outcomes in finance and human resource management.


6.1. Limitations and directions for future research

It should be noted that this study has certain limitations, as it solely focuses on qualitative research and incorporates a small sample size. To address these limitations, it is recommended that a more diverse and larger sample from different Indian states be included. Additionally, utilizing both quantitative and qualitative methods could provide a more thorough and extensive analysis.
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