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Recently, tourism scholars turned their attention to families, specifically children's experiences. Yet, research illustrating children's voices in tourism family entrepreneurship is missing. Social researchers are encouraged to include children's voices to reveal their lived experiences rather than considering them too vulnerable to be interviewed. This qualitative study, underpinned by constructivist epistemology, explored how families are embedded within lifestyle migration and the tourism entrepreneurial process on Hainan Island in China. A combination of methods was adopted to create a toolbox suitable for family research, including children's voices through whole-family interviews and LEGO® Serious Play® workshops. Playing LEGO® seriously ensures that the researcher does not drive participants' thoughts, and children can freely express their opinions in playful, metaphorical, and meaningful ways. Moving beyond Western-centered methods, data was collected at Old Dad Teahouses (or Lao Ba Cha 老爸茶 in Chinese) to create a friendly environment. Old Dad Teahouses are a Hainanese cultural ritual where locals gather to enjoy tea along with local savory snacks. Historically, the name Old Dad Tea refers to predominantly male customers over 50 years of age who regularly attended tea houses in the afternoon as part of their leisure. Nowadays, people who go to Old Dad Tea are more diverse in age and gender, and spending time there represents a popular leisure activity among families living in Hainan. We emphasize that our methodological toolbox allows us to explore how individuals construct their understanding through their own belief systems and culture. The methodological toolbox allowed us to understand the scholarship on family tourism entrepreneurship from a Chinese cultural perspective by providing insight into the experiences of 15 children from eight entrepreneurial families, providing agency to the children. This study aims to enrich the definition of family entrepreneurship by identifying how children as family members can influence migration and entrepreneurial behaviors and exploring the experiences gained by children through the entrepreneurial process. Children's voices are usually filled by adults within the family business unit. However, children are also rights holders and social agents. This study supports the right of children to participate and have their voices heard.
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1 Introduction

In recent years, tourism scholars have grown their interest in studying children from three major aspects: the roles, needs, and experiences of children in tourism (Canosa and Schänzel, 2021), children's impact on tourism destinations and activities (Koščak et al., 2023; Séraphin and Chaney, 2023), as well as the impact of tourism on children (Small, 2008). According to Koščak et al. (2018), children are important family members, and their lives are influenced by their living community, especially where tourism is the main industry. The tourism industry consists mainly of family businesses (Lin and Wen, 2021). Children can play a significant role during the entrepreneurial process as an insider. However, research on the role of children in tourism entrepreneurship families is scarce (Canosa and Schänzel, 2021).

Children in tourism studies have been involved in three ways: from an adult perspective, from an adult and children perspective, and from a children perspective (Feng and Li, 2016). Children's voices are increasingly acknowledged in tourism research; however, children in tourism studies are often linked to childhood travel with their family, with Western tourism scholars defining this phenomenon as “family holiday” or “family vacation” (Carr, 2011). Although family vacation and family entrepreneurship subjects have been studied in the past decade (Canosa et al., 2016), research illustrating children's voices and their lived experiences in tourist destinations is predominately emerging from Western countries (Koščak et al., 2023). Tourism scholars have conducted research in South Asia and Southeast Asia, including the voices of children (Yang et al., 2020), however, children in East Asia remain under-researched. Concerted efforts are needed to ensure the inclusivity of children in tourism in all parts of the world. This study takes place on Hainan Island, China, focusing on lifestyle migrant tourism entrepreneurial families. Due to the one-child policy (which ruled from 1979 to 2015), children in China receive more attention and pressure from their families (Wu and Wall, 2016). As such, not only parents focus their lives on their only child, but also grandparents devote much attention to the one child in their family. Yet, this vast but marginalized group of children in tourism has been overlooked in research.

During the last four decades, the business environment in China has changed tremendously (Shaffer and Gao, 2020). Most mainlanders typically preferred large cities such as Beijing, Shanghai, Guangzhou, and Shenzhen, commonly referred to as top-tier cities. However, despite not being one of these top-tier cities, Hainan has seen an influx of mainlanders migrating to the island and starting a business in the tourism industry. Hainan Island has been recognized as a key island tourism destination in China offering entrepreneurial opportunities to businesspeople (Huaxia, 2021). The popularity of Hainan as a tourist destination led tourism to become the main industry in Hainan. Hainan has shown an increasing and above-average trend in long-term household settlements and newly registered enterprises since 2018 and the tourism industry represents the cornerstone of Hainan's top three pillar industries (Hainan Provincial Bureau of Statistics, 2021). As a result, many families from mainland China have migrated to Hainan and started their business in tourism.

Most tourism family entrepreneurship research has focused on the performance of family companies instead of exploring from the perspective of each family member during the entrepreneurial process (Getz and Carlsen, 2005; Canosa and Schänzel, 2021). Furthermore, tourism entrepreneurship studies in China seem to have neglected Hainan Island as one of the most popular migration destinations for families. The phenomenon of lifestyle entrepreneurial migration is not new and has been extensively researched by tourism researchers (Greenwood et al., 1990; Carson and Carson, 2018; Zhang et al., 2020). However, lifestyle entrepreneurial migration has been limited to individual entrepreneurs' behaviors linked to company performance without considering the experiences of their families who migrate with them, especially children are absent within the lifestyle tourism entrepreneurial families. Understanding the family lifestyle migration experiences, including children's voices, within this context is a valuable area for exploration for tourism research.

Chinese families provide an ample sample for analysis (Chu and Yu, 2010), especially considering China's population size and history. China has diverse family structures and traditional cultures, providing abundant resources for family research. According to Chu et al. (2011), Chinese families tend to have multi-generational living arrangements. The essence of multigenerational living in China lies in its fundamental purpose: to provide a convenient environment that fosters collaborative care for children within the familial setting, and there is empirical evidence that a third of Chinese live in multi-generational families (Xu et al., 2014). Historically, families play a crucial role in Chinese society; strong family ties and roots are considered the most critical responsibilities of a family (Raymo et al., 2015). However, Chinese families are impacted by globalization and are transitioning under the rapid modernization of social changes (Xu et al., 2014; Whyte, 2020). As the attention of tourism scholars has shifted toward entrepreneurial families, Chinese families should also be considered to contribute to tourism entrepreneurship scholarship.

The positioning of children has been ambiguous in emerging tourism family entrepreneurship. By taking a child-inclusive approach, this study explores the lifestyle tourism family entrepreneurial migration phenomenon in China to contribute to existing tourism family entrepreneurship studies and family studies. Aiming to gain insights directly from children rather than relying solely on their parents' perspectives (Khoo-Lattimore et al., 2015, 2018; Bakas, 2018), this study employs an innovative and creative method - LEGO® Serious Play® (LSP) at Old Dad Teahouses (or Lao Ba Cha 老爸茶 in Chinese) to provide children with a channel to reflect on their lived experiences as part of a lifestyle migrant tourism entrepreneurial family. This study aims to position Chinese children in the tourism entrepreneurial family discourse and facilitate their active engagement in the research process.



2 Study site: Hainan Island

In recent years, China has been extensively promoting Hainan Island through its tourism development and the establishment of a free trade port as part of its economic growth strategies. A series of favorable tourism policies were initiated on Hainan Island by the Chinese central government, including tax rebate policies on Hainan Island (Zhang and Yan, 2012), electric vehicle promotion policies (Xu et al., 2020), international tourism island policies (Yamori et al., 2017), and free trade zone policies (Matthew et al., 2019). Ma and Xu (2016) state that these tourist destinations have location advantages, comfortable natural environments, and favorable tourism policies that can attract entrepreneurs. Many mainland Chinese citizens, especially entrepreneurs, are attracted to migrating with their families and establishing tourism businesses on Hainan Island. Entrepreneurs and their families have become essential for the development of tourism on Hainan Island.

A study on the Canary Islands, Spain, documented that migrants bring new social dynamics to the destination area, thereby influencing tourism development and economic performance (García-Almeida and Hormiga, 2017). However, the role of children is overlooked within entrepreneurial families. Koščak et al. (2018) highlighted that the living community has influenced children's lives, where tourism is the primary industry. Therefore, Hainan Island was chosen as the study site where mainland migrants relocated from different parts of China. The eight participating Lifestyle Migrant Tourism Entrepreneurship (LMTE) families, including children in Hainan, provide a perfect focus for this study of Chinese tourism entrepreneurial families.



3 Literature review


3.1 Children in tourism entrepreneurial families

Childism has been emerging as an ontological and epistemological lens to explore the world through the eyes of the child while also challenging the adultism ingrained in our way of doing research (Séraphin and Chaney, 2023) for over a decade. According to Wall (2022), childism is different from childhood study; it is an approach similar to feminism, post-genderism, and environmentalism, which is a critical movement that calls for more attention to children's experiences of their interpretation of realities and lives (Canosa and Schänzel, 2021). Childism is now finding its place in various fields of study (Wall, 2022), including tourism. This study adopts the concept of childism used by Wall (2022), which argues that childism is an approach that tries to change the marginalized situation of vulnerable children across different disciplines.

According to von Braun (2017), children form the heart of a family, the center of their community and society as active agents. Children caught the attention of tourism academics, maintaining that children play an important role in tourism (Séraphin and Chaney, 2023). For example, researchers discovered the significant role of children involved in the travel decision-making process (Schänzel and Jenkins, 2017; Yang et al., 2020). As a result of growing attention to childism and the position of children within a family, family tourism research has started including children's voices. Previously, many scholars treated children as objects, with empirical data capturing indirect perceptions of children instead of their direct voices (Feng and Li, 2016). As such, during family interviews, children's voices were collected indirectly, and their parents or guardians communicated their perceptions (Canosa and Graham, 2016).

Bakas (2018) concluded that children are significant social agents who play an essential role in the tourism industry as crucial members of their families. Although children's voices were not obtained directly from them, Bakas (2018) found that children became “replacement entrepreneurs” who contributed to the survival of their family tourism business. Children are thus not only the direct consumers as tourists but also those who influence consumers and future consumption.

Family life is constructed by every family member, including adults and children, and not a single person can represent the whole family, making the roles played by each family member within tourism entrepreneurship significant (Wilson, 2007). Nonetheless, the perspective of children in tourism family entrepreneurship scholarship has been under-studied. Lifestyle migration and tourism entrepreneurial processes impact children in their own way. Thus, children's experiences with these processes should be conceptualized by children themselves (Carr, 2011).

Regardless of whether it is about family tourism or family tourism entrepreneurship, tourism scholarship calls for the participation of children in research for the long-term benefit of everyone (Séraphin and Chaney, 2023). Based on Canosa and Schänzel (2021) review, only nine studies explored children's role in tourism entrepreneurial families in the tourism industry, with only one study from Asia. These studies focused on economic-related issues, such as child labor or children working as unpaid workers within the family (Zhao, 2009; Bakas, 2018), rather than the lived experiences of children. Yet, children are co-creating the tourism entrepreneurial experience with their family members. Within LMTE families, grandparents, parents, and children contribute to their family life and the children's voices need to be included.



3.2 Methodology for including children's voices

Tourism research, including resident children's voices, is still emerging. For example, Koščak et al. (2018) asked host children about their perception of tourism in central European tourist destinations, while their recent research in 2023 included children's voices discussing the impact of tourism in six European tourist destinations. This study was conceptualized to understand the quality of life of children, for example, their interpretation of their lived experiences as members of entrepreneurial families, which is absent from the previous literature (Yang et al., 2020). Recent studies only included children from Western countries (e.g., Koščak et al., 2018, 2023), while Chinese children in tourist destinations have been neglected. Therefore, there is a need for Chinese children's voices regarding LMTE families to be included in tourist destinations such as Hainan.

The lack of tourism research on children can be explained by an insufficient understanding of their unique needs and experiences and the common focus on the adult market. Children in tourism research are often overlooked for four reasons (Séraphin and Chaney, 2023). The first reason is related to ethical issues, children's research involves ethical and legal considerations that require special attention, potentially adding to the complexity of conducting such studies (Khoo-Lattimore et al., 2018) such as child labor (Khoo-Lattimore, 2015). Few empirical studies cover this sensitive topic because the researcher needs to consider possible distress issues of children and other potential risks. Thus, the ethical approval process can be challenging on account of social norms of child protection and child safety (Carr, 2006). The second reason is related to the vulnerability of children. Khoo-Lattimore (2015) argued that children do “function” and can effectively communicate but it is up to us researchers to facilitate the process in the best possible way (Monterrubio et al., 2016). The third reason, involving children in research requires suitable and professional data collection methods (Khoo-Lattimore et al., 2018; Yang et al., 2020; Séraphin and Chaney, 2023). Furthermore, the tourism framework is insufficiently developed to conceptualize children's behaviors and experiences, as it lacks theoretical insights (Poria and Timothy, 2014). Consequently, tourism research has marginalized children (Feng and Li, 2016). To address these issues, our study adopted innovative and creative research methods that have not been widely adopted in tourism research, allowing the inclusion of children's voices.

Traditionally, children are recognized as a vulnerable group and require comprehensive ethics review processes when involving children as participants. However, the concept of vulnerability is ambiguous (Buchanan, 2023). The central idea of vulnerability in human subject research is to protect participants instead of excluding them (Gordon, 2020). “Vulnerable groups receive less attention from researchers, and there is no reason, however, why they should be excluded from any research” (van den Hoonaard, 2018, p. 4). Social researchers are encouraged to include children's voices to reveal their lived experiences rather than considering them too vulnerable to be interviewed.

Greig et al. (2007) argued that qualitative research is suitable for conducting research with children, and the qualitative approach has proven its substantial contribution to tourism studies (Wilson and Hollinshead, 2015). Carr (2011) supported the use of qualitative methods to conduct research with children and suggested starting with small-scale research. Increasingly, researchers claim that children should be actively involved rather than passive observers (Monterrubio et al., 2016; Canosa and Graham, 2022). This study aligns with these researchers and adopts a qualitative approach to include the voices of children from tourism-entrepreneur families. Thus, qualitative research methodologies should allow children to be heard to understand their thoughts, perspectives, and experiences.

Qualitative methods were previously applied for different tourism research involving children, such as focus groups, ethnography, and visual methods (Yang et al., 2020). Visual methods are the most frequently used qualitative method, which may involve drawing (Aït-Yahia and Ghidouche, 2020), participatory film (Canosa et al., 2017; Seraphin and Green, 2019), and photographs (Schänzel and Smith, 2011), which recognize the competence of children and involve children in the research process as co-creators. This allows researchers to access the data that are difficult to express through text and better understand children's life experiences in tourism studies (Rakić and Chambers, 2010; Canosa et al., 2017). This study adopted an innovative research strategy to include children's participation, to make them speak freely in their family members' presence and have an enjoyable co-creative experience. This study obtained children's voices directly from children employing the innovative methodological research of LSP workshops at Old Dad Teahouses.



3.3 Methodological considerations

This research is grounded in constructivism epistemology, considering that the underlying reality of tourism entrepreneurial families is complex and that undercover meanings of their lived experiences are constructed by subjective knowledge (Wengel et al., 2016). Constructivism methodology encourages researchers to employ different methods, engaging different participants, and considering different cultural backgrounds, aiming to enhance the richness and accuracy of the research. This aligns with the critical turn in tourism questioning the traditional positivist approaches in tourism studies (Ateljevic et al., 2005; Wilson et al., 2020). Jennings (2010) pointed out that the researcher's epistemology impacts their choice of research method and subsequently influences how participants reflect their subjective experiences. According to Creswell (2013), a constructivist researcher and their participants co-construct the realities. Thus, the relationship between the researcher and the participants becomes essential, and the perspectives of the participants important.

This study involved all family members taking a whole-family approach (Schänzel, 2010), including all adults and children. Families have different characteristics across countries due to different histories, cultures, and economic stances (Wu and Wall, 2016). All participants in this research were from China, and this research design took considerable time to underscore these study backgrounds. Wu and Wall (2016) argued that researchers who study Chinese families in tourism research should understand the character of Chinese families, such as the child being the center of a family (due to China's one-child policy), who are taken care of by parents and grandparents, the multigenerational structure of the family, and cultural traditions. Life experiences are linked to many aspects where the place of residence provides an essential family component (Butler and Sinclair, 2020). Hence, the choice of any qualitative tool needs to be tailored to participants, especially children.

First, we reviewed the qualitative and visual methods that have been adopted in involving children. Within a tourism study of participants' experiences, some qualitative methods may not be suitable for Chinese children. For instance, talk-based approaches, such as focus groups, have been criticized by Bosco and Herman (2010) in that opinions and biases within the group, such as the facilitator, may affect other participants (Nyumba et al., 2018). For example, in some East Asian regions, such as China, families may be wary of external researchers. Interviews with the entire family might be challenging since young Chinese tend to respect the opinions of older people. Grown-ups tend to fulfill society's expectations and may not speak the truth under this pressure. The Chinese can be conservative, typically keeping their family issues to themselves, and can be shy to talk (Scroope and Evason, 2023). Thus, the talk-based approach may not be suitable for Chinese families. Also, previous scholars stated that Eurocentric ontologies, epistemologies, and methodologies may be unsuitable within Asian contexts, as Asia's economic and social culture differs from Western culture (Raymo et al., 2015; Mura and Khoo-Lattimore, 2018). The written-based approach may encounter difficulties if participants have disabilities in writing or drawing their experiences (Wengel et al., 2021). Additionally, the use of drawing is influenced by individual skills and cultural factors (Restoy et al., 2022). Not everyone is proficient in drawing, and not every cultural background considers drawing a primary means of expression (Martikainen and Hakoköngäs, 2023). In tourism and hospitality research, the task-based research method, in which participants are given specific tasks or activities, is often implemented when children participate in research (Demirdelen et al., 2019). Consequently, the creative visual research method of LSP was chosen as an appropriate data collection method to include children's voices. Furthermore, the Old Dad Teahouse was chosen as the study setting, which is specifically tailored for researching families, including children, and suitable for Chinese culture.

LSP was created in the early 2000s to serve as a planning tool for solving business problems and later was used in education, psychology, tourism, and hospitality (Wengel et al., 2016). The LSP method is an innovative methodological approach developed from psychology and behavioral science (Quinn et al., 2021). It allows researchers multiple interpretations rather than a traditional positivist approach, which separates the researcher from their research participants (Ateljevic et al., 2005). It draws from Piaget's theory of constructivism (Piaget, 1969) and was further developed by Papert and Harel (1991), who extended it to constructionism. Constructivism illustrates that children acquire knowledge based on their understanding and experience of the world instead of believing what grown-ups tell them. This means that their knowledge is constructed through their own experiences rather than imposed by adults. Children are active learners who are theory creators (Kristiansen and Rasmussen, 2014). Papert further incorporated the constructionism theory, emphasizing that knowledge is generated more efficiently and comprehensively when the learner is actively involved in learning with an external product (Papert and Harel, 1991). Hence, LSP incorporates theories that propose learners, including both children and adults, can express their internal emotions, feelings, experiences, and thoughts using tangible objects like LEGO bricks. This utilization of tangible objects allows for a deeper refinement of ideas and contributes to the construction of their subjective realities (Quinn et al., 2021).

Wengel et al. (2021) described LSP as a workshop technique guided by constructivist epistemology, allowing participants to express their understandings creatively and metaphorically through hands-on construction and play. LSP is a visual method that provides richer and deeper insights regarding complex phenomena (Rakić and Chambers, 2010). The LSP visual research method is engaging and suitable for study with children (Pink, 2011). Everyone can contribute to real-world problems and exchange opinions through tangible LEGO bricks. Children can express their experiences with tangible LEGO bricks by adopting this creative method. Furthermore, playing LEGO® “seriously” ensures that the researcher does not drive the thoughts of the participants and that the children can have the freedom to express their opinions in a playful, metaphorical, and meaningful way.

LEGO® entered the Chinese market in the early 1990s. The first impression of LEGO® for Chinese people was “expensive” since China's economy was developing then and LEGO® as a brick toy was sold for a high price. To position itself in China's market, LEGO® made efforts to establish LEGO® Education Activity Centers nationwide, conveying the educational philosophy of learning through doing, learning through playing to Chinese consumers, and creating an image of LEGO® as educational and beneficial for learning. At that time, China implemented the One-Child policy, and families paid extensive attention to children's education. Hence, LEGO® became a highly popular educational toy that parents eagerly supported (Bloomberg, 2020). LEGO® also produced minifigure themes based on actual locations, including China (Maciorowski and Maciorowski, 2016), and these minifigures better align with Chinese culture. In research, LSP has become a powerful tool to break the ice, especially considering the Asian cultural trait of modesty, where people may hesitate to speak up, particularly at gatherings involving the entire family. In such situations, children's voices are often overlooked and overshadowed by their parents' opinions. Previous studies applied LEGO® to Chinese children with autism spectrum disorder and found that through these play activities, children's social communication and interaction skills improved, and playing with LEGO® resulted in positive effects on these children (Hu et al., 2018; Lee et al., 2023). Consequently, LSP was deemed as an appropriate data collection method to include children's voices in this research. Therefore, the creative, co-constructive, artifact-based method of LSP workshop was used in this study (Wengel, 2020).

Researchers gave additional thought to the social and cultural context in China (Loveridge et al., 2023). The researchers considered the interview setting, emphasizing the importance of creating a comfortable environment that encourages families to speak openly without feeling any undue pressure. Most importantly, to protect children's rights and dignity, a familiar place and safe environment could minimize the potential distress of children.

The LSP method was adopted and modified in this study by holding workshops at Old Dad Teahouses with Chinese children and their families.

Feng and Zhan (2006) described the Teahouse culture in Hainan as a tea-drinking culture where people gather in the public sphere, not only as a leisure activity but also as a social space. They concluded that this teahouse culture signified local rather than indigenous Hainan culture since the native Li people adopted it from immigrant mainlanders in 1988 (Feng and Zhan, 2006; Wang, 2007). However, as time passed, locals turned this immigrant activity into their own culture as Old Dad Tea. Old Dad Tea represents the rich cultural heritage of Hainan Island, reflecting the region's values of filial piety, kinship, and the spirit of togetherness. It offers unique traditional beverages that have a special place in Hainanese culture. Chen (2012) gave a more explicit description of Hainan's unique Teahouse culture as “Old Dad Tea” (老爸茶 Lao Ba Cha in Mandarin). Hainan men's historically more privileged attitude toward life has created the “Old Dad Tea” phenomenon. This activity occurs in open teahouses on the island that provide customers with tea, coffee, and dim sum in the afternoon at low prices, comparable to a pub in Western countries but with lower prices and suitable for all family members. Cummings (2022) conceptualized this activity as an “old dad” teahouse (laoba cha). Locals and visitors often enjoy Old Dad Tea as a symbol of hospitality and warmth. This study continued Chen (2012)'s description of this phenomenon as Old Dad Tea and the location adheres to Cummings (2022)'s terminology of Old Dad Teahouse.

Today, LSP has become a facilitated workshop which is a group work tool that has been applied in different situations. For example, using LSP to improve autistic children's social interaction skills (Hu et al., 2018), facilitate individual coaching (Quinn et al., 2021), make better business decisions (Kristiansen and Rasmussen, 2014), and in teaching and learning (James, 2013; Kurkovsky, 2015). To gain insight into Chinese children in tourism entrepreneurship families, the creative and innovative method of LSP was chosen for this study. The LSP workshops were held at Old Dad Teahouses as a suitable way for children to immerse themselves in local customs and break the ice. The whole family, including the children, came together to enjoy their favorite dim-sums and dishes alongside the delightful taste of Old Dad Tea. This family activity experience fostered a sense of togetherness and allowed children to participate and discover their role in the entrepreneurial family without pressure.




4 Study design

As constructivism forms the basis of this research's methodological framework, a purposive sampling model was employed in this research. Eight participants and their families were selected based on their experiences and originally living in provinces other than Hainan. To add confidence to this research, the sample included a comprehensive range of participants representing families with different structures (three generations within a family live together, single parent family, etc.), different original living places, different duration of living length in Hainan Island, and different ages. All the participants recruited were Chinese, which helped to evolve the body of research knowledge on Asian tourism entrepreneurship families (Mura and Sharif, 2015).

This research adopted the innovative method LSP, as the first to employ this method with Chinese children in tourism. The main researcher facilitated the workshop at local Old Dad Teahouses to provide a relaxed atmosphere for a family, including children, to talk freely about their experiences. The workshop was held during the afternoon teatime based on the steps developed by Wengel (2020): posing the question, construction, sharing, and reflection. Each workshop implemented two building techniques: building individual models and stories and building shared models and stories (Wengel, 2020). Each family interview took 90 to 120 min. Children were given opportunities to “opt out” during the workshop, with participants taking turns to introduce their models, and if the child finished building their models, they could share first and leave the table.

This qualitative research explored lifestyle migrant tourism entrepreneurial family members' behaviors and experiences on Hainan Island. The nature of qualitative research requires a small sample (Wilson-Youlden and Bosworth, 2019; Hack-Polay et al., 2020). Hence, the research sample for this study included eight lifestyle migrant tourism entrepreneurial families who owned tourism businesses on Hainan Island and migrated from mainland China after 2013. All participants chosen for this study are families that migrated to Hainan with their close family members, including children, and operated tourism-related businesses, such as agritourism, surf shops, hotels, and restaurants. Ethics approval was attained through the university ethics committee and ethical procedures were followed. Two types of consent forms were created—one tailored for children and another for adults. Interview participant recruitment posters were sent via a local Chamber of Commerce's secretary with prior permission. Interested potential participants contacted the researcher via email. The recruitment of LMTE families was done on a first-come basis. First, two pilot interviews were conducted because pilot interviews can help the researcher refine interview questions and protocols (Abbasian, 2021). These two interviews were then followed by interviews with the other six families. This resulted in 37 participants, including 15 children aged 6 to 17 (see Table 1).


TABLE 1 Participants information details.

[image: Table 1]


4.1 Interviews conducted at old dad teahouses

Face-to-face family interviews were conducted with the lifestyle migrant tourism entrepreneurial families at Old Dad Teahouses. As the interviews in this study focused on storytelling, the researcher wanted to establish a welcoming environment that encouraged sharing among family participants. Choosing this localist perspective for the interview location provided me with additional insights and a better understanding by considering the cultural background and linguistic complexities of the interviewees (Qu and Dumay, 2011). The Old Dad Teahouses provided a place where the participants felt familiar and were more willing to share their stories with me. LSP workshops were held here for data collection, in which all family members, including children, participated together. For each family, a VIP room was booked before the group interview with a large round table that could comfortably seat ten people, and afternoon tea was served as a token of appreciation for their participation in the research, helping ease families into a more relaxed interview at Old Dad Teahouses along with the LSP data collection environment. Considering that children may get hungry during the interview, providing children with dim sum food before the workshop helped the children feel more at ease and participate (see Figure 1).


[image: Figure 1]
FIGURE 1
 Interview location at Old Dad Teahouse.




4.2 LEGO® Serious Play® workshop

Interview guides were prepared before the interview and all participants received a hard copy to refer to during the workshop sessions. Before each session started, the research aim and procedure of the workshop were introduced to the participants. Then the participants were asked to build a transportation tool based individually on their exploration kit in 60 s to warm up. After a warm-up exercise, participants were asked to remove pieces and then to change their transportation tool, to highlight positive or negative experiences of living in Hainan in 2 min. After that, they were asked to build their individual model to describe their positive or negative family lifestyle migration experience on Hainan Island with custom LEGO bricks in 5 min. Lastly, they were asked to use previous individual models from stage three to build the final model in 5 min. During this step, they were asked to think about each individual model's relationship with other models and orient each model in relation to other models in a way that reflects their family's lifestyle after their family moved to Hainan Island. After each construction phase, each participant had their own time to introduce their own model and share stories one by one in equal time. During their reflection, further questions were asked, such as “What was the process of deciding to move to Hainan? What was the most impressive thing/story you could think of after migrating to Hainan?” Meanwhile, the facilitator ensured that at each stage, every participant, especially children was given the opportunity to share their stories. Each workshop took on average 90 to 120 min.




5 Findings

In the LSP family workshops, lifestyle migration and tourism entrepreneurial experiences were asked for all family members, including children. The focus here is on the themes derived from children through LSP family workshops. Five key themes emerged: desire for settlement, aspirational lifestyle, shared migratory experience, family togetherness, and potential future entrepreneurs (see Table 2).


TABLE 2 Thematic framework derived from children's voices.

[image: Table 2]


5.1 Desire for settlement

The participating children were from mainland China, where urbanization is typical. Mainland cities where they originally lived are more characterized by skyscrapers than by green plants. The children reflected their desire for settlement in Hainan in their models. Countless blue bricks were used as an implication of the sea around Hainan Island, yellow bricks for the beach, and green bricks to represent the green environment of Hainan (see Figures 2, 4).


[image: Figure 2]
FIGURE 2
 Desire for settlement models.


The Haitian family boy's model is shown in Figure 2. He said, “I have spent most of my (leisure) at the sea. I love sand and sunshine. I can spend all day on the beach downstairs from our home.” Another boy from the Riyue family also enjoyed the beach and the sand and made a similar comment:

I visit the beach after school every day with my classmates from class who are also my neighbors. Playing with the sand is my favorite activity…after living here, I seem to have a “social butterfly” special ability…. (Family Riyue, boy).

The Hainan education system is different from mainland China. Students do not have the same pressure and instead have more free time. The personalities of the children changed after migrating to Hainan and became more open and outgoing.

The sense of “community” in Hainan is strong. Unlike other big and busy cities in China, Hainan still preserves the “community” life. The children live within the same community and go to the same school. Children who live in the same community generally play safely together without their guardians. Other children who live in larger cities in mainland China usually have less opportunity to bond since their lifestyle pace is faster and children have many after-class courses. The boy from the Riyue family continues,

My best friend in Beijing usually chats with me every weekend in his parent's car, he is so busy, he sleeps and eats in the car because he has many different courses to take and there is no time for him to sleep and eat, I don't like that kind of life. I have only one golf course here already keeps me very busy (Family Riyue, boy).

All these positive experiences make Hainan a desirable place for settlement from the children's perspectives.



5.2 Aspirational lifestyle

The participating children used many animal minifigures. They argued that the variety of Hainan animals made them happy (see Figure 3).

You know, the zoos here are fantastic, animals walk side by side with you, you can touch them. See, our house is this white and blue building, which is very close to a zoo. It only takes 10 min from my home to the zoo (Family Qizi, girl).


[image: Figure 3]
FIGURE 3
 Zoo model.


Another girl from the Qingshui family said, “The zoos here in Hainan are much bigger than my hometown's, many kinds of animals, even many kinds of birds. I love zoos, I hope I can live in a place close to the zoo.” The zoo is one of their favorite places.

Also, the girl from the Yalong family built a zoo with Hainan's flagship species, Hainan Gibbon. She believed “it is very special and that only living in Hainan I can have a chance to frequently see the Gibbon which I never saw it before elsewhere; thus, I like Hainan more than my hometown” (see Figure 4 below).


[image: Figure 4]
FIGURE 4
 Zoo with Hainan Gibbon.


In addition to zoos, the children mentioned that the flowers here in Hainan could be seen all year long (see Figure 5).

I love flowers, this is my home's flower garden which is at the entrance of my house. This is me sitting there taking care of my flowers. In the future, my home will look like this exactly which have all different kinds of flowers around me, I will stay in Hainan thus my flowers can always bloom (Family Qingshui, girl).


[image: Figure 5]
FIGURE 5
 Flower model.


The verdant environment of Hainan, including its zoos, beaches, and sea is highly preferred by young children who aspire to grow up in such an environment. Hainan offered more opportunities to have profound experiences with nature for children.



5.3 Shared migratory experience

The Qingshui family built a shared model of Old Dad Tea (Lao Ba Cha) Street, which reflected their shared migratory experiences after migrating here (see Figure 6). Their model is close to a real Old Dad Teahouse where the kitchen is always open and transparent to all customers, and people can order directly from the chef.


[image: Figure 6]
FIGURE 6
 Shared model from Qingshui family: shared migratory experience.


All members of the Qingshui family enjoy their lives in Hainan and believe it is better than their mainland city. One of the children, a girl, used many flowers in various colors, expressing her happiness that she can always see flowers at any time of the year and enjoy outdoor activities. The boy also enjoys life here by building a model of a BBQ place with customers highlighting Hainan's variety of nightlife. He perceives life here as more colorful and never dull.



5.4 Family togetherness

The traditional Chinese traditional culture can also be seen through the children's models (see Figure 7), representing their togetherness as a family. Family is considered the most important thing; they believe that the family should always stay together. The girl from the Sanya family recalls her memory of the Lunar Chinese New Year.

One year during the Chinese Lunar New Year, my dad got sick and had to be in a hospital. On New Year's Eve, we couldn't celebrate together as a family. It left a deep impression on me as my mom took care of him in the hospital and they couldn't come home. My younger brother and I stayed with our grandmother that night, and the feeling of the empty home without them was quite profound (Family Sanya, girl).


[image: Figure 7]
FIGURE 7
 Family togetherness.


She put a 阖家团员 (gathering of the whole family) brick like an umbrella in her model to show her feelings for her family and that she wishes they could always be together. It refers to gathering family members to spend time together, especially during significant holidays or occasions, symbolizing a harmonious and happy family relationship. She used this brick to express her good wishes for family togetherness and a joyful life.



5.5 Potential future entrepreneur

The children of the Qingshui family put two bodyguards in front of their store to protect their fortune. They believe good fortune is important for daily life and should be protected safely. The son of the Riyue family mentioned that he desperately wants money to buy things he likes and that he wants to become an entrepreneur like his father. The best thing about his school here is that he can discuss his business ideas with his classmates. Other children support these sentiments. One boy created a vault model and placed several yellow bricks representing fortune. He believes that his family can make a good fortune here (see Figure 7). The seven-year-old girl from the Bo'ao family used the brick 招财进宝 (attract wealth and treasures) and put it in front of her model's door (see Figure 8). The 招财进宝 brick was used in four models. It is an idiom used in China frequently, especially during Lunar New Year and celebratory events, which means attracting wealth and bringing in treasures. It expresses the hope of attracting good fortune by welcoming wealth home. Children from Chinese tourism entrepreneurial families showed their strong recognition of fortune and wished to become rich people in the future.


[image: Figure 8]
FIGURE 8
 Potential future entrepreneur.


These family LSP workshops helped the researcher to understand how children see, experience, and co-construct their lived experiences on Hainan Island. Furthermore, LSP allowed the researcher to better understand the lifestyle experiences of children and other family members after they migrated to Hainan Island, their aspirational lifestyle, and how they feel about living there.




6 Discussion

This study applied LSP as a research tool. In revisiting childism within the context of this research, it is essential to underscore how the methodological choices align with and contribute to the aims of this ontological lens. Throughout this research, the LSP method has been implemented to actively engage children in the research process, a decision rooted in the constructivist perspective that positions children as active contributors to knowledge construction. This intentional choice serves to challenge traditional power dynamics by recognizing and valuing children's agencies. By providing a platform for children to shape the research narrative through creative expression, we actively work against discriminatory tendencies, fostering an environment where children are empowered to share their unique perspectives. Thus, our methodology not only aligns with the ontological lens but serves as a practical manifestation of our commitment to implement childism in the research context.

LSP yields two notable advantages in including children from Chinese tourism entrepreneurial families in the research. First, the application of LSR enables the incorporation of children's perspectives into studies of family entrepreneurship in the tourism sector. This approach is particularly effective at the Old Dad Teahouse, where the whole family can participate simultaneously, mitigating ethical concerns associated with research involving children. The Old Dad Teahouses, with their relaxed atmosphere and engaging experiences, facilitate a conducive environment for family interactions, aligning with the concept of “fun” as defined by Podilchak (1991) by deriving pleasure from constructive activities and fostering social interaction.

Secondly, children's life experiences can be better understood by researchers through the playful LEGO building process. Using metaphors with LEGO bricks model building reflects deeper meanings with no right or wrong answer. Children often looked at their parents at the beginning of each workshop; this action may repeat several times, awaiting their parents' permission. During the subsequent process of building the LEGO models, the children gradually got empowered and, eventually, stopped looking at their parents and freely expressed their feelings and shared their stories. This illustrates that methods such as LSP can enable children to express their voices and participate actively in research co-creation.

The findings underscore the early development of a wealth-conscious mindset among children of Chinese tourism entrepreneurial families. These children gained a profound understanding of business from an early age (Zagkotsi, 2014). Although being immersed in a business-orientated environment can be enriching, it is crucial to ensure that children have the autonomy to explore their passions beyond the confines of their family businesses.

The prominent finding of desire for settlement revolves around the profound sense of belonging that children on the island attribute to their natural surroundings. The rich tapestry of narratives underscores the deep connection these children feel with the local environment. Most Lego creations manifested a profound sense of belonging and connection that children feel toward the natural surroundings in their new community. This discovery corresponds with research on children raised in host communities, indicating that the way children and young individuals perceive nature and demonstrate environmental awareness is shaped by socio-cultural contexts (Canosa et al., 2020). This sense of belonging extends beyond mere physical presence; it encapsulates a holistic relationship that intertwines with their identity formation and daily experiences. The children's stories reveal how the island's natural elements become integral components of their personal narratives, shaping their perceptions, values, and even aspirations. This noteworthy theme sheds light on the multifaceted ways in which the island's environment contributes to the wellbeing and identity construction of its young residents. It invites a deeper exploration into the nuanced interplay between ecological factors and the socio-emotional development of children, signaling the need for a more comprehensive understanding of the pivotal role that the natural environment plays in shaping their lives.

These children exhibited a strong familial attachment, supported by both parents and grandparents in China's child-centered family structure (Wu and Wall, 2016). However, this intense family focus requires a delicate balance to ensure holistic growth. Excessive attention can impose undue expectations and pressures on children, potentially constraining their development of independence and decision-making skills. Consequently, while being central to the family and being offered with consideration, a careful equilibrium for children's optimal development is needed. The study further uncovered the impact of cultural transition on young migrants. Relocation from mainland China to Hainan introduces lifestyle, traditional, and normative changes. Cultural adaptation, an overlooked aspect in previous studies, emerges as an essential experience. Similarly, education plays a pivotal role, with participants navigating the distinct Hainan education system characterized by reduced homework and more leisure time.

The findings illustrate that a sense of community provides children with an additional support system; community members who can offer emotional support during times of adjustment and stress. This support can help children feel less isolated and more connected to their new environment and their peers in Hainan. During LSR, the children expressed a sense of cultural adaptation as they navigated differences in language, customs, and local practices. This adaptation experience of children from tourism entrepreneurial families has been regrettably inadequate in previous studies. For example, Wilson (2007) explored the lifestyle motivations of adults, only paying minor focus on children as family helpers. To better understand the development of tourism family entrepreneurship beyond economic issues, children should be engaged in research and their experiences considered.

Ethical considerations within this research extended to the physical research environment, fostering a space where children felt at ease expressing themselves creatively and sharing their perspectives openly. These “in situ” ethical decisions aimed not only to comply with procedural requirements but, more significantly, to create an atmosphere that respected and upheld the autonomy, wellbeing, and dignity of the participating children. This reflective enhancement strengthens the ethical foundation of our research with children, aligning with contemporary standards and acknowledging the paramount importance of ethical considerations in studies involving this demographic.

In general, these findings illuminate the intricate dynamics that children raised in tourism entrepreneurial families face. Their narratives provide profound insight into multifaceted experiences within such unique contexts. This study underscores the need for a comprehensive approach to supporting and nurturing children in these families, acknowledging both benefits and challenges.



7 Conclusion

The implementation of the LSP for engaging Asian children is a significant avenue of inquiry in the field of tourism and child development. It is effective and appropriate for diverse cultural settings. LSR workshops are well suited for Chinese families when involving children as they offer several advantages. First, Asian cultures often emphasize group harmony, respect for authority, and adherence to traditional norms. LEGO bricks encourage creative thinking and imagination. There is no right or wrong answer in the workshops, and children can freely express themselves and create unique models, facilitating better communication with the researcher. Using LEGO bricks for visual expression, children can share their thoughts and emotions, promoting effective communication within the family and with the researcher. Moreover, as Asian societies evolve, LEGO finds acceptance due to its compatibility with modern education. Third, the shared model activity allows all family members to collaborate, providing a good opportunity for all family members to exchange their thoughts. Surprisingly, unlike anticipated challenges with LSP by the grandparents, in our workshops the senior participants engaged and enjoyed building LEGO because it allowed them to spend meaningful time and helped them understand the issues faced by their grandchildren during the family relocation to Hainan.

Lastly, having the LSP workshops held at Old Dad Teahouses can create cherished family memories. Engaging in the creation and sharing of LEGO models then becomes a meaningful and memorable experience. This pleasant environment provides a stress relief activity for participants, meaning less tension during the workshop and more freedom to talk about their experiences.

The application of LSP to involve Asian children holds promise to advance future tourism studies on children and understand child development. This research has the potential to shed light on how innovative qualitative tools can be tailored to specific cultural contexts while promoting collaborative learning, creative thinking, and communication skills among children in Asia.

Studying children from tourism entrepreneurial families has revealed a mix of opportunities and challenges that shape how they grow up and what they might do in the future. By hearing these young people's stories, we learn important lessons about the many different aspects of growing up in a family that is focused on running tourism-related businesses and the opportunities and challenges that shape their cultivation and prospects. The narratives and life experiences shared by these children highlight the unique blend of advantages and complexities associated with their familial backgrounds. Their direct engagement can cultivate an entrepreneurial spirit and innovation, setting the stage for future entrepreneurial endeavors. Yet, alongside these opportunities lie distinct challenges, such as balancing family obligations with personal aspirations and navigating the expectations that carry forward a family legacy.

While these young people benefit from being exposed to various cultures and business skills, they also need personalized advice and mentorship to navigate the intricate expectations placed on them within their families and the broader community. Maintaining a balance between their obligations and their development is a recurring idea highlighting the necessity for comprehensive support systems. Looking ahead, the government should recognize the diverse needs of these entrepreneurial tourism migrant children and their families by providing comprehensive support to facilitate a smooth transition and ensure beneficial outcomes. Longitudinal studies could further illuminate the long-term effects of migration and entrepreneurial experiences on these children's development, academic achievements, and overall wellbeing.

In conclusion, the stories emerging from the children in tourism family businesses unveil a rich tapestry of experiences, aspirations, and challenges. This study encourages us to acknowledge the subtle interaction between tradition and modern ways, individual advancement and family responsibilities, and safeguarding culture while promoting new ideas. By recognizing and dealing with the complexities of their experiences, we can enhance the ability of these young individuals to confidently navigate their life course, positively contributing to the ongoing development of their family's heritage and progressing the tourism entrepreneurship discourse. By gaining insight into their challenges and opportunities, informed strategies can be developed to enhance their experiences, promote their wellbeing, and ultimately contribute to the successful integration of these young migrants into Hainan's evolving social fabric.



Data availability statement

The raw data supporting the conclusions of this article will be made available by the authors, without undue reservation.



Ethics statement

The studies involving humans were approved by the Auckland University of Technology Ethics Committee. The studies were conducted in accordance with the local legislation and institutional requirements. Written informed consent for participation in this study was provided by the participants' legal guardians/next of kin.



Author contributions

XJ: Writing – original draft. YW: Writing – review & editing. HS: Conceptualization, Supervision, Writing – review & editing. CL: Writing – review & editing.



Funding

The author(s) declare that no financial support was received for the research, authorship, and/or publication of this article.



Conflict of interest

The authors declare that the research was conducted in the absence of any commercial or financial relationships that could be construed as a potential conflict of interest.

The author(s) declared that they were an editorial board member of Frontiers, at the time of submission. This had no impact on the peer review process and the final decision.



Publisher's note

All claims expressed in this article are solely those of the authors and do not necessarily represent those of their affiliated organizations, or those of the publisher, the editors and the reviewers. Any product that may be evaluated in this article, or claim that may be made by its manufacturer, is not guaranteed or endorsed by the publisher.



References

 Abbasian, S. (2021). Good idea but not here! A pilot study of swedish tourism stakeholders' perceptions of Halal tourism. Sustainability 13, 1–17. doi: 10.3390/su13052646

 Aït-Yahia, K. G., and Ghidouche, F. (2020). 6 Good holidays in children's voices and drawings. Child. Hosp. Tour. Marketing Manag. Exp. 4, 91. doi: 10.1515/9783110648416-006

 Ateljevic, I., Harris, C., Wilson, E., and Collins, F. L. (2005). Getting ‘entangled': reflexivity and the ‘critical turn' in tourism studies. Tour. Recr. Res. 30, 9–21. doi: 10.1080/02508281.2005.11081469

 Bakas, F. E. (2018). The political economy of tourism: children's neglected role. Tour. Anal. 23, 215–225. doi: 10.3727/108354218X15210313504562

 Bloomberg (2020). Lego Bets on China's Children With Hundreds of New Stores. New york, NY: Bloomberg.

 Bosco, F. J., and Herman, T. (2010). Focus Groups as Collaborative Research Performances. The Sage Handbook of Qualitative Geography. London: Sage, 193–208.

 Buchanan, D. (2023). How can a researcher minimise causing harm when conducting interviews with particularly vulnerable children in longitudinal research? Children Soc. 1–16. doi: 10.1111/chso.12704

 Butler, A., and Sinclair, K. A. (2020). Place matters: a critical review of place inquiry and spatial methods in education research. Rev. Res. Educ. 44, 64–96. doi: 10.3102/0091732X20903303

 Canosa, A., and Graham, A. (2016). Ethical tourism research involving children. Annal. Tour. Res. 61, 219–221. doi: 10.1016/j.annals.2016.07.006

 Canosa, A., and Graham, A. (2022). Reimagining children's participation: a child rights informed approach to social justice in tourism. J. Sust. Tourism 2, 1–13. doi: 10.1080/09669582.2022.2073448

 Canosa, A., Graham, A., and Wilson, E. (2020). Growing up in a tourist destination: developing an environmental sensitivity. Environ. Educ. Res. 26, 1027–1042. doi: 10.1080/13504622.2020.1768224

 Canosa, A., Moyle, B. D., and Wray, M. (2016). Can anybody hear me? A critical analysis of young residents' voices in tourism studies. Tourism Anal. 21, 325–337. doi: 10.3727/108354216X14559233985097

 Canosa, A., and Schänzel, H. (2021). The role of children in tourism and hospitality family entrepreneurship. Sustainability 13, 22. doi: 10.3390/su132212801

 Canosa, A., Wilson, E., and Graham, A. (2017). Empowering young people through participatory film: a postmethodological approach. Curr. Issues Tour. 20, 894–907. doi: 10.1080/13683500.2016.1179270

 Carr, N. (2006). A comparison of adolescents' and parents' holiday motivations and desires. Tour. Hosp. Res. 6, 129–142. doi: 10.1057/palgrave.thr.6040051

 Carr, N. (2011). Children's and Families' Holiday Experience. London: Routledge.

 Carson, D. A., and Carson, D. B. (2018). International lifestyle immigrants and their contributions to rural tourism innovation: experiences from Sweden's far north. J. Rural Stu. 64, 230–240. doi: 10.1016/j.jrurstud.2017.08.004

 Chen, M. (2012). Tiger Girls: Women and Enterprise in the People's Republic of China. London: Routledge.

 Chu, C. C., Xie, Y., and Yu, R. R. (2011). Coresidence with elderly parents: a comparative study of southeast China and Taiwan. J. Marriage Family 73, 120–135. doi: 10.1111/j.1741-3737.2010.00793.x

 Chu, C. Y. C., and Yu, R. R. (2010). Understanding Chinese Families: a Comparative Study of Taiwan and Southeast China. Oxford: Oxford University Press.

 Creswell, J. W. (2013). Qualitative Inquiry and Research Design: Choosing Among Five Approaches, 3rd Edn. London: Sage.

 Cummings, J. (2022). “Contexts,” in The Everyday Lives of Gay Men in Hainan: Sociality, Space and Time, ed J. Cummings (Cham: Springer), 47–90.

 Demirdelen, D., Alrawadieh, Z., Zareer, A., and Kizilirmak, I. (2019). Delving into children's travel dreams: a qualitative investigation. Int. J. Culture Tour. Hosp. Res. 13, 359–367. doi: 10.1108/IJCTHR-04-2019-0070

 Feng, C., and Zhan, C. (2006). Openness, Change, and Translocality: New Migrants' Identification With Hainan. Translocal China. London: Routledge, 74–92.

 Feng, X., and Li, M. (2016). Children tourism: a literature review. Tourism Tribune 31, 61–71. doi: 10.3969/j.issn.1002-5006.2016.09.017

 García-Almeida, D., and Hormiga, E. (2017). Immigration and the competitiveness of an island tourism destination: a knowledge-based reputation analysis of lanzarote, Canary Islands. Island Stu. J. 12, 207–222. doi: 10.24043/isj.13

 Getz, D., and Carlsen, J. (2005). Family business in tourism. State of the art. Annal. Tour. Res. 32, 237–258. doi: 10.1016/j.annals.2004.07.006

 Gordon, B. G. (2020). Vulnerability in research: basic ethical concepts and general approach to review. Ochsner J. 20, 34–38. doi: 10.31486/toj.19.0079

 Greenwood, J., Williams, A. M., and Shaw, G. (1990). Policy implementation and tourism in the UK: implications from recent tourism research in Cornwall. Tour. Manage. 11, 53–62. doi: 10.1016/0261-5177(90)90008-W

 Greig, A. D., Taylor, M. J., and MacKay, T. (2007). Doing Research With Children. London: Sage.

 Hack-Polay, D., Igwe, P. A., and Madichie, N. O. (2020). The role of institutional and family embeddedness in the failure of Sub-Saharan African migrant family businesses. Int. J. Entr. Innov. 21, 237–249. doi: 10.1177/1465750320909732

 Hainan Provincial Bureau of Statistics (2021). In February, Hainan Saw the Addition of 6,468 New Enterprises, Representing a Year-on-Year Growth of 255.19%. Xiang Tang: Hainan Provincial Bureau of Statistics.

 Hu, X., Zheng, Q., and Lee, G. T. (2018). Using peer-mediated LEGO® play intervention to improve social interactions for Chinese children with autism in an inclusive setting. J. Autism Dev. Disorders 48, 2444–2457. doi: 10.1007/s10803-018-3502-4

 Huaxia (2021). China Rolls Out 28 Policies Liberalizing Trade in Hainan. Beijing: XINHUANET.

 James, A. R. (2013). Lego serious play: a three-dimensional approach to learning development. J. Learning Dev. Higher Educ. 6, 208. doi: 10.47408/jldhe.v0i6.208

 Jennings, G. (2010). Tourism Research, 2nd Edn. Milton, QLD: John Wiley and Sons.

 Khoo-Lattimore, C. (2015). Kids on board: methodological challenges, concerns and clarifications when including young children's voices in tourism research. Curre. Issues Tour. 18, 1–14. doi: 10.1080/13683500.2015.1049129

 Khoo-Lattimore, C., delChiappa, G., and Yang, M. J. (2018). A family for the holidays: delineating the hospitality needs of European parents with young children. Young Consum. 19, 159–171. doi: 10.1108/YC-08-2017-00730

 Khoo-Lattimore, C., Prayag, G., and Cheah, B. L. (2015). Kids on board: exploring the choice process and vacation needs of asian parents with young children in resort hotels. J. Hosp. Market. Manage. 24, 511–531. doi: 10.1080/19368623.2014.914862

 Koščak, M., Colarič-Jakše, L. M., Fabjan, D., Kukulj, S., ZaloŽnik, S., KneŽević, M., et al. (2018). No one asks the children, right? Tourism 66, 396–410.

 Koščak, M., KneŽević, M., Binder, D., Pelaez-Verdet, A., Işik, C., Mićić, V., et al. (2023). Exploring the neglected voices of children in sustainable tourism development: a comparative study in six European tourist destinations. J. Sust. Tour. 31, 561–580. doi: 10.1080/09669582.2021.1898623

 Kristiansen, P., and Rasmussen, R. (2014). Building a Better Business Using the Lego Serious Play Method. Amsterdam: Wiley.

 Kurkovsky, S. (2015). “Teaching software engineering with LEGO serious play,” in Proceedings of the 2015 ACM Conference on Innovation and Technology in Computer Science Education, ITiCSE 2015, 213–218. doi: 10.1145/2729094.2742604

 Lee, G. T., Jiang, Y., and Hu, X. (2023). Improving social interactions for young children on the autism spectrum through parent-mediated LEGO play activities. Remed. Spec. Educ. 44, 457–468. doi: 10.1177/07419325221147699

 Lin, Q., and Wen, J. J. (2021). Family business, resilience, and ethnic tourism in Yunnan, China. Sustainability 13, 11799. doi: 10.3390/su132111799

 Loveridge, J., Wood, B. E., Davis-Rae, E., and McRae, H. (2023). Ethical challenges in participatory research with children and youth. Q. Res. 16, 14687941221149594. doi: 10.1177/14687941221149594

 Ma, S., and Xu, H. (2016). From consumption to production: understanding the tourism lifestyle entrepreneur in Dali. Tour. Tribune 31, 81–88. doi: 10.3969/j.issn.1002-5006.2016.05.014

 Maciorowski, E., and Maciorowski, J. (2016). The Collectible LEGO Minifigure: Values, Investments, Profits, Fun Facts, Collector Tips. London: Penguin.

 Martikainen, J., and Hakoköngäs, E. (2023). Drawing as a method of researching social representations. Q. Res. 23, 981–999. doi: 10.1177/14687941211065165

 Matthew, H., Wendy, H., Shirley, L., and Geng, X. (2019). The promise of China's free trade zones – the case of Hainan. Asian Educ. Dev. Stu. 9, 297–308. doi: 10.1108/AEDS-11-2018-0173

 Monterrubio, C., Rodríguez-Muñoz, G., and Durán-Barrios, J. M. (2016). Social dimensions of child tourism labour: listening to children's voices in two Mexican rural communities. Int. J. Tourism Policy 6, 147–165. doi: 10.1504/IJTP.2016.077969

 Mura, P., and Khoo-Lattimore, C. (2018). Asian Qualitative Research in Tourism: Ontologies, Epistemologies, Methodologies, and Methods. Cham: Springer.

 Mura, P., and Sharif, S. P. (2015). The crisis of the ‘crisis of representation' – mapping qualitative tourism research in Southeast Asia. Curr. Issues Tour. 18, 828–844. doi: 10.1080/13683500.2015.1045459

 Nyumba, T., Wilson, O., Derrick, K. C. J., and Mukherjee, N. (2018). The use of focus group discussion methodology: insights from two decades of application in conservation. Methods Ecol. Evol. 9, 20–32. doi: 10.1111/2041-210X.12860

 Papert, S., and Harel, I. (1991). Situating constructionism. Constructionism 36, 1–11.

 Piaget, J. (1969). Biología y Conocimiento. Madrid: Siglo Veintiuno.

 Pink, S. (2011). What is Sensory Ethnography? London: Sage.

 Podilchak, W. (1991). Establishing the fun in leisure. Leisure Sci. 13, 123–136. doi: 10.1080/01490409109513131

 Poria, Y., and Timothy, D. J. (2014). Where are the children in tourism research? Annal. Tourism Res. 47, 93–95. doi: 10.1016/j.annals.2014.03.002

 Qu, S. Q., and Dumay, J. (2011). The qualitative research interview. Q. Res. Account. Manage. 8, 238–264. doi: 10.1108/11766091111162070

 Quinn, T., Trinh, S. H., and Passmore, J. (2021). An exploration into using LEGO® SERIOUS PLAY® (LSP) within a positive psychology framework in individual coaching: an interpretative phenomenological analysis (IPA). Coaching: Int. J. Theor. Res. Prac. 15, 1–15. doi: 10.1080/17521882.2021.1898427

 Rakić, T., and Chambers, D. (2010). Innovative techniques in tourism research: an exploration of visual methods and academic filmmaking. Int. J. Tour. Res. 12, 379–389. doi: 10.1002/jtr.761

 Raymo, J. M., Park, H., Xie, Y., and Yeung, W. J. (2015). Marriage and family in east asia: continuity and change. Ann. Rev. Sociol. 41, 471–492. doi: 10.1146/annurev-soc-073014-112428

 Restoy, S., Martinet, L., Sueur, C., and Pelé, M. (2022). Draw yourself: How culture influences drawings by children between the ages of two and fifteen. Front. Psychol. 13, 940617. doi: 10.3389/fpsyg.2022.940617

 Schänzel, H., and Jenkins, J. (2017). Non-resident fathers' holidays alone with their children: experiences, meanings and fatherhood. World Leisure J. 59, 156–173. doi: 10.1080/16078055.2016.1216887

 Schänzel, H. A. (2010). Whole-family research: towards a methodology in tourism for encompassing generation, gender, and group dynamic perspectives. Tour. Anal. 15, 555–569. doi: 10.3727/108354210X12889831783314

 Schänzel, H. A., and Smith, K. A. (2011). Photography and children: auto-driven photo-elicitation. Tour. Rec. Res. 36, 81–85. doi: 10.1080/02508281.2011.11081664

 Scroope, C., and Evason, N. (2023). Chinese Culture. Cultural Atlas. Available online at: https://culturalatlas.sbs.com.au/chinese-culture/chinese-culture-family (accessed August 7, 2023).

 Séraphin, H., and Chaney, D. (2023). A research agenda for the sustainability of the tourism industry: a childism perspective on overtourism. J. Cleaner Prod. 414. doi: 10.1016/j.jclepro.2023.137556

 Seraphin, H., and Green, S. (2019). The significance of the contribution of children to conceptualising the destination of the future. Int. J. Tourism Cities 5, 544–559. doi: 10.1108/IJTC-12-2018-0097

 Shaffer, G., and Gao, H. (2020). A new Chinese economic order? J. Int. Econ. Law 23, 607–635. doi: 10.1093/jiel/jgaa013

 Small, J. (2008). The absence of childhood in tourism studies. Annal. Tour. Res. 35, 772–789. doi: 10.1016/j.annals.2008.06.002

 van den Hoonaard, W. C. (2018). The SAGE Handbook of Qualitative Research Ethics. London: Sage.

 von Braun, J. (2017). Children as agents of change for sustainable development. Children Sust. Dev. Ecol. Educ. Globalized World 12, 17–30. doi: 10.1007/978-3-319-47130-3_2

 Wall, J. (2022). From childhood studies to childism: reconstructing the scholarly and social imaginations. Children's Geographies 20, 257–270. doi: 10.1080/14733285.2019.1668912

 Wang, J. (2007). Introduction: The Politics and Production of Scales in China: How Does Geography Matter to Studies of Local, Popular Culture? Locating China. London: Routledge, 1–30.

 Wengel, Y. (2020). LEGO® serious play® in multi-method tourism research. Int. J. Contemp. Hosp. Manage. 32, 1605–1623. doi: 10.1108/IJCHM-04-2019-0358

 Wengel, Y., McIntosh, A., and Cockburn-Wootten, C. (2021). A critical consideration of LEGO® SERIOUS PLAY® methodology for tourism studies. Tour. Geograph. 23, 162–184. doi: 10.1080/14616688.2019.1611910

 Wengel, Y., McIntosh, A. J., and Cockburn-Wootten, C. (2016). Constructing tourism realities through LEGO serious play. Annal. Tour. Res. 56, 161–163. doi: 10.1016/j.annals.2015.11.012

 Whyte, M. K. (2020). China's Revolutions and Intergenerational Relations. Ann Arbor, MI: University of Michigan, Center for Chinese Studies.

 Wilson, E., and Hollinshead, K. (2015). Qualitative tourism research: opportunities in the emergent soft sciences. Annal. Tour. Res. 54, 30–47. doi: 10.1016/j.annals.2015.06.001

 Wilson, E., Mura, P., Sharif, S. P., and Wijesinghe, S. N. R. (2020). Beyond the third moment? Mapping the state of qualitative tourism research. Curr. Iss. Tour. 23, 795–810. doi: 10.1080/13683500.2019.1568971

 Wilson, L. A. (2007). The family farm business? Insights into family, business and ownership dimensions of open-farms. Leisure Stu. 26, 357–374. doi: 10.1080/02614360600661120

 Wilson-Youlden, L., and Bosworth, G. (2019). Women tourism entrepreneurs and the survival of family farms in North East England. J. Rural Commun. Dev. 14, 126–145.

 Wu, M. Y., and Wall, G. (2016). Chinese research on family tourism: review and research implications. J. China Tour. Res. 12, 274–290. doi: 10.1080/19388160.2016.1276873

 Xu, Q., Li, J., and Yu, X. (2014). Continuity and change in Chinese marriage and the family. Chinese Sociol. Rev. 47, 30–56. doi: 10.1080/21620555.2023.2283894

 Xu, X., Ziyue, C., Chan, W., and Pu-yan, N. (2020). Effect of an electric vehicle promotion policy on China's islands: a case study of Hainan Island. Front. Energ. Res. 8, 132. doi: 10.3389/fenrg.2020.00132

 Yamori, N., Sun, J., and Zhang, S. (2017). The announcement effects of regional tourism industrial policy: the case of the Hainan international tourism island policy in China. Tour. Econ. 23, 200–205. doi: 10.5367/te.2015.0493

 Yang, M. J. H., Chiao Ling Yang, E., and Khoo-Lattimore, C. (2020). Host-children of tourism destinations: systematic quantitative literature review. Tour. Recreation Res. 45, 231–246. doi: 10.1080/02508281.2019.1662213

 Zagkotsi, S. (2014). Family and the rate of tourism development as factors generating mobility in the greek tourism sector. Int. J. Tour. Res. 16, 191–200. doi: 10.1002/jtr.1918

 Zhang, H., and Yan, Q. (2012). Dynamics of tourism policy making: evidence from the tax rebate policy in Hainan Island, China. J. China Tourism Res. 8, 117–121. doi: 10.1080/19388160.2012.648463

 Zhang, J., Tucker, H., and Albrecht, J. N. (2020). The reflexive self-project of “lifestyle entrepreneurial migrants”. J. Travel Tour. Market. 37, 535–546. doi: 10.1080/10548408.2018.1536016

 Zhao, W. (2009). The nature and roles of small tourism businesses in poverty alleviation: evidence from Guangxi, China. Asia Pacific J. Tour. Res. 14, 169–182. doi: 10.1080/10941660902847229

Copyright
 © 2024 Ju, Wengel, Schänzel and Liu. This is an open-access article distributed under the terms of the Creative Commons Attribution License (CC BY). The use, distribution or reproduction in other forums is permitted, provided the original author(s) and the copyright owner(s) are credited and that the original publication in this journal is cited, in accordance with accepted academic practice. No use, distribution or reproduction is permitted which does not comply with these terms.



OPS/xhtml/Nav.xhtml




Contents





		Cover



		Moving beyond western methods: a methodological toolbox for family entrepreneurship research in tourism by including children's voices



		1 Introduction



		2 Study site: Hainan Island



		3 Literature review



		3.1 Children in tourism entrepreneurial families



		3.2 Methodology for including children's voices



		3.3 Methodological considerations







		4 Study design



		4.1 Interviews conducted at old dad teahouses



		4.2 LEGO® Serious Play® workshop







		5 Findings



		5.1 Desire for settlement



		5.2 Aspirational lifestyle



		5.3 Shared migratory experience



		5.4 Family togetherness



		5.5 Potential future entrepreneur







		6 Discussion



		7 Conclusion



		Data availability statement



		Ethics statement



		Author contributions



		Funding



		Conflict of interest



		Publisher's note



		References

















OPS/images/frsut-02-1294644-t002.jpg
Codes

.

=

Study is boring but
school has a lot of fun
Study stress is lower
than hometown

Sub-themes

Better growing-up
environment

Social butterfly
Enjoy playing with
community friends
Outgoing personality

Personality change

Themes

Desire for
settlement

Zoo is very joyful
place

Flower can be seen all
year round
Slow-paced life
School is fun

Alot leisure time and
activities

Eating habit change

Joyful lifestyle

Aspirational
lifestyle

Hainan is too far
away, longer time for
parcel to arrive
Public security is not
s0 good

Under-developed island

Shared migratory
experience

Family is important
Being together with
family is important

Strong family bonds

Family togetherness

Want to earn a lot of
money in the future

Financial awareness

Potential future
entrepreneur












OPS/images/crossmark.jpg
©

|






OPS/images/logo.jpg
&P frontiers | Frontiers in Sustainable Tourism







OPS/images/frsut-02-1294644-g005.gif





OPS/images/frsut-02-1294644-g006.gif
Bad Tea Stret






OPS/images/frsut-02-1294644-g003.gif





OPS/images/frsut-02-1294644-g004.gif





OPS/images/frsut-02-1294644-t001.jpg
Family member(s) Detail

Tourism Original Education Length of living Relationship to Age Occupation (\[e1 =
business livin: backgroud in Hainan (yrs) the entreprneur
province
1 Yalong Agri-tourism Guangdong 34 Master, UK 9 Son 10 Student
Daughter 6 Student
Spouse 34 Housewife
Father in law 61 Retired
Mother in law 60 Retired
2 Sanya Agri-tourism Hebei 44 Bachelor, CHN 17 Daughter 17 Student
Son 15 Student
Spouse 42 Housewife
3 Haitang Duty-free Shanxi 43 Bachelor, CHN 20 Daughter 16 Student Spouse is local people
buyer
Son 12 Student
Daughter 6 Student
Spouse 45 Entrepreneur
4 Riyue Accommodation| Beijing 65 PhD, CHN 8 Son 10 Student Husband and wife ran
the business together
Spouse 41 Entrepreneur
5 Qizi Tourism Inner Mongolia 36 Bachelor, Russia 7 Daughter 6 Student Spouse does not live
influencer with the family all the
time
Spouse 50 Entrepreneur
Father 64 Retired
Mother 63 Retired
6 Bo’ao Tourism Xi’An 34 High School 7 Daughter 8 Student Husband and wife ran
agency the business together
Spouse 35 Entrepreneur
% Shimei Tourism social | Shandong 36 Master, Korea 5 Son 12 Student Spouse is local people
media CEO
Daughter 8 Student
Daughter 6 Student
Spouse 37 Entrepreneur in
Tourism
Mother in law 61 Retired
Father in law 62 Retired
8 Qingshui Restaurantand Jiangxi 32 Bachelor, CHN 7 Son 14 Student Divorced and live with
Bar brother's family
Daughter 8 Student
Brother 36 Government
Official






OPS/images/frsut-02-1294644-g007.gif
Gathering of the whole faily
WEEE





OPS/images/frsut-02-1294644-g008.gif
Attract wealth and treasure (1M )
was put in front of their door






OPS/images/cover.jpg
& frontiers | Frontiers in Sustainable Tourism

Moving beyond western
methods: a methodological
toolbox for family
entrepreneurship research in
tourism by including children’s
voices





OPS/images/frsut-02-1294644-g001.gif





OPS/images/frsut-02-1294644-g002.gif





